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Dear Student 
 
1 INTRODUCTION  
 
We hope that you have been enjoying your study of this module. This tutorial letter 
contains feedback on the assignments you submitted in the course of the 
semester, as well as comments on your preparation for the examination. 
 
You are welcome to contact the lecturers if you have difficulty with any aspect of 
the module. 
 
Note that the team of lecturers for this module has changed somewhat. 
 
Your lecturers for 2017 are the following: 
 

Lecturer Telephone Office in 
TvW 

E-mail 

Ms M van der Walt Ehlers 
Module coordinator 

012 429 6332 7-87 vdwaltm@unisa.ac.za 

Prof KB Khan 012 429 6549 7-82 khankb@unisa.ac.za 
 

Ms L Huckle 012 429 2495 8-169 huckll@unisa.ac.za 

 

2 FEEDBACK ON ASSIGNMENT 01 
 
The closing date for Assignment 01 was 15 August 2017. You were required to 
submit this assignment in order to gain entrance to the examination at the end of 
the semester. 
 
Assignment 01 will contribute 10% to your final mark. 
 
The assignment consisted of five questions and covered study units 3 to 7. 
 
You had to choose and answer any two of these questions. 
 
For each of the questions you answered, we awarded you a mark out of 20. 
 
Of the possible 45 marks you could have earned for the assignment, 5 marks 
were for technical presentation. 
 
You had to make sure that your assignment met the requirements for technical 
presentation as indicated in Tutorial Letter COMALLE/301. 
 
You also needed to read the section on plagiarism. 
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The following criteria were used in the evaluation of your assignment: 
 

Choose and answer any two of the five questions as 
given in Tutorial Letter 101 for COM2604 for 2017. 

Mark Mark 
obtained 

Question: see comments inside  20  

Question: see comments inside 20  

Subtotal 40  

TECHNICAL PRESENTATION   

1 Declaration regarding own work included and 

assignment correctly structured 

2 All sources referenced in the text  

3 A list of sources consulted attached 

4 Correct referencing techniques used 

5 Correct grammar, spelling and terminology used, no 

typing errors, etc.  

5 

5 

5 

5 

5  

Subtotal 25 ÷ 5  

TOTAL 45  

Percentage %  

 
Your technical presentation was evaluated according to the following criteria: 
 

1 Declaration and 
structure 

 The declaration had to be structured according to 

the guidelines in Tutorial Letter CMNALLE/301. 

 The declaration had to be signed and dated by you 

and by a witness. 

 The correct format of headings (first order, second 

order and third order) had to be used. 

 The headings needed to correspond with the table 

of contents and the page numbers. 

 The assignment had to have a proper introduction, a 

body, and a proper conclusion. 

2 Referencing 
(See Tutorial Letter 
CMNALLE/301 for the 
correct referencing 
techniques.) 

 You had to credit ALL the sources you consulted. 

 Please note that, if in-text sources had been 

omitted, a mark of 0 was awarded for technical 

presentation. 
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3 List of sources 
consulted 

(See Tutorial Letter 
CMNALLE/301 for the 
correct referencing 
techniques.) 
 

 A complete list of sources consulted had to be 

included at the end of the assignment. 

 The sources had to be listed alphabetically. 

 The relevant tutorial letters referred to, also had to 

be listed.  

 Please note, if a list of sources had been 

omitted, a mark of 0 was awarded for technical 

presentation. 

4 Correct referencing 
techniques 

 
 

 You had to use the referencing techniques detailed 

in Tutorial Letter CMNALLE/301 to acknowledge the 

sources used in the text as well as in the list of 

sources at the end of the assignment. 

5 Grammar, 
terminology, spelling, 
typing errors, etc 

 You had to apply UK spelling conventions ("s" not 

"z"). 

 You had to use the correct spelling and punctuation 

and avoid typing errors. 

 You had to use the correct grammar and word order. 

 You had to avoid abbreviations. 

