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PART A 
MEDIA ETHICS 
 
Dear Student 
 

1 INTRODUCTION 

 
We hope you have enjoyed your studies in Media Ethics thus far and that you are trying to keep 
up to date with ethical issues in the media! It is much easier to understand theoretical issues if 
you apply them to current real-life situations. Remember that we are here to assist you; so, 
please do not hesitate to contact us if you feel unsure about anything. 
 
The comments provided in this tutorial letter are important and will assist you in understanding 
the work better. Also, they will help you in preparing for the examination. We therefore suggest 
that, after you have studied this tutorial letter carefully, you put it away in a safe place. If you 
look at the contents page (on p2), you will see that this tutorial letter contains feedback on 
Assignments 01 and 02, examination preparation and some other general comments. 
 
Also, although we think most of you know it by now, please take note that the 2nd edition of 
Oosthuizen’s book differs slightly from the 1st edition. It will, however, have no impact on your 
studies. The work that you must know for the examination is still covered in the prescribed book 
and study guide. 
 

2 FEEDBACK ON ASSIGNMENT 01 
 Unique Assignment Number 759801 

 
In Tutorial Letter 101, which you received when you registered for this module, there are two 
compulsory assignments. This section of this tutorial letter provides feedback on Assignment 
01. The closing date for submission of this assignment (which consisted of 15 multiple choice 
questions) was 10 March 2017. Those of you who submitted this assignment before the due 
date will receive your marked assignment from us. You should use the feedback provided below 
to see why a certain option was correct or to see why you did not have a specific question right. 
 
Remember that the mark you obtained for this assignment will contribute to your final 
examination mark. 
 
Question 1 
The correct option is 3 
Option 3 is the best and only correct option, as it gives us the broadest definition of ethics, 
stating that ethics is concerned with the right thing to do in specific circumstances. 
 
Ethics is concerned with more than just theorising about moral philosophy. 
 
Question 2 
The correct option is 1 
Media ethics is relevant to all of the given options. 
 
It concerns media workers as communicators, the communication context and recipients of the 
media. 



 

4 

Question 3 
The correct option is 3 
The three public communication values are freedom, equality and order. 
 
Option (3) is not one of the values. 
 
Question 4 
The correct option is 4 
Ethical relativists tie morality closely to emotion. 
 
Please see your prescribed book if you are unsure about this answer. 
 
Question 5 
The correct option is 1 
Professional media-ethics is informed by societal expectations, and not by religious 
expectations or a country’s laws. 
 
Ethics is also separate from press regulation. 
 
Question 6 
The correct option is 3 
The MacBride Commission emphasised the role of the media for development. 
 
Please see section 3.2.5 in your prescribed book. 
 
Question 7 
The correct option is 1 
This is the only correct option. Aristotle said that moral virtue is a mean between two extremes. 
The journalist will thus report on the facts, but he/she will not reveal too much information. 
 
Refer to your prescribed book and study Aristotle’s theory again if you did not choose this 
option. 
 
Question 8 
The correct option is 1 
Aristotle’s theory is an example of a deontological ethical theory as the acceptability of an action 
is measured in terms of its consequences. 
 
Question 9 
The correct option is 2 
Mill advocated utilitarianism, using the consequences of an action as a guideline to decide when 
making ethical choices. 
 
When publishing a story, the slogan the greatest good for the greatest number explains why 
public interest will and should take precedence above the possible negative consequences for 
certain individuals. 
 
Question 10 
The correct option is 4 
Christian ethics is concerned with the will and word of God. According to the Bible it is wrong to 
hurt somebody, therefore God will tell you not to do so in order to get a good story. 
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Question 11 
The correct option is 1 
The social responsibility theory advocates responsibility of the media, and the emergence of this 
theory led to the development press councils. 
 
Question 12 
The correct option is 3 
The authoritarian theory is the oldest media theory and originated from the climate of the 
Renaissance. 
 
Question 13 
The correct option is 2 
The Soviet-Communist theory advocated state ownership of newspapers. It did not advocate 
press freedom or objective reporting. 
 
Question 14 
The correct option is 1 
The best and most correct option here is that the South African press’ history has been 
characterised by conflict between the government and the press. 
 
There have been professionalism, language and race issues, but the government’s interference 
into the media’s affairs has been the main concern over the years. 
 
Question 15 
The correct option is 3 
Options 1, 2 and 4 are relevant when we talk about views of the former National Party and the 
ANC-led government of National Unity. 
 
TOTAL:  15 marks 
 
The mark you obtained for this assignment will be converted to a mark out of 10%, which 
will contribute to your year mark. 
 
YOU WILL QUALIFY FOR EXAMINATION ADMISSION ONCE YOU HAVE SUBMITTED THIS 
ASSIGNMENT. 
 

3 FEEDBACK ON ASSIGNMENT 02 
 Unique Assignment Number 870240 

 
This section of the tutorial letter provides feedback on Assignment 02. The closing date for 
submission of this assignment (which consisted of two questions) was 6 April 2017. Those of 
you who submitted this assignment before the due date will receive your marked assignment 
from us. You should use the comments in this tutorial letter to see how you could have 
improved on and made your answers more relevant. If your answers differ radically from our 
comments, you will need to revise the study material. 
 
Remember that the mark you obtained for this assignment will contribute to your final 
examination mark. 
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3.1 General comments 
 
As a third-year tertiary education student, you should know that the structure and technical 
presentation of your assignment is important. Your assignment should thus have included a 
contents page, the answers to the two questions and, at the end, a list of all the sources you 
consulted in order to answer the questions. 
 
Most of you put in a good effort in doing this assignment, but, unfortunately, some of you failed 
the assignment. The two main reasons for some of you to have failed the assignment, except 
for poor content, were that sources were not referenced in the text and that students copied 
directly from sources or summarised or paraphrased without referring to their sources in the 
text. This constitutes plagiarism, and is unacceptable and unlawful. 
 
Other general errors that were made were that you did not structure your answers or provide 
good introductions to your answers and that your technical presentation was not correct. 
 
The most common technical presentation errors were as follows: 
 

 You did not use academically acceptable language (formulation) and terminology 
specifically applicable to the science of communication. 

 

 You did not apply the correct reference techniques (see Tutorial Letter CMNALLE/301). 
 

 You did not include a signed affidavit. 
 

 You did not provide a table of contents. 
 

 You did not include a list of “SOURCES CONSULTED” at the end of your assignment. 
 
Because your technical presentation contributes to your overall assignment mark, you should 
have taken special care for this part of the assignment. 
 
QUESTION 1 
 
The term “media ethics” refers to acceptable and unacceptable behaviour or conduct in media 
practice. 
 
Elaborate on the above statement by doing the following: 
 
1.1 Describe, in your own words, what you think ethics and media ethics is about. Also 

elaborate on the importance of ethics and how our daily behaviour is often determined 
by it? (5) 

 
1.2 Discuss the difference between meta-ethics and normative ethics. Also explain the 

difference between normative media theories and professional media ethics (15) 
 
1.3 Identify the core characteristics of any three meta-ethical theories. (25) 
 
TOTAL:  [45] 
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The information that you needed to answer question 1 is covered in units 1, 2 and 3 of the 
prescribed book and in study units 1, 2 and 3 of the study guide. 
 
It would have been good to start your introduction to question 1.1 with a general definition of 
ethics. As the prescribed book explains, ethics deals with the moral component of human life. It 
is a branch of philosophy concerned with morally permissible and impermissible actions. Media 
ethics is therefore concerned with moral principles (ethics) in the media. It does not focus so 
much on general human behaviour, but rather specifically on how the media and individual 
media practitioners should behave and how their behaviour or the consequences of their 
behaviour can be judged. 
 