 You needed to use an academic writing style. 
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QUESTION 1 
STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS COMMUNICATION 

 

1.1 McQuail (2000:7) identifies four theoretical perspectives to define mass 

communication. Explain the main tenets of the media-culturalist 

perspective in a brief paragraph. (3) 

 

The media-culturalist perspective emphasises the content, reception and context 

of communication. This perspective will therefore focus on the nature of media 

content (whether it is information, entertainment, propaganda, etc), how the 

content is received, and how the content is interpreted by various audiences in 

different circumstances (for example in urban vs rural settings) (Fourie 2007:95–

96). 

 

1.2 In order to understand the main perspectives or approaches to the study of 

mass communication, it is crucial to first comprehend what theory is. List 

and describe the five criteria that are used to evaluate a theory. (10) 

 

The criteria are the following: 

 

 Scope 

How well does a theory describe and explain an approach? In terms of the 

positivistic approach, the scope ignores individual human traits and only considers 

the possibility of universal, quantifiable results in research. The critical approach 

considers the media the strongest ideological influence on society, while ignoring 

other possible influences such as the state, religion, education and the economy. 

 

 Testability 

Can the theory be tested for its accuracy? The supporters of the positivistic 

approach will argue that, thanks to its scientific method of investigation, this theory 

offers the necessary empirical support. The critical approach will also focus on the 

interpretation of media messages by the audience and the possible impact of 

messages on their thinking and behaviour. In this sense testability is difficult, as 

the interpretation of different audience members will differ and may change over 

time. 
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 Parsimony 

This deals with the simplicity of the theory. A theory does not need to be overly 

complex to describe a phenomenon. Sometimes the simplest theory is best. Both 

the positivistic and critical approaches can be applied in such a case. 

 

 Utility 

Theories should have practical value; they should enable us to understand, 

describe, control and change the phenomenon under investigation. Again, both 

from a positivistic and from a critical approach, utility is possible. The positivistic 

approach will give the researcher results that can be applied universally, while the 

critical approach allows the researcher to understand the role of the media in the 

dissemination of ideology. 

 

 Heuristic value 

Theories should lead to further investigation and contribute to knowledge. Indeed, 

both approaches offer the possibility for heuristic value, as our understanding will 

be enriched and research results may identify new processes and role players in 

mass communication. 

 

1.3 Fourie (2007:116) writes that the way we "think about the power of the 

media; the media’s effects on behaviour; the functions of the media in 

society and so on is usually done from a specific theoretical perspective 

and approach". One such approach is the positivistic approach. 

 

Explain the development of this approach by briefly explaining the following: 

 

1.3.1 A definition of positivism (1) 

 

The emphasis in positivism is on scientific method, on knowledge derived from 

scientifically processed and analysed data about a phenomenon. The purpose of 

this approach is to arrive at a scientific description of the world and of individual 

phenomena e.g. media (Fourie 2007:117). 
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The positivist approach uses scientific methods to investigate social (and thus 

media) issues. The same scientific methods used in "hard" science, such as the 

natural sciences and physics, are used to observe and measure phenomena in 

society. 

 

According to the positivistic approach, human beings and their behaviour are 

governed by universal laws, and individual traits are not important. The human 

participants in research are therefore merely used for purposes of observation. 

 

1.3.2 Empiricism (2) 

 

It is believed that in empiricism, knowledge is derived from human experience and 

is based on observation, which needs to be tested and accepted or even rejected 

by measuring how the "knowledge" holds up against facts. 

 

1.3.3 Behaviourism (2) 

 

Behaviourism focuses on the experimental analysis of human behaviour, hence 

on the observable actions of a subject as opposed to the underlying cognitive 

behaviour. 

 

1.3.4 Functionalism (2) 

 

Functionalists view society as an integrated, harmonious, cohesive whole in which 

all its parts (the school, the church, as well as economic, political and cultural 

institutions) function to maintain equilibrium, consensus and social order. Society 

can be viewed as a "human body" consisting of different organs all functioning 

together. 

 [20] 

 

AND/OR 
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QUESTION 2 

STUDY UNIT 4 

THE ROLE AND FUNCTIONS OF THE MEDIA 

 

2.1 Define "entertainment" according to the following perspectives: 

 

2.1.1 Rhetorical perspective (2) 

 

The rhetorical perspective maintains that entertainment content has certain 

intrinsic rhetorical motifs that leads the media user to decide whether content is 

entertaining or not (Fourie 2007:216). 