When studying media ethics, note should be taken of the broad distinction in philosophical 
ethics between meta-ethics and normative ethics. The reason for this is, of course, that media 
ethics is a branch of philosophical ethics. 
 
Hence, it would also have been good to refer to the two broad distinctions in philosophical 
ethics which provide criteria to evaluate ethical or unethical conduct. Meta-ethics is devoted to 
the evaluation or analysis of ethical theories, whilst normative ethics is concerned with 
people’s conduct or the way in which they ought to conduct their lives. Normative ethics has a 
societal component; it deals with what society expects, and normative media theories thus fall 
under normative ethics. 
 
You should note that several ethical theories belong under meta-ethics. These theories are 
usually broadly classified as being teleological (the acceptability of an action is measured in 
terms of its consequences), or as being deontological (the acceptability depends not on 
consequences, but on other criteria). You should also note the difference between normative 
media theories and professional media ethics. These differences are discussed in your 
prescribed book and you can revise them there. 
 
Next, in question 1.3, you had to identify the core characteristics of any three meta-ethical 
theories discussed in your prescribed book. (Please refer back to your study material if you are 
not exactly sure about the content and meaning of these theories.) 
 
The characteristics of the meta-ethical theories in your prescribed book can be briefly 
summarised as follows: 
 

 Aristotle’s golden mean theory 
 
This theory is one of the earliest ethical theories. According to this theory, the key to ethical 
conduct is virtue, which concerns acting according to reason or rational principles. The theory 
focuses on reason and the person undertaking an action. The person’s action should aim at 
flourishing (attaining happiness) and the act itself should spring from a stable and unchanging 
character. According to Aristotle, a person’s character is more important that his or her conduct 
and self-perfection is therefore the goal of moral life. 
 
Aristotle’s mean theory states that moral virtue is a mean between two extremes (one extreme 
being excess and the other deficiency). His golden mean states that virtue follows when people 
identify the middle ground between two extremes of unacceptable behaviour and act 
accordingly. 
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 Kant’s categorical imperative 
 
To Immanuel Kant, morality consists of following a maxim or principle from a sense of duty.  
People have strong negative duties and strong positive duties. The test of an act’s morality is 
whether it is applicable to everyone (universality). Principles (moral imperatives) are important 
and not consequences. 
 
According to Kant’s categorical imperative, we must act on the principle that whatever we do will 
become universal law (a willingness to see everyone act in the same way in the same 
circumstances). 
 
His second principle states that we should act in such a way that we treat humanity as an end 
and never as a means only. The guiding principle that Kant uses here is goodwill. 
 
It is thus obvious that according to this deontological theory of Kant, certain actions will always 
be wrong or certain actions will always be ethical (if they pass the test of universality). 
 

 Utilitarianism 
 
John Stuart Mill was one of the modern philosophers who developed the concept of 
utilitarianism. According to this ethical perspective, right or wrong is determined in terms of what 
the best consequences would be for the welfare of human beings. 
 
This theory is teleological because it states that good consequences make good ethics. 
According to Mill’s view, an act is ethical if it contributes to a desirable end. His view has been 
condensed into the slogan: “the greatest good for the greatest number”. 
 
According to utilitarianism, ethics is concerned with striving towards happiness and minimising 
pain. Nowadays we distinguish between act utilitarianism and rule utilitarianism. 
 
Act utilitarianism questions the acts that will result in the greater good, whilst rule utilitarianism is 
concerned with moral rules that are constructed on the principle of promoting the greatest 
general welfare. 
 

 WD Ross’s pluralistic theory of value 
 
According to this theory, there is no single moral principle that can be applied in all situations. 
Whatever is good or ethical depends on the situation. 
 
Ross states that there are certain obvious principles that we simply know we must follow. These 
ethical values are all equal if the circumstances are equal. 
 
The ethical values include the following duties: fidelity, gratitude, justice, beneficence, self-
improvement and the duty of not injuring others. 
 
This theory thus maintains that the things we should do depend on our prima facie duties 
(actions that seem right because of the nature of the acts themselves) and our duty proper (the 
action that takes precedence over all other actions because of circumstances). This means that 
to be able to act ethically we must figure out which of the above duties are more important in the 
specific circumstances in which we find ourselves, and then allow ourselves to be guided by 
those duties. 
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 Christian ethics 
 
Christian ethics is deontological because it depends on supernaturalism (that which a higher 
being ordains is right). 
 
According to Judaeo-Christian ethics, the Bible tells us how to behave ethically. The Ten 
Commandments dictate to people what they should do and how they should live, and the 
central commandment — to love your neighbour as yourself — is regarded as the most vital 
aspect of this ethical perspective. 
 
People should try to imitate Jesus Christ if they want to be ethical. It can be said that Christian 
ethics depends on people being ethically good, in order to act ethically. 
 
If you have covered most of the above aspects in your answer, you would have been awarded a 
good mark out of 45. If you did not receive a good mark, you need to revise the study material. 
 
QUESTION 2 
 
2.1 Explain the origins and main characteristics of four of the six normative media theories 

that influence the making of policy for the media, as well as the three normative terms 
(public communication values) that can be used to reassess these media theories. (25) 

 
2.2 Legislation often has an impact on the conduct of media workers; using recent case 

studies from your own country, fully discuss the impact of legislation on normative 
media ethics? Also discuss the dangers involved in the regulation of professional ethics.
 (20) 

 
TOTAL:  [45] 
 
In question 2.1 you had to discuss four of the six normative media theories and the three 
normative terms that can be used to reassess the media theories, 
 

❐ It is important to know the main characteristics of the normative media theories, because 

these theories articulate societal expectations about media conduct. In order to cover the 
main differences between the different theories, your answer should have included at 
least the following main characteristics of four of the six theories: 

 

 Authoritarian theory 
 
This is the oldest normative media theory which emphasises the control of the press to ensure 
the promotion of the interests of those in power. In countries where this theory is applicable the 
media and media freedom is suppressed. 
 
According to this theory the media must not undermine the vested power and interests; it must 
be subordinate to vested power and authority; and it must not contravene the prevailing moral 
and political values. If the media does not deviate from the above it can be censored and 
criminal charges can be brought against it. Stricter laws can also be passed to control the media 
even more or the media can be licensed. 
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 Libertarian theory 
 
Freedom of the press is the cornerstone of this theory. It is closely linked to the rise of 
democracy and the freedoms associated with this form of government. 
 
The press must provide the people with information and freedom of the press was seen as 
essential to inform the free marketplace of ideas. According to this theory there must be 
maximum freedom for the press and minimum restrictions to control it. The media must be free 
of censorship; every individual must be free to publish and distribute information; editorial 
attacks on government are acceptable and no restrictions are to be placed on what is published 
or how it is published. The media are expected to play a watchdog role. 
 

 Social responsibility theory 
 
This theory evolved out of the libertarian theory. In countries where this theory applies, the 
media must not only contribute to the democratic process, it must also provide social benefits to 
media users. The media thus has certain obligations or responsibilities: it must regulate itself, 
have professional standards, try to be accurate and objective, reflect a diversity of opinions and 
avoid publishing information that can offend or lead to disruption. 
 
The media must therefore act responsibly and be accountable to society. If the media does not 
meet professional standards at all times, societal intervention is justified. 
 

 Soviet Communist theory 
 
This theory is very similar to the authoritarian theory, but it differs from it in that the media is 
owned and controlled by the state, which represents the working class (proletariat). In line with 
the views of Karl Marx and Friedrich Engels the communist press has no profit motive and it 
does not allow advertising. In countries where this theory is applicable the main aim of the 
media is to promote the aims of the Communist Party. 
 
The media must thus act in the interests of the working class, perform positive functions for 
society, can be censored if it transgresses societal norms and must reflect a view of the world in 
terms of the Marxist-Leninist principles. 
 

 Development theory 
 
This theory grew out of the unique circumstances of Third World countries, which included the 
absence of communication infrastructure and professional skills, poverty and illiteracy. 
According to this theory the media must contribute towards improving the conditions of the 
developing countries. The media can be controlled in order to do this. 
 
The media must be used for national development and can be restricted if economic interests 
and the developmental needs of the society are at stake. 
 
The media must give preference to information about national, cultural and language issues and 
to other developing countries. 
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 Democratic-participant theory 
 
According to this theory real representation for a society’s citizens is of the utmost importance.  
 
The basic principles of this theory include that the media should be free from political and 
bureaucratic control, it must serve the needs and interests of recipients, organisations and 
communities must have their own media and small-scale, interactive and participatory forms of 
media are preferred. 
 
In the second part of question 2.1 you had to discuss the public communication values that we 
can use to reassess the media theories. 
 
These values or normative terms are: freedom, justice/equality and order/solidarity. 
 
They are discussed on page 50 to 54 of your prescribed book. Use your study material to re-
assess this part of your answer and to make sure that you have explained these terms correctly 
and in enough detail. 
 
In question 2.2 you had to discuss the impact of legislation on normative media ethics by 
concentrating on the dangers involved in the regulation of professional ethics and by referring to 
examples from your own country’s press. 
 
The information that you needed to answer question 2.2 is covered in Unit 4 of the prescribed 
book and in Study Unit 4 of the Study Guide. 
 
If one thinks about the different normative media theories, it becomes obvious that legislation 
can have a major impact on normative media ethics (or professional ethics). If laws regulate the 
media there is an absence of freedom, which influences the whole framework in which the 
media operates. 
 
When the media is regulated by laws we do not deal with normative ethics in the true sense 
anymore, because normative ethics has to do with what society expects from the media, not 
with what governments force the media to do. It must thus be obvious that regulation of the 
media (by way of legislation) can be extremely dangerous and that is the reason why it is 
usually frowned upon in democracies. 
 
In order to answer this part of the question adequately, you had to focus on section 4.3 in your 
prescribed book. You should have explained (in your own words) why media ethics should not 
be enforced by law. 
 
The main reasons why there are dangers involved in the regulation of the media has to do with 
the following: 
 

 lawmakers can’t define responsible or ethical journalism properly 
 

 people in government are sometimes unethical themselves 
 

 legislation is no guarantee that ethical behaviour will follow 
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 legislation will not ensure repeated transgression or act as a deterrent 
 

 journalists may switch alliance to governments 
 

 ethical standards are not universally agreed upon 
 

 legislation or ethics imposed by law will diminish press freedom and harm journalists’ 
self-respect 

 

 laws do not allow for alternative situations and behaviour or, in some cases, the most 
ethical decisions won’t be reached 

 
Please revise the relevant section of your study material if you are unsure about whether you 
have covered it in enough detail in your answer. 
 
Because you had to refer to examples, you had to keep in mind the media context of your 
country. If you have used South Africa as an example, you should have concentrated on: 
 

 the normative framework under the previous South African government and the 
normative framework under the current South African government. 

 

 professional ethics under the new dispensation. 
 
The information that would have helped you to give relevant examples in 2.2 is based on Unit 5 
of the prescribed book and Study Unit 5 of the Study Guide. 
 
When evaluating your discussion, take note of the following important aspects: 
 

 The type of government in a country always influences the nature of the media system. 
 

 During the previous dispensation South Africa was not a democracy, but displayed many 
characteristics of a racial aristocracy and this influenced the nature of its media 
profoundly. 

 

 The type of government during the previous dispensation influenced the following: 
 

o the legal framework in terms of more than 100 laws that restricted press freedom 
 

o broadcasting that promoted sectional interests and hence did not reflect the cultural 
diversity of the population 

 
o indirect regulation through commissions of inquiry that investigated the press on 

several occasions, direct confrontation with reporters, appeals to the press to show 
greater responsibility, and the launching of government media (re the Information 
Scandal in the late 1970s) 

 

 Government regulations had a serious effect on the role and functions of the media and 
on the South African society in terms of the exclusion from press coverage of many 
groups in the society, vague laws that lead to self-censorship of the press and 
consequently the inability of the population to make informed decisions about 
government matters (e.g., during elections). 
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 The new dispensation reversed many of the problems the media encountered during the 
previous dispensation. 

 

 The type of government changed and the ideals of a new democracy influenced the 
freedom of expression and the freedom of the media and this of course changed the 
three criteria of freedom, equality and order to a more democratic version, but some 
problems still do prevail. You had to concentrate on the aspects that changed these 
criteria and also on the problems that are still being experienced by the media workers in 
South Africa. 

 
It is further important that you realise that because of the many government restrictions during 
the previous dispensation, hardly any room was left for the development of a professional ethos 
among media workers. Self-regulation was a direct result of government pressure and not the 
result of ethical considerations by the media workers themselves. In other words, professional 
considerations were of secondary importance and attempts to avoid stricter legislation or 
censorship were the main concerns. 
 
It is clear from the above, and you must emphasise this in your discussion, that the relationship 
between the press and the government during the previous dispensation reflects the theoretical 
principles of the authoritarian theory where the emphasis was on the control of the media by the 
government. 
 
Control of the media was important for the continuing promotion of the interests of the power 
structure of the National Party. This state of affairs was also reflected in the public 
communication values of freedom, equality and order. 
 
Currently, the ANC government tries (not too successfully) to emphasise the freedom of the 
media and the responsibility of the media toward all the people of South Africa. The emphasis 
on freedom together with responsibility is a core principle of the social responsibility theory. 
 
You can feel satisfied that you have answered this question adequately (for 45 marks) if you 
had discussed the core of the above aspects, elaborated on the aspects mentioned in the 
assignment question and illustrated them with examples dealt with in the prescribed book. 
 
TOTAL:  (45 + 45 + 5 + 5) = 100 marks 
 

4 EXAMINATION PREPARATION 

 
Concerning examination preparation, if you have submitted your first assignment, you have 
gained examination admission. The average mark which you received for both assignments will 
contribute 20% towards your final examination mark. 
 
The duration of the examination is two hours. 
 
The examination paper consists of five questions. 
 
The value of each question is 33⅓ marks. You will be required to select and answer any three 
of the five questions. 
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The questions in the examination roughly correspond to the study units that make up your 
prescribed book and study guide. You are required to cover the full spectrum of the work that 
makes up each study unit. The examination questions are all essay-type questions similar to 
those in the second assignment. Each question may consist of a number of questions or 
options. 
 
In order to pass this module, you require a 40% subminimum in the examination. 
 
4.1 Tips when preparing and writing your examination 
 
Go through your prescribed textbook and plan how you will address each chapter. 
 
Make sure that you understand the material. Make a note of anything that you are not sure 
about and address the issue well before the examination. 
 
Always refer back to your assignments and the feedback provided by your lecturers. This way, 
you can easily identify areas that you need to pay extra attention to. Keep in mind that some of 
the examination questions might be based directly on the assignment questions. 
 
Find relevant examples that you can apply to different themes and topics in your study material. 
This will ensure that you have relevant examples for the examination. 
 

5 CONCLUSION 

 
Hopefully, the feedback provided in this tutorial letter has served to inspire and motivate you to 
take initiative and pride in your development as a student. 
 