 

2.1.2 Behavioural perspective (2) 

 

The behavioural perspective refers to the user’s human ability to identify with 

others and to project/ introject feelings (Fourie 2007:219). 

 

2.1.3 Sociological perspective (2) 

 

The sociological perspective puts emphasis on the media’s ability to orientate and 

integrate people in their societies and to educate them (Fourie 2007:222). 

 

2.2 Select a specific television text (soap opera, sitcom, or drama) and discuss 

it in terms of the rhetorical perspective. Specify the name of the television 

text that you have chosen. 

 

In your answer you should have discussed the five rhetorical motifs (Fourie 

2007:216–217) and integrated your explanation with an appropriate example. 

 

2.2.1 Identity (2) 

 

Media content entertains when it offers the user answers to the question "Who am 

I"? The focus is on human relations, in other words an individual’s relation to 

others and his or her role in society (for example, to identify with a specific 

character, such as Brady from the soap opera "Days of our Lives") (Fourie 

2007:216). 
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2.2.2 Ability (3) 

 

The media entertain us when content illustrates possibilities to the user, like how 

to solve a problem (for example Brady's substance abuse problem in "Days of our 

Lives") (Fourie 2007:217). 

 

2.2.3 Survival (3) 

 

Media content entertains when the user is made aware of eternal values (such as 

love and friendship) and is freed from the anxiety of destruction (or death) (Fourie 

2007:217). 

 

For example, Brady in "Days of our Lives" is dealing with a potentially destructive 

drug habit. 

 

2.2.4 Reality (3) 

 

Content entertains when it leads the user to grasp the significance of his or her 

own reality or when a new understanding of reality is reached (Fourie 2007:217). 

 

Connect real-life experience to the content of your selected text, for example show 

how the viewer would identify with Brady’s drug problem and may come to terms 

with his or her own reality of also being a drug user. 

 

2.2.5 Knowledge (3) 

 

Content entertains when knowledge is gained from responses to questions about 

identity, ability, survival and reality (Fourie 2007:217).In other words, knowledge is 

obtained about how to solve a problem and about one's own identity or reality. 

 

For example, how does Brady act and respond, and what happens to him 

ultimately – will he overcome the problem and how? 

 [20] 

 

AND/OR 
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QUESTION 3 

STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION (EFFECT STUDIES) 

 

3.1 There are two types of planned media effects. Name and discuss them and 

provide an example from the media of each of these two effects. Your 

example can be from any type of media. (6) 

 

 Propaganda is a form of planned media effects. It consists of one-sided 

information strategically planned to influence people, and it is usually focused 

on negative aspects, for example the negative representation of a politician 

by the opposition party. Propaganda makes use of various techniques, 

including the withholding of positive or objective information. 

 

 Media campaigns for advertising, for example, are designed and planned to 

promote a specific product and influence people’s perception of that product. 

These campaigns are often used to distribute knowledge by means of the 

media about a topic that many people initially know very little about. 

Examples are campaigns about literacy and educational development, 

campaigns informing people about the scourge of violence against women, 

etc. 

 

3.2 Fourie (2007:247) states that the various long-term effect theories 

correspond with one another insofar that "they support the view that over a 

long period of time the media can affect our perceptions and our 

understanding of things". Critically compare and contrast any three of the 

long-term or cognitive effect theories. Your discussion should explain how 

each of the theories work; and should clearly show the different aspects on 

which the specific theory focuses. (9) 

 

The long-term theories share the assumption that the media do not have an 

immediate impact on an audience’s behaviour and way of thinking, but may be 

able to change their behaviour over time should the audience be exposed to the 

same media content (Fourie 2007:237). 
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There are nine long-term effect theories: 

 

 Accumulation theory 

This theory states that, if the media focus repeatedly and relatively consistently on 

issues, people’s attitudes and behaviour can be changed over longer periods. 