Your effort and participation in this module, through submission of assignments, is appreciated 
and we thank you for doing so. 
 
Should you have any questions about the information in this tutorial letter, the course contents 
or the examination, please contact the module coordinator named below. 
 
Good luck with your preparation for the examination. 
 
Kind regards and best wishes. 
 
Mrs Marié van Heerden 
Module coordinator: COM3707 
Part A: Media Ethics 
Tel: 012 429 6320 
E-mail: vheermm1@unisa.ac.za 
 
 
 
 

mailto:vheermm1@unisa.ac.za
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PART B 
POLITICAL AND GOVERNMENT COMMUNICATION 
 
Dear Student 
 

1 INTRODUCTION 

 
Thank you for submitting assignment 01 and 03 for political and government communication. 
We hope that you have gained more knowledge about the nature of the interface between 
politicians and the media, the extent of their interaction and the dialectic of their relationship. 
 

2 FEEDBACK ON ASSIGNMENT 01 
 Unique Assignment Number 759801 

 
In Tutorial Letter 101, which you received when you registered for this module, there are two 
compulsory assignments. This section of this tutorial letter provides feedback on Assignment 
01. The closing date for submission of this assignment (which consisted of 15 multiple choice 
questions) was 10 March 2017. Those of you who submitted this assignment before the due 
date will receive your marked assignment from us. You should use the feedback provided below 
to see why a certain option was correct or to see why you did not have a specific question right. 
 
Remember that the mark you obtained for this assignment will contribute to your final 
examination mark. 
 
There were several MCQs that had ambiguous answers or were confusing and therefore you 
were awarded bonus points. 
 
These were questions: 3, 5, 9, 10, 12, 13 (Students, you were all notified via myUnisa). 
However, please read the answers below: 
 
Q1 Which type of political organisation uses physical force to achieve their political aims? 
 

(1) Public organisations 
(2) Political parties 
(3) Terrorist organisations 
(4) Pressure group 

 
The correct option is 3 
Terrorist organisations use violence, and physical force to get their “message” across. 
 
For example, a terrorist group that uses extreme violence is the Islamic State of Iraq and Syria 
(or ISIS or sometimes abbreviated to ISIL, which stands for Islamic State of Iraq and the Levant) 
(Murse 2016). Isis has claimed to be responsible for many of the attacks in Syria, Iraq and they 
claimed responsibility for the Paris attacks in 2015 and the Belgium attack in 2016, which 
combined, killed over 160 people and injured hundreds more (Murse 2016). 
 
It has claimed to be responsible for the beheading of America journalists and even Western aid 
workers in the area. 
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They are violently opposed to all of the West – cultural, political and even humanitarian. They 
are said to want to unify the world under one banner: the ISIS banner. Their leader is Abu Bakr 
al-Baghdadi and they use violence to get their anti-Western message across. Another terrorist 
group is Boko Haram, who believe that “Western education is sin” (Jones 2016).  It is the 
terrorist group that kidnapped 276 girls from a school in Borno, Nigeria.  The search for these 
missing school girls initiated a worldwide response, and generated the #BringBackOurGirls 
Twitter activism. 
 
Option (1) is incorrect because a public organisation, which is basically an organisation that is 
owned by the government but run for its citizens, such as the SABC. The SABC would not use 
force or violence to get South African citizens to watch their shows or listen to their radio 
channels. 
 
Option (2) is incorrect because political parties do not use violence. Consider for example the 
Republicans and Democrats in America or The African National congress in South Africa. 
However, there have been political parties that have used violence to get their political message 
across, although they are also generally considered to be a terrorist organisation once they do 
so. 
 
Consider for instance, ex-President Idi Amin Dada (1923-2003) who rose to the rank of major 
general in the Uganda People’s Defense force and used his rank and position to depose Milton 
Obote in 1971, and used his rule and army and political parties to terrorise citizens. His rule was 
characterised by ethnic persecution and human rights abuses and it is estimated that under his 
rule between 100 000 to 500 000 Ugandan citizens were murdered (Keatley 2003). 
 
Option (4) is incorrect because pressure groups do not use violence or terrorist tactics to get 
their message across. Pressure groups try and put pressure on the government in order for 
them to take up human rights, animal and environmental causes. 
 
For example, the Right2Know Campaign puts pressure on the South African government to 
promote freedom of expression, reduce state secrecy and to promote access to information as 
rights of all South African citizens. 
 
See chapter 1 of McNair1 and the study guide for definitions and discussions of these terms. 
 
Q2 Who among the following are the bourgeoisies? The … 
 

(1) autocratic class 
(2) capitalist class 
(3) subordinate class 
(4) lower class 

 
The correct option is 2 
From Chapter One and Two of McNair you will read about the emergence of democracy which 
started in feudal France. Feudal France was run by a Monarch in the 1600s. Under this system 
of government anyone who was not working as a sub-ordinate or lower class (option 3 and 4) 
was generally part of the aristocratic class (made up of royalty and the very upper class). They 
were peasants or artisans with no economic or political rights. There was no middle class. 

                                            

1 I have avoided giving the year and page number of McNair because students are using different editions of 
McNair. However, where there is a direct quote I have quoted from the 2003 version of McNair. 
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The lower and sub-ordinate classes could not own property or even their own homes and 
whatever class they were born into, they had no way of escaping. They (including the families 
and children) were really only slave labour and worked the land (farms) for the aristocratic class 
simply in order to have a roof over their heads. 
 
They had little, or no education, and were completely subservient to the upper classes (or 
aristocratic class). All aristocrats belonged in some way to the monarchy or royalty (kings and 
queens). This rule by one monarch (a king or queen) was considered autocratic: ruled by divine 
rule and with all power resting with that one person (sometimes referred to as a dictator). They 
had no rights whatsoever, not unlike what black South Africans and other minorities during 
apartheid. 
 
Once the feudal system was overturned during the riots of the 1789 and one of the classes to 
emerge was the “bourgeoisie” or capitalists: this economic system fought to overthrow the 
autocratic system of the monarchy and in-order-to flourish democracy, with freedom of 
expression and equal rights, and access to education, had to be the government of choice. The 
capitalist class, or bourgeoisie, recognised the status of capital which is earned in the market 
place, rather than inherited over generations. 
 
Option (1) is incorrect because autocracy is the rule of a country by one person where he/she 
holds all of the rights, such as during feudal France, or South Africa, during apartheid, where 
the President, such as former President FW de Klerk ruled with force and with rights only 
apportioned to very few (the minority). 
 
Q3 The South African Bill of Rights is an example of which characteristic of a democratic 

regime? 
 

(1) Rationality 
(2) Participation 
(3) Constitutionality 
(4) Objectivity 

 
The correct option is all four 
Students were awarded a bonus point 
Democracy needs all four characteristics to exist as a democratic country. 
 
Please see McNair Chapter 2 (2003:17-18). 
 
Q4 Which option is not a function of the communication of media in an ideal democracy?  

They must … . 
 

(1) educate 
(2) provide a platform for public political discourse 
(3) inform 
(4) limit objectivity 

 
The correct option is 4 
In an ideal democratic society, the media have a very specific role to play, such as to educate 
(option 1); provide a platform for political discourse (2) and to provide citizens with information 
(option 3). 
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Consider the American or South Africa media: they educate us in terms of new policies and 
even corruption taking place by government institutions (consider Nkandla-gate). The media 
provide a platform for political discourse: in a democratic society, the media can write or 
broadcast programmes that disagree or even criticise a government and their leadership, 
without fear or recriminations or threat of violence. It is only in one-democratic societies that the 
media (and the country’s citizens) fear for their lives if they choose to criticise the government. 
 
Consider South Africa during apartheid. If you challenged the government and its undemocratic 
polices you could end up dead or imprisoned. South Africa, during apartheid was not a 
democratic society. 
 
In such an undemocratic society objectivity is limited – in other words the media was often told 
what to print by the government or threatened until they printed what the government wanted. 
 
Q5 The exclusion of black people from voting in pre-1994 South Africa, contravened which 

characteristic of the democratic regime? 
 

(1) Participation 
(2) Rationality 
(3) Apartheid 
(4) Constitutionality 

 
The correct option is 1, 2 and 4 
Again, students are awarded a bonus point as participation, rationality and constitutionality 
are all characteristics of a democratic regime. 
 
Apartheid, option (3) is the only one that is undemocratic but the question and answer does not 
make sense. 
 
See McNair Chapter 2. 
 
Participation (option 1): all citizens above a certain age must be allowed, or participate, in voting 
(unlike South Africa during apartheid). 
 
Rationality (option 2): is the right to choose your government through fair elections and to 
choose between different parties, objectively and through education. 
 
Constitutionality (option 4): the country is run by a Constitution or a Bill of rights. 
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Q6 South Africa uses a multiparty system whereby political parties such as ANC, DA, EFF, 

COPE and others participate in the elections and play a role in the government. 
Choose the two advantages that the electorate is provided with. 
 

(a) Public opinion and public sphere 
(b) Capitalism and power 
(c) Different points of view on issues 
(d) Choice of candidates, parties and policies to vote for 

 
(1) a d 
(2) c b 
(3) c d 
(4) a c 

 
The correct option is 3: c and d 
In South Africa, because of democracy which was ushered in in 1994 with the election of ex-
President, Mr Mandela, we, as citizens of South Africa, have a wide variety of political parties to 
select from and vote for. 
 
These different parties stand for different issues and therefore we can select a party to vote for 
that best represents the issues we believe in. 
 
Please see pages 20 and 21 of your study guide (Chapter 2). 
 
Q7 The failure to educate refers to the following three aspects. 

Choose the right combination. 
 

(a) Failure to move people into political engagement 
(b) Failure of the media to produce rational voters 
(c) When those with the right to vote decline to do so 
(d) The lowering standard of the education system 

 
(1) a b c 
(2) a c d 
(3) a b d 
(4) b c d 

 
The correct option is 1: a, b and c 
Please see McNair 2003:23, or look in the index for “failure of education”. The failure to educate 
means that voters are apathetic (option c); people are not “moved” to engage in politics (option 
a); and lastly, the media fails to produce “rational voters” (option b). 
 
This occurs because voters feel that their vote does not make a difference and they are cynical 
about politics (in other words, they believe that the power rests elsewhere and that their one 
little vote will not make a difference to who gets elected). 
 
Option (d) is a “non-sense” choice. 



 

20 

 
Q8 Which measurement of political communication effects provides us with very clear and 

precise information and find it difficult to tell why people vote as they do? 
 

(1) Voting behaviour 
(2) Surveys 
(3) Experimental research 
(4) The communication process 

 
The correct option is 1 
Voting behaviour is statistical and therefore very precise: in other words, the ballots are counted 
and from who is elected one can see who was voted for. 
 
For instance, Joe Smith gets 350 votes while Jane Doe gets 700 votes it is clear what the voting 
behaviour showed, that more people voted for Jane Doe. However, voting behaviour has a 
serious flaw – it only counts the votes and does not tell researchers WHY the citizens voted the 
way that they did. 
 
Surveys (option 2) is incorrect because it involves doing opinion polls, but this is less discerning 
as it depends on the time the polls were taken and the make-up of who was polled. Because of 
this, it can often provide incorrect information to those doing the polls. 
 
Experimental research (option 3) is incorrect. This type of research is laboratory based and 
people are isolated in a laboratory. This type of research is specifically for research concerned 
with violent material or sexually explicit material. It does not take certain resonances into 
account, such as culture or society. 
 
Communication process (option 4) is incorrect because it does not make any sense at all. 
 
Q9 Pseudo-effects, propaganda, political public relations, political advertising and 

information management exemplify which failure or shortcoming of democracy? 
 

(1) The manufacturing of consent 
(2) Failure to educate 
(3) Absence of choice 
(4) Capitalism and power 
 

This question does make sense and therefore you were all awarded a bonus point. 
 
Q10 SABC television dedicates one hour in their news to talk about the good things that the 

Former President Nelson Rolihlahla Mandela has done for South African citizens. 
Indicate what role that the SABC, as a form of mass media, is fulfilling in modern 
politics. The mass media … . 
 
(1) are important channels of communication 
(2) are important resources for politicians 
(3) make statements about politics 
(4) has power to influence people’s political opinion and attitudes 

 
The correct option is 1, 2, 3 and 4. 
You are therefore awarded a bonus point. 
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The mass media, in its different forms, from editorials to cartoons to news programmes fulfil all 
of the above. 
 
Please see McNair Chapter Five: The Media as Political Actors (and the corresponding study-
unit in your study guide). 
 
Q11 Which of the following choices best describes the agenda-setting theory? 
 

(1) Determining the public importance of political issues by providing 
information on selective issues while neglecting other issues 

(2) Contributions to the maintenance of consent for the system of power 
(3) Forum for enlightened, rational, critical and unbiased public debates 
(4) Standing between political reality and the interpretation of such reality to the 

public. 
 
The correct option is 1 
Please see page 41 of your study guide. 
 
This can be positive, for instance, in the early 1980s the media brought attention to the 
atrocities of the apartheid era which encouraged international embargoes against South Africa 
and economic sanctions. 
 
Options 2, 3 and 3 have nothing to do with the agenda-setting theory. 
 
Q12 The exposure of Nkandla-gate by the media reflects which function of the media? 

(1) Publicity 
(2) Advocacy 
(3) Information 
(4) Education 

 
The correct option is 3 and 4 
You were provided a bonus point for this question as there are two correct answers, option 
(3) and option (4). 
 
This questions asks you to speculate – you will not find the answer within McNair or the study 
guide. 
 
In other words, how does the public know about the existence of Nkandla and how much it has 
cost? 
 
The answer is because the media has published information on Nkandla which has informed 
the public of its existence and its cost. 
 
However, one could also see this as the media educating the public, and that is why you were 
provided a bonus point for this question. 
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Q13 The main enduring criticism about politics is that … . 
 

(1) rational voters’ decision making is presumed to be linked to logical choices 
(2) it concentrates more on image than on issues 
(3) there could be some element of truth 
(4) results in emotional rather than logical vote choices 

 
The correct option is 2 
You were awarded a bonus point. 
This MCQ does not have a very specific answer to be found within your textbook or study guide.  
 
It is asking you to speculate. And the speculation should lead you to option (2). 
 
However, because the question is so ambiguous we have decided to award you a bonus point. 
 
Q14 Which of the following choices best represents the “cognitive function” of the media in a 

liberal democracy? 
 

(1) Disseminating information 
(2) Analysing and assessing political news 
(3) Setting the public agenda 
(4) Contributing to policy discussion 

 
The correct option is 1 
See page 74 of McNair 2003 or the first paragraph of Chapter 5, entitled The Media as Political 
Actors. 
 
In other words, the media do not only disseminate information (“cognitive function”) about 
politics, but they also interpret, analyse and assess political news (option 2); set the public 
agenda (option 3); and contribute to policy discussion (option 4). 
 