 

According to De Fleur and Dennis (in Fourie 2007:238), the basic propositions of 

this theory are: 

 

o Mass media begin to focus their attention on and produce messages 

about a specific topic, problem, situation or issue, for instance rape 

culture. 

o Over an extended period, the mass media continue to focus their 

attention relatively consistently and persistently, and their presentations 

corroborate each other. 

o Individual members of the public increasingly become aware of these 

messages, and on a person-by-person basis comprehension of the 

interpretations of the topic presented by the media develops. 

o Increasing comprehension of media messages begins to shape the 

meanings, beliefs and attitudes that serve as behaviour guidelines for 

members of the audience. In other words, minor individual-by-individual 

changes accumulate, and new beliefs and attitudes slowly emerge to 

provide significant changes in the norms regarding appropriate behaviour 

related to the topic. 

 

Accumulation theory therefore provides an explanation for the role the media play 

over time in changing people’s attitudes towards topics such as divorce, sex, style 

and politics. If all South African media reported in the same way over an extended 

period about the rape culture in the country, for example, such reporting could 

have an impact on people’s perceptions of rape culture. 

 

 Diffusion of innovation theory 

In modern and postmodern society there is a constant flow of new products, 

ideas, solutions, interpretations and other innovations. These can range from the 

trivial, such as a new style of sneaker, to the profound, such as a new political 

ideology. 
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Sociologists have proven that, whatever the innovation may be, people in a 

particular society tend to adopt it by means of a comparatively consistent process, 

which is defined as the diffusion of innovation theory. 

 

This theory applies to mass communication in two ways: firstly in regard to the 

innovation of news media products, and secondly as regards the role of the media 

in spreading new innovations, ideas, fashions, beliefs and fads. 

 

Media technology itself is an innovation. With each development in media 

technology, new forms of media and communication are established. These new 

forms, such as the cell phone and the internet, must be adopted by people. 

 

As mentioned above, the innovation theory is also important to the study of mass 

communication because in modern society the media are often largely responsible 

for bringing innovations to the attention of the people who will eventually adopt 

them. 

 

The basic tenets of this theory are: 

 

o The adoption process begins with an awareness stage, in which those 

who will ultimately adopt an innovation learn of its existence (often from 

the mass media), but lack detailed information about it. 

o Awareness is followed by an interest stage. People interested in the 

innovation begin to seek additional information about it. The media often 

provide this information. 

o This is followed by an assessment stage. People interested in adopting 

the innovation, use the additional information to evaluate the innovation 

in terms of their expected circumstances. 

o The fourth stage is the trial stage. A small number of people acquire and 

apply the innovation on a small scale to determine its utility for their 

purposes. 

o Finally, in an adoption stage, the innovation is acquired and used on a 

full scale by a small number of people. After that, increasing numbers 

adopt it. 

 

It is important to remember that not all adopters and innovations necessarily go 

through all the above stages. 
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 Modelling theory 

This theory is based on the social learning theory developed in psychology. It 

argues that in some cases some media users adopt the media’s depictions of 

people’s behaviour. 

 

The assumptions of this theory are: 

 

o A media user encounters a form of action portrayed by a person (model) 

in a media presentation/representation. 

o The individual media user identifies with the model and believes that he 

or she is like, or wants to be like, the model. 

o Subsequently, the individual remembers and reproduces (imitates) the 

actions of the model. 

o Performing the reproduced activity results in some reward (positive 

reinforcement) for the individual. 

o Positive reinforcement increases the possibility that the media user will 

use the reproduced behaviour again as a means of responding to 

something or someone in a given situation. 

 

 Social expectation theory 

Over time the media can teach us the social norms adhered to by certain groups, 

people and organisations in society. From watching "Grey’s Anatomy", for 

example, we can learn how medical doctors are supposed to behave. "The Good 

Fight", on the other hand, illustrates court procedures. Often these images are 

idealised. 

 

Compared with the modelling theory, which is more concerned with personal 

behaviour, the emphasis in the social expectation theory is on social norms and 

roles. 
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The assumptions of this theory are: 

 

o Various kinds of content provided by the mass media often portray social 

activities and group life. 

o These portrayals, even if they are fictitious, are representations of reality 

that reflect, accurately or poorly, the nature of many kinds of groups in 

society. 

o When exposed over time to these representations, individuals receive 

information (unintended education) about the norms and roles that 

prevail within the relevant groups. 

o Exposure to portrayals of a particular kind of group results in incidental 

learning of the behaviour patterns that are expected by others when 

acting within such a group. These learned expectations concerning 

appropriate behaviour serve as guidelines as to how to behave when 

individuals encounter or try to understand such groups in real life. 

 

The social expectation theory can also be useful in explaining the role of the 

media in multicultural societies where one group is expected to understand the 

social norms and values of another group and to act accordingly when mingling or 

working with such a group. 

 

 Meaning construction theory 

Meaning construction theories emphasise how the media condition us to attach 

certain meanings to objects, words and concepts. 

 

These theories argue that we understand something and that our behaviour is 

based on and defined in terms of: 

 

o what we know (our knowledge of something/someone); and/or 

o what we believe 

 

These theories claim that often we obtain our knowledge about something, and 

determine what we believe something means, based on how the media define that 

something. In our current information society, much of what we base our beliefs 

on is derived from the media as a social source. This applies especially to new 

phenomena we have to confront. 
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Meaning construction theories consist of the following basic stages: 

 

o The media describe objects, events, people or situations in ways that link 

labels (language symbols, such as words) to meanings. 

o A member of the media audience is exposed to such labels and 

undergoes some change in his/her personal interpretation of the 

meaning(s) of these labels, or the meanings he or she already attaches 

to them, are stabilised. 

o The member now communicates with others using the labels and their 

media-influenced meaning. In this way, such media-derived meanings 

are further shaped and/or stabilised among other members of society. 

o Eventually, through the communication of media-derived meanings, 

strengthened by means of interpersonal communication, such meanings 

become social convention and are thus adopted as the real and/or only 

meanings of the concepts, actions or persons concerned. 

o Individual behaviour toward objects, situations, or events is guided by the 

meanings people hold for them. In this way, the media play an indirect 

but significant long-term role in shaping people’s thoughts and actions. 

 

 Stereotype theory 

The media play a role in creating and sustaining stereotypes of certain people, 

organisations and groups, and these stereotypes affect our perceptions. 

Stereotyping is one of the most commonly used examples of how the media affect 

our thinking and behaviour. Through stereotyped portrayals, the media may 

reinforce existing patterns of attitudes and behaviours towards specific individuals, 

groups and institutions, especially minority groups. 

 

These are the essential ideas of stereotype theory: 

 

o Entertainment media content and other media messages regarding a 

specific group, for instance the portrayal of social and political issues 

and/or events related to that group, can be negative. 

o These portrayals tend to be consistently negative, showing such people 

as having undesirable attributes and fewer positive characteristics than 

members of the dominant group in which the media function. 
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o The various media tend to offer similar portrayals, which provide 

corroboration. 

o These portrayals provide constructions of meaning to media users, 

particularly to those who have only limited contact with actual people 

belonging to the stereotyped group. 

o Media users incorporate these meanings into their memory as relatively 

inflexible schemata – stereotyped interpretations – that they use when 

thinking about or responding to any individual of a portrayed category, 

regardless of his/her actual personal characteristics. 

 

 Agenda-setting theory 

The basic assumption of this theory is that, consciously or unconsciously, the 

media create a particular image of reality. The media confront us on a daily basis 

with events that they regard as important. Every day the media release a list of 

topics (issues on which the media focus) similar to the agenda for a meeting. 

Omitting certain events and issues and overemphasising others, the media 

establish a particular way for media users to think about reality. 

 

The amount of attention given to an issue in news coverage influences public 

awareness of the significance of that issue. Agenda-setting thus focuses firstly on 

the topics the media present to an audience, and secondly on how the information 

about the selected topics is presented. It relates to the dynamics of news 

coverage: the spectrum of viewpoints, symbols, and questions, which are selected 

to construct the news, and the way in which they are ranked or accorded 

legitimacy and priority. Finally, agenda-setting is concerned with how the media’s 

legitimisation of issues and events affects our perceptions of reality. 

 

In addition to the value of applying the hypotheses of agenda-setting to everyday 

issues, the theory is of particular importance in analysing the effects of political 

reporting on people’s political views and voting behaviour. 