Options 1 through 3 all fall under the “interpretive function” of the media while disseminating 
information is solely a cognitive, or information sharing function. Basically, McNair is 
commenting on how complicated a relationship the media have with regards to politics: they not 
only have a duty to report facts as they occur, but they must interpret the acts as they have 
occurred. In doing so, they perform the function of watchdog or set the agenda. 
 
For example, if a politician is corrupt the media feels a responsibility to not only point out the 
corruption but to offer an opinion on it, for instance, when ex-president Mr Clinton had an affair 
with his intern, Ms Monica Lewinsky, the American press not only reported the story but called 
for Mr Clinton to step down or be “impeached”. The complicated role of the press implies that 
that the press is not always objective but is also subjective. 
 
See Chapter 5 which deals with the different factions of the media, such as the feature writer, 
and their accepted roles within the media/political arena. 
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Q15 Which of the following is not allowed in a feature article? 
 

(1) Punditry 
(2) Lengthy analysis 
(3) Partiality 
(4) Personal agenda 

 
The correct option is 3 
The feature writer will often enlist the help of a politician, or other political expert to provide 
information for his/her feature article, but the feature article must always subscribe to objectivity.  
In other words, it must never be partial (option 3). 
 
This differs from journalism as punditry (option 1) as the journalist as pundit, who writes the 
editorial is based on “subjective expressions of opinion” (McNair 2003:79). 
 
Often newspaper editorials give their distinct, own, personal views, on an issue, such as a 
decision made by a political party or politician. Such personal views are not allowed in the 
feature article. It follows then that a writer’s own personal agenda, which is also subjective, is 
not permissible when writing a feature article (option 4). 
 
Lastly, all features are in-depth articles, and therefore tend to be lengthy (option 2). Compare for 
example a newspapers’ editorial to a feature length article. 
 
The former will be a few paragraphs, while the feature article might cover several pages. 
 
SOURCES CONSULTED 
 
Murse, T. 2016. Definition of ISIS and the Islamic State of Iraq and Syria. 
Available: 
http://uspolitics.about.com/od/antiterrorism/tp/5-Things-You-Need-to-Know-About-ISIS.htm 
Accessed: 01 February 2017 
 
Keatley, P.  2003. Idi Amin. 
Available: 
https://www.theguardian.com/news/2003/aug/18/guardianobituaries 
Accessed: 01 February 2017 
 
Jones, S.  2016. Boko Haram kidnappings. 
Available: 
http://usforeignpolicy.about.com/od/usstatedepartment/fl/Boko-Haram-Kidnappings.htm 
Accessed: 01 February 2017 

http://uspolitics.about.com/od/antiterrorism/tp/5-Things-You-Need-to-Know-About-ISIS.htm
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3 FEEDBACK ON ASSIGNMENT 03 
 Unique Assignment Number 707356 

 
This section of the tutorial letter provides feedback on Assignment 03. The closing date for 
submission of this assignment (which consisted of two questions) was 6 April 2017. Those of 
you who submitted this assignment before the due date will receive your marked assignment 
from us. You should use the comments in this tutorial letter to see how you could have 
improved on and made your answers more relevant. If your answers differ radically from our 
comments, you will need to revise the study material. 
 
Remember that the mark you obtained for this assignment will contribute to your final 
examination mark. 
 
Thank you for your assignments, for the majority of you, you did very well! 
 
You had to write a critical essay on political public relations (Part I). 
 
Please note I am using the 2003 version of McNair. My examples are mainly form the American 
political system but you could take your examples from anywhere, as long as they were sourced 
(referenced both in-text and in your SOURCES CONSULTED). I have referenced every 
paragraph: sometimes I give the exact page number for McNair, and other times I did not, this is 
because we are all using different versions of McNair, but you must always give the page 
number and year. 
 
You will notice I did not give sources for some examples. This is because the knowledge is 
considered “common knowledge” and therefore it does need to be referenced in-text, such as 
the first democratic elections were held in South Africa in 1994. 
 
Your critical essay had to look something like the following, but would have had very different 
numbering as I had to adhere to the numbering in this tutorial letter. 
 
3.1 INTRODUCTION 
 
Your introduction should have been: 
 

 in the future tense 
 

 a paragraph long 
 

 a chronological outline of the contents of your essay, including mentioning your examples. 
 
3.2 POLITICAL PUBLIC RELATIONS 
 
According to McNair, political public relations developed out of corporate public relations, that is, 
how companies promote themselves by managing their relationship with free media. Corporate 
public relations developed in the United States at the beginning of the twentieth century as a 
result of the development of modern capitalism. Because the American public was generally 
well educated and well informed, a company’s success depended on favourable public opinion. 
Companies therefore began to manage their interaction with the media, in-order-to ensure that 
the public saw them in a positive light (McNair 2003; Karam 2001). 
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Shortly afterwards, United States political organisations began to apply the same techniques to 
the political arena. The two major United States parties established public relations offices, and 
independent public relations consultants steadily increased in number. In time, political public 
relations spread to other liberal democracies (McNair 2003; Karam 2001). 
 
3.3 FREE MEDIA 
 
How a political organisation manages its relationship with this free media is referred to as 
political public relations. Its importance lies in the fact that the public is more receptive to 
messages that they believe to be unbiased. 
 
This refers to “free” media events that are not directly controlled by political organisations, for 
example, interviews, debates and news reports. These forms of communication are generally 
referred to as “free”, because the political organisations involved do not have to pay the media 
institution. McNair emphasises that free media is not really “free”, because it costs a political 
organisation a great deal of money to hire public relations experts (McNair 2003; Karam 2001). 
 
3.4 MEDIA MANAGEMENT 
 
Since media organisations are supposedly independent of political organisations and reserve 
the right to be critical, they cannot simply be told to give favourable coverage of a particular 
organisation. Instead, they must, in McNair’s words, be “control[led], manipulate[d], or 
influence[d]” (Karam 2001:78) to do so. This is known as media management. Media 
management is only considered to be successful, the media organisation must also feel that it is 
also gaining something. In other words, that it is somehow contributing to its own success. For 
example, a television station will only broadcast an interview with a politician if it feels that a 
significant number of people will watch that interview (McNair 2003; Karam 2001). 
 
McNair emphasises that media management has become steadily more important politically 
through the course of the twentieth century, as media technology has become more and more 
sophisticated (McNair 2003; Karam 2001). 
 
3.4.1 Debates 
 
These go back to the first United States presidential election debates in 1960, and are a major 
role in the politics of the United States. McNair stresses that these televised debates have all 
the typical advantages and disadvantages of a free media event. On the one hand, public 
interest is very high, because the debate is not under the control of either party and the event is 
seen as unbiased. This means that the presidential candidates have the opportunity to present 
their policies to a very large audience, and to prove that these policies are superior to those of 
the opposition. On the other hand, the debates are live, which means that any foolish mistakes 
by a presidential candidate cannot be corrected and can be damaging to his/her campaign. The 
United States has debates amongst candidates, but in South Africa only parliamentary sessions 
are broadcast live on television (McNair 2003; Karam 2001). 
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3.4.2 Party conferences 
 
McNair calls these “pseudo-events”: although a party cannot control actual media coverage of 
its conference, it can control the conference itself. Party conferences were originally meant to 
be occasions where party members could decide on different types of policies. With the advent 
of the mass media, these conferences became carefully planned “shows”, designed to impress 
television viewers and newspaper readers with the strength and confidence of the party. Once 
again, this trend began in the United States, and has since spread to other liberal democracies 
in the developed, and developing world (McNair 2003; Karam 2001). 
 