 

 Framing theory 

This theory is closely related to agenda-setting theory, but here the emphasis falls 

on the media’s representation, treatment and even production of issues. As a 

media effect, "framing" describes the influence on the public of the news angles 

used by journalists, the interpretive and ideological frameworks from which 

journalists report on issues, and the contextualisation of news reports within a 

specific (ideological) framework. 
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Such "ideologically coloured" reporting is known as advocacy. We often hear 

about people, organisations or groups complaining that the media, through their 

negative reporting, have framed them and in so doing have influenced, for 

example, a court ruling. 

 

However, framing does not only include the ways in which the media advocate an 

issue, but also the investigation of those who have access to the media and who 

use such access to influence the media. 

 

 Spiral of silence theory 

Although evidence to support this theory is weak and inconsistent, it nevertheless 

should be kept in mind, especially in studies about the formation of public opinion 

during political campaigns. 

 

The main assumptions of the theory are: 

 

o Society threatens deviant individuals with isolation. 

o Individuals experience fear of isolation continuously. 

o This fear of isolation causes individuals to try to assess the climate of 

opinion at all times. 

o The fear of isolation affects individuals' behaviour in public – especially 

their willingness or lack thereof to express their opinions openly. 

 

Although the media pretend to represent the majority view, this may not be the 

case. Many people’s opinions many differ from those expressed by the media.  

 

However, because of their fear of isolation, they remain silent. This silence 

creates the impression that everyone is in agreement with opinions expressed by 

the media, and has the so-called spiralling effect that suggests that the opinions 

expressed by the media are the dominant public opinions. 

 

Summary of long-term effects 

 

There is a correspondence between the different long-term or cognitive effect 

theories. They all support the view that, over time, the media can affect our 

perceptions of reality and our understanding of things. 
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However, each of these theories emphasises or focuses on a different aspect: 

 

 Accumulation 

How corresponding or corroborative representations by different media affect our 

perceptions. 

 

 Diffusion of innovation 

The process of how innovations are brought to people’s attention and how such 

innovations are adopted by media users. 

 

 Modelling 

How people model themselves and their behaviour on media representations. 

 

 Social expectations 

How social values and morals are spread by the media. 

 

 Meaning construction 

How we accept media interpretations as our own knowledge of something. 

 

 Stereotypes 

How the media’s negative representations affect our perceptions. 

 

 Agenda-setting 

How the media’s prioritising of events and topics affects our perceptions of reality. 

 

 Framing 

How the media’s deliberate framing of an issue affects our perceptions. 

 

 Spiral of silence 

How the media create a specific image of what public opinion is, and how media 

users accept that to be public opinion. 
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3.3 Stereotypes occur frequently in the media. Discuss three characteristics of 

a stereotype. (3) 

 

 Stereotypes depend on generalisation and simplification; in other words, the 

stereotype applies to all members of the group. Examples are that the French 

are rude, that all BMW owners are arrogant, and that all women are 

emotional and weak (Fourie 2007:256). 

 

 There are positive and negative stereotypes. Most stereotypes about race, 

class, gender and sexual orientation are perceived as negative. Positive 

stereotypes are no more acceptable, however, and are as offensive. Fourie 

(2007:256) states that positive stereotypes "can also blur one’s perceptions 

about a person or a group". Examples of positive stereotypes are, for 

example, that black men are well-endowed, that white people are honest, that 

Indians are smart, and so forth. 

 

 Stereotypes have real and mainly negative consequences for those who are 

stereotyped. Stereotypes can contribute to the placement of groups or 

individuals in specific roles in society, usually subordinate roles. The result is 

that the stereotyped group might actually view themselves as playing such 

roles in reality, which reinforces the impression that the stereotype is true 

(Fourie 2007:257). 

 

 Because stereotypes form part of the social and psychological make-up of a 

society, criticism of stereotypes is seen as an assault on security. From this 

point of view, stereotypes are a problem only for those who have been 

stereotyped, not for the users and communicators of stereotyped messages 

about that group, person or organisation (Fourie 2007:257). 

 

 Those who employ stereotypes consider them to be true. A stereotype, in this 

case, is not seen as a prejudiced idea but as a true reflection of an essential 

characteristic of a person or group (Fourie 2007:257). 
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3.4 Provide two examples of stereotypes that you recently observed in the 

media. You can use any type of media. (2) 

 

In your answer, you had to provide examples to illustrate the five characteristics of 

stereotypes as explained in question 3.3. You should have used examples from 

the media to show that you understood the concept of stereotyping and that you 

were able to identify the different forms it takes in the media today. You could 

have referred to examples from local soapies like "7de Laan", "Isidingo", 

"Generations: The Legacy", and so forth. 

 

Can you think of different characters and how they are represented in these 

soapies? 

 

Think of Maria Zibula’s character in "7de Laan": her role as a domestic worker 

could be viewed as a stereotype. The same goes for the character of Oubaas: he 

is portrayed as a simpleton Afrikaner, which could be perceived by some viewers 

as stereotyping. 

 

Also think of gender stereotyping: are there instances where female characters 

are portrayed as subordinate to male characters? 

 

Another common stereotype is that of Africa. Often in American and British films 

or television programmes the view of Africa and Africans are quite stereotypical. 

Africa is sometimes portrayed as wild and dangerous; and the women are 

portrayed as wearing traditional clothing (some as half-naked) and as being 

uneducated. They are also frequently represented as mothers and housewives. 

 

In some of these films (for example "Blood Diamond" and "Hotel Rwanda"), 

African men are portrayed as evil warlords with no respect for life, who will commit 

any atrocity. 

 

Alternatively they are shown as meek members of the faceless masses, doomed 

to a life of slave labour and ultimately to death, sometimes at the whim of a 

sociopathic guard or soldier. 

 [20] 

AND/OR 
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QUESTION 4 

STUDY UNIT 6 

MEDIA CULTURE AND THE IDEOLOGICAL POWER OF THE MEDIA 

 

4.1 Define the concept of ideology according to the theorist, Karl Marx. (5) 

 

Classical Marxist theory sees ideology as a situation in which a minority ruling 

class maintains its own position of privilege and power by dominating the larger 

lower class and by manipulating cultural productions that reflect ideology. 

 

In other words, institutions such as the mass media are used by the ruling class to 

persuade audiences to act or think in a certain way without realising that this 

benefits the ruling class. The masses are consequently "tricked" into actively 

participating in their own oppression. Marxist theory calls this "trick" a false 

consciousness. According to Marxism, this false consciousness is produced by a 

number of institutions. 

 

4.2 According to Karl Marx certain "institutions" dupe the public into believing 

and thinking in certain ways. Provide five examples of such "institutions". 

  (5) 

 

Examples of such institutions are: 

 

 government or the state 

 the church 

 religious bodies 

 educational institutions (schools and universities) 

 the media 

 

4.3 Provide a definition of the term "false consciousness". (5) 

 

Ideology as a false consciousness means that audiences passively accept the 

messages that are communicated to them through the mass media. 

 

According to this theory, the media and other forms of expression serve as 

carriers of the dominant ideology. 
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These media serve the interest of the ruling class, a minority grouping of 

intellectual elites. The ruling class uses the mass media to represent its position of 

power as natural, or as the way things should be. 

 

Passive mass audiences uncritically accept the dominant underlying ideological 

meanings of the mass media. 

 

In other words, the masses do not have the ability to recognise that the belief and 

value systems propagated do not serve their true interest, and that these 

messages reflect the vested interest of the ruling class. 

 

Because the masses do not have the ability to think for themselves, they develop 

a false consciousness as a result of the one-sided dominant ideological messages 

being forced onto them as cultural "dupes". 

 

4.4 Provide two major shortcomings of Marxist theory. (5) 

 

 Classical Marxism can be criticised for ignoring the ability of the members of 

audiences to think for themselves. The cultural studies approach 

acknowledges that individual readers of text do not always passively accept 

the messages that are presented to them in the mass media. This is 

illustrated by Hall’s theory of preferred reading. In fact, readers regularly 

disagree with what is represented by cultural institutions. 

 

 The assumption of a false consciousness implies that true consciousness 

exists as an empirical, objective truth. 

 

 Marxism also fails to take into account how the social and historical contexts 

in which mass media communications take place, can affect the meaning that 

is produced from the messages that are communicated. Furthermore, when 

ideology is defined as a false consciousness, the implication is that there is a 

true consciousness, or a way in which to view reality that is not tainted by 

one’s point of view. However, this is, of course, impossible, as human beings 

can only understand reality by "seeing" things from their own subjective point 

of view. 