One of them most important aspects of party conferences is so-called “soundbites”. These are 
short interesting sayings deliberately designed to be quoted on television and in the press. 
Modern television coverage of events tends to be very brief, which means that longer, more 
sophisticated explanations of policy will usually be ignored by the media. It is also a comment 
on contemporary society where it is believed that individuals have a very short attention span 
(McNair 2003; Karam 2001). 
 
3.4.3 Photo-opportunities 
 
This refers to the planning of events that the media will want to photograph and televise. These 
events will not always provide much political information, but they are designed to give a 
positive image of a political party and its leadership (McNair 2003; Karam 2001). 
 
3.4.4 Meta-coverage 
 
This term means “coverage of coverage”. Journalists are not fools, and they are aware that 
political organisations are trying to “control, manipulate or influence” the media. They know that 
party conferences and photo-opportunities are deliberately planned, and when they cover these 
events they are sometimes very critical of their artificial nature. Some observers feel that if an 
event is too well planned it can attract negative media coverage for being false and insincere 
(McNair 2003; Karam 2001). 
 
3.4.5 News conferences 
 
These are formal public statements made by political actors to a group of journalists, who will 
then hopefully reproduce the statements in the media. The formal public nature of these 
conferences is designed to give the statements more credibility, and to gain a substantial 
amount of coverage in the media. A strong, carefully worded statement can dominate the 
attention of the media and put a political organisation’s policies in a favourable light. Such 
conferences are especially common during election campaigns, and at times of political crisis 
(McNair 2003; Karam 2001). 
 
3.4.6 Public relations professionals 
 
Since political organisations value the publicity given by the free media, they have to accept the 
risks that come with it -that is, the possibility of making public blunders. In order to reduce the 
blunders as much as possible, public relations professionals are employed in order to help 
politicians in various ways. 
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McNair identifies the following types of professionals: 
 
3.4.6.1 “Spin doctors” 
 
Their job is to “explain” the words of politicians to the media in a favourable way. 
 
See the following: 
 
http://abcnews.go.com/Politics/OTUS/obamas-spin-doctor/story?id=17406296 
 
3.4.6.2 Press secretaries 
 
Their job is to pressurise the media into giving favourable coverage of politicians. 
 
See the following: 
 
http://m.theweek.com/speedreads/683075/stephen-colbert-asks-obama-press-secretary-josh-
earnest-sympathy-sean-spicer 
 
3.4.6.3 Spokespersons 
 
Their job is to speak on behalf of politicians. 
 
See the following link: 
 
http://www.sanews.gov.za/south-africa/pres-zuma-gets-new-spokesperson 
 
3.4.6.4 Speechwriters 
 
They write the speeches delivered by politicians. 
 
See the following links: 
 
http://www.cbsnews.com/news/donald-trump-jr-blames-speechwriters-for-melania-trumps-
convention-speech/ 
 
http://williamsrecord.com/2013/04/24/mandela-speechwriter-recounts-lifes-work/ 
 
How a political organisation manages its relationship with this free media is referred to as 
political public relations. Its importance lies in the fact that the public is more receptive to 
messages that they believe to be unbiased (McNair 2003; Karam 2001). 
 
This refers to “FREE” media events that are not directly controlled by political organisations, for 
example, interviews, debates and news reports. These forms of communication are generally 
referred to as “free”, because the political organisations involved do not have to pay the media 
institution. McNair emphasises that free media is of course not really free, because it costs a 
political organisation a great deal of money to hire public relations experts. Nevertheless, it is a 
useful term (McNair 2003; Karam 2001). 

http://abcnews.go.com/Politics/OTUS/obamas-spin-doctor/story?id=17406296
http://m.theweek.com/speedreads/683075/stephen-colbert-asks-obama-press-secretary-josh-earnest-sympathy-sean-spicer
http://m.theweek.com/speedreads/683075/stephen-colbert-asks-obama-press-secretary-josh-earnest-sympathy-sean-spicer
http://www.sanews.gov.za/south-africa/pres-zuma-gets-new-spokesperson
http://www.cbsnews.com/news/donald-trump-jr-blames-speechwriters-for-melania-trumps-convention-speech/
http://www.cbsnews.com/news/donald-trump-jr-blames-speechwriters-for-melania-trumps-convention-speech/
http://williamsrecord.com/2013/04/24/mandela-speechwriter-recounts-lifes-work/
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3.5 IMAGE MANAGEMENT 
 
This means creating a positive public image of the individual politician. The image of a politician 
is their personal style. In other words, it is their personal appearance, as well as the way they 
speak and behave in public. This has become very important in the modern world, because 
television is so powerful. Modern politicians employ public relations professionals who carefully 
plan what that politician will wear, what hairstyle they will have, how they will walk and even how 
they will speak (not just words but even accent!). The key issue is just how important image is, 
and even if there is such a thing as too much image. The public is aware of the concept of 
image, and may reject a politician who seems to be trying too hard to create the right image 
(McNair 2003; Karam 2001). 
 
McNair gives many examples from British politics as to how image has become more and more 
important in that country over the past few decades. In Britain, as in the United States, there 
has been a tendency for political parties to become increasingly similar to each other, as they 
try to appeal to the largest possible group of voters. As a result, people no longer tend to vote 
for a party because of its policies, which will be quite similar to those of other parties. Instead, 
they vote for a party because of their opinion of its leadership. In such a situation, individual 
image is vitally important (McNair 2003; Karam 2001). 
 
You could provide any examples, such as: 
 

 Donald Trump 
 

 Barack Obama 
 

 Nelson Mandela 
 
For instance, Mr Mandela became known as the President who loved colourful, African shirts, 
which became his “trademark” later in life. But he was also known for his sense of humour. 
Mr Mbeki, who often wore tweed jackets, and smoked a pipe was considered an intellectual, 
and it was often mentioned that he studied abroad at one of the best institutions in England, 
while he was in exile (McNair 2003; Karam 2001). 
 
3.6 POLITICAL MARKETING 
 
This means creating a positive public image of the political organisation as a whole. In this way, 
a political party can survive changes in individual leadership, since supporters will remain loyal 
to the party. Once again focussing on British politics, McNair looks at two aspects of political 
marketing that have been borrowed from the commercial world. 
 
3.6.1 Logo 
 
A logo is a symbol of an organisation, and needs to be chosen carefully, since it stands for the 
values of that organisation. If necessary, a political party will even change its logo. 
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3.6.2 Product endorsement 
 
“Product endorsement”: political parties try to encourage popular entertainers, sports stars et 
cetera to publicly support them or be photographed with party leaders (McNair 2003; Karam 
2001). 
 
See websites for celebrities that supported Mr Trump or Ms Clinton: 
 
http://nypost.com/2016/03/11/these-celebrities-support-donald-trump/ 
 
http://www.huffingtonpost.com/2012/12/04/hillary-clinton-2016-celebrities-who-support-
clinton_n_2238171.html 
 
3.7 INTERNAL POLITICAL COMMUNICATION 
 
This means ensuring efficient communications within a political party. It is important for all party 
members, especially senior members, to have a very clear idea of the party’s official policies 
and of the party’s views on various issues. This ensures that different members of a party do 
not contradict each other in public, and that they express the party’s policies and views in a way 
that the public will understand and accept. If this does not happen, the public will see the party 
as a confused organisation with severe internal problems (McNair 2003; Karam 2001). 
 
Another aspect of internal communications is the need to co-ordinate the communications work 
carried out by different divisions of the party. In other words, a party advertising campaign must 
be carried out at the same time as a public relations campaign, and they must deliver the same 
message. It has become common nowadays for political parties to have internal 
communications division that takes care of this (McNair 2003; Karam 2001). 
 
3.8 INFORMATION MANAGEMENT 
 
This means making use of information to promote the interests of the ruling party. In other 
words, it is the way in which the government reports on its activities to the public. The party 
governing a country obviously has the resources of the state at its disposal, and will use these 
resources to make information about the government available to the general public. According 
to McNair, however, governments do not simply provide information as a public service. Even 
the most democratic governments are very careful about the way in which they release 
information to the public, to ensure that the public gains a positive impression of the government 
(McNair 2003; Karam 2001). 
 
In a democratic country, there will usually be one or more government departments whose job it 
is to release information to the public. These departments decide whether to release all or some 
of the facts around a particular issue to the public. They also decide when they should release 
the facts and how (e.g. news conference, a speech, a government publication, etc.), as well as 
how they should word their statements. Sometimes a government may decide that it is not in 
the interests of the public to know certain things, and there may be laws to support this. For 
example, almost all governments restrict public access to military information, especially in 
wartime (McNair 2003; Karam 2001). 

http://nypost.com/2016/03/11/these-celebrities-support-donald-trump/
http://www.huffingtonpost.com/2012/12/04/hillary-clinton-2016-celebrities-who-support-clinton_n_2238171.html
http://www.huffingtonpost.com/2012/12/04/hillary-clinton-2016-celebrities-who-support-clinton_n_2238171.html
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3.8.1 “Pro-active” information management 
 
This refers to the use of state resources and organisations to promote the interests of the ruling 
party. More specifically, it refers to the rules governing state information agencies. Such 
agencies are meant to be politically neutral and to be purely factual in their reporting. Referring 
to Britain, McNair states that such agencies tend, in reality, to promote the interests of the ruling 
party. The question is, is it possible for a state information agency to be politically neutral when 
the state is always being run by a political party with specific political views? (McNair 2003; 
Karam 2001). 
 
3.8.2 Prime ministerial public relations 
 
This refers to attempts by the government to create a positive public image of the leader of the 
country by making him/her a major figure in the media. McNair uses the term “prime ministerial 
public relations” because the head of the British government is a prime minister (see Chapter 7 
of McNair or page 88-89 of your study guide). In South Africa, the term “Presidential public 
relations” would be appropriate.  McNair focusses on very specifically British examples, but the 
main thing to remember here is that the head of a government will normally have some kind of 
spokesperson who will manage the relationship between the government and the media. It is 
this person who will issue official government statements and who will often speak to the media 
on behalf of the leader of the country. In South Africa, such a role is filled by the Presidential 
Spokesperson and the communications department in the presidency of which he/she is head 
(McNair 2003; Karam 2001). 
 
3.9 Conclusion 
 
Your conclusion should have been: 
 

 in the past tense 
 

 a paragraph long 
 

 chronological outline of the contents of your essay, including mentioning your examples. 
 
After your conclusion, you should have provided your SOURCES CONSULTED, followed 
by your SELF-ASSESSMENT (neither should be numbered). 
 
Karam, B, Sonderling, S, & Zwane, A. 2001. Only study guide COM307E for COM3707: political 
and government communication. Pretoria: University of South Africa. 
 
McNair, B. 2003/2007/2012. An introduction to political communication. London: Routledge. 
 
University of South Africa. Department of Communication Science. 2017. Political and 
government communication: tutorial letter 101/2017 for COM3707. Pretoria. 
 
University of South Africa. Department of Communication Science. 2017. Important guidelines 
and information regarding your studies: semesters 1 & 2. Tutorial letter CMNALLE/301. Pretoria. 
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TOTAL (85) 
 
TECHNICAL PRESENTATION (10) 
 
SELF-REFLECTION (5) 
 
ASSIGNMENT TOTAL [100] 
 
In this module, a certain percentage of your marks were awarded for your “self-assessment and 
self-reflection” (5%). 
 
The following were the self-assessment and self-reflection questions you were expected to 
answer: 
 

1 What have you learnt (what knowledge have you gained) by doing the assignment task? 
2 What skills, abilities, and orientations (attitudes and values) have you accomplished?  
3 Which strengths could you apply in your future life and work environment?  
4 Which shortcomings do you need to address in future?  
5 To what extent have you achieved the learning outcomes formulated for each study unit? 
(List the learning outcomes which you have achieved for the selected assignment. No 
marks are awarded if these are not listed.)  

 

4 TEACHING GUIDELINES AND SOME TIPS FOR THE EXAMINATION 

 
Although you are studying political communication for the first time, you are in your third year 
and, therefore, it is expected that you will study all of the study material in preparation for your 
up-coming examination. However, we realise how difficult that is, especially as Brian McNair’s 
textbook is quite complicated, because it relies only on American and British politics. In-order-to 
help you get a better grasp of McNair’s textbook and your examination, we have put together 
the study guide for you to read through. 
 
Please note that the University no longer allows us to provide specific examination guidelines. 
 
Even before you begin preparing for your examinations, you must read through Chapter 1 of 
McNair and study unit 1 of your study guide. This chapter introduces you to the key theoretical 
concepts and also forms the foundation of the rest of the prescribed book and study guide. 
 
For your assignment, please note that if you used extra sources, you received extra marks, and 
the more examples you provided, the more marks you were awarded. In addition, if you do the 
same with your examination questions, that is, even if the question does not ask you for 
examples, you will get extra marks if you give your OWN EXAMPLES. 
 
Once you have completed your assignment, there are a few ways to start preparing for your 
examination. 
 

 The examination questions have to test everything from study unit 1 until study unit 9 (this 
is decreed by the Department of Higher Education). 
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 Therefore, begin your preparation by working through all the small activities in your study 
guide. 

 

 Do not summarise the theories or any information in the study guide, because we have 
already done that for you (we summarised McNair). You can also exclude from 
memorising British and American examples provided in the textbook. Try to think of 
examples that resonate most with your own country of residence. 

 

 Read the latest newspapers or watch the latest news broadcasts and look for relevant 
examples to highlight and illustrate the theory. 

 

 Pay particular attention to all the definitions, such as “political advertising” and “political 
marketing”. 

 

 Make sure you understand how the different components work together. For example, 
there are three main role players in the “political communication” arena: the politicians, the 
citizens and the media. Ask yourselves how they interact with one another and in what 
way? The media play an integral role in bringing the two together. 

 

 In the examination, if you run out of time, please bullet the points you want to make. 
 
4.1 The May/June examinations 
 
The duration of the examination is two (2) hours. There are four (4) ESSAY-TYPE questions of 
which you are required to answer any three (3). Each question is worth 33⅓ marks. In-order-to 
pass this module, you require a 40% subminimum in the examination. Note, this differs from 
Part A: Media Ethics, as they have five questions to select from. 
 
The questions in the examination correspond to the study units in the study guide and the 
prescribed book. You are required to cover the full spectrum of the work that makes up each 
study unit. The examination questions are all essay-type questions, similar to those in 
Assignment 03. Each question may consist of a number of questions or options. 
 
To be successful in the examination, you need to have a sound knowledge of the content of this 
course. It means that you should read and study the prescribed book and study guide to gain an 
overall understanding of political communication and work through the research activities in the 
study guide as well as the test-yourself questions. 
 
There are no specific examination guidelines for the examination. You are expected to 
prepare and study the entire syllabus. 
 
Please do not try and spot; “spotting” nearly always leads to failure. It might seem like a lot of 
work, please allow the study guide to direct you to some of the most important 
information in each chapter. The examples used should be in reference to your country of 
choice. There is no need to remember the British or American examples used in the text book. 
 
Professor Beschara Karam 
Module coordinator: COM3707 
Part B: Political and government communication 
Tel: 012 429 6323 
E-mail: karambs@unisa.ac.za 
UNISA 