 [20] 
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AND/OR 

 

QUESTION 5 

STUDY UNIT 7 

GLOBALISATION 

 

Despite social sciences focusing on economics and politics, ICTs also have a 

significant cultural impact on the macro and personal levels. Critically discuss the 

role of ICTs in understanding culture, identity and democracy. 

 

The following five pertinent issues should have formed the basis of your 

discussion: 

 

 Identity 

 

This refers to how we think about ourselves and act in terms of such thinking. In 

this discussion, you had to discuss how, whereas identity was traditionally 

culturally determined by nationality, gender and generation, there are now, 

because of globalisation and through ICTs, a variety of identities that can be 

assumed. According to Maples (2011), culture and beliefs are no longer confined 

to geographical locality but are shared and dispersed across nations and 

continents. An individual identity is no longer seen as static or fixed for all time – 

instead, identities are rearticulated and reconstituted, and are increasingly 

intertwined with that of computers. 

 

 Online identity 

 

Various ICTs, for example Facebook, allow new identities to be formed. In face-to-

face communication, our identities are made up by our physical and psychological 

attributes. A Facebook identity can be manufactured, however, based on 

anonymity and falsehood. A person's identity can also be adjusted and changed 

with every subsequent visit to forums, blogs or sites where any type of online 

interaction can take place. 
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 Politics and internet identity 

 

Political action can only take place if it is structured and organised. Because of its 

anonymity and false identities, the internet can only be used as an outlet for 

opinions and discussion – no real policy decisions can be made, as there is no 

commitment or loyalty to an online identity. 

 

 The internet and democracy 

 

Through the internet, we have access to many different sources of information 

and to many different opinions. In the light of the democratic concept of free 

speech, the internet is a valuable tool for disseminating information and giving 

people access to information on governments or political parties, which can 

promote transparency and openness. 

 

 Internet regulation 

 

The fear exists that economic and political powers may want to regulate and 

control the internet for their own financial and power gains. Current regulatory 

frameworks that are applicable to telecommunications and broadcasting do not 

serve as adequate models for internet regulation. The internet does contribute to 

freedom of speech, which advances democracy, but the digital divide remains a 

huge impediment. 

 [20] 

 

TOTAL: 80 

20 marks for each question: 20 x 2 = 40 marks 

Technical presentation: 5 marks 

Total: 45 marks 

To be converted to a mark out of 100. 
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3 FEEDBACK ON ASSIGNMENT 02  

 

The due date for Assignment 02 was on 12 September 2017. 

 

Assignment 02 will contribute 10% to your final mark. 

 

It consisted of 30 multiple-choice questions (MCQs). 

 

Below are the correct answers to the MCQs. Each answer is briefly explained. 

 

Q1 Which body issued the first temporary community radio licence in South 

Africa in 1995? 

 

(1) the South African Tele-Communications Association 

(2) the Independent Communications Authority of South Africa 

(3) the South African parliament 

(4) the Independent Broadcasting Authority 

 

The correct option is 4 

 

The Independent Broadcasting Authority (IBA) issued a number of temporary 

licences that allowed community broadcasting for a period of one year. 

 

Option 1 is not correct, because the South African Telecommunications 

Association is an association of service providers. It has no power over 

broadcasting matters. 

 

Option 2 is not correct, because the Independent Communications Authority of 

South Africa (ICASA) was officially established on 1 July 2000. 

 

Option 3 is not correct, because parliament does not issue broadcasting licences. 
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Q2 Which report in 1995 recommended that local content form at least 50% of 

all programming by 2000? 

 

(1) the three-tier system 

(2) the Viljoen Report 

(3) the Independent Broadcasting Authority 

(4) the Triple Inquiry Report 

 

The correct option is 4 

 

The Triple Inquiry Report concerned itself with three basic broadcasting issues, 

namely the protection and viability of broadcasting, establishing the percentage of 

local content, and establishing criteria regarding cross-media ownership. 

 

Option 1 is not correct, because the three-tiered system refers to three classes of 

broadcasting, namely public, commercial and community broadcasting. 

 

Option 2 is not correct, because the report by the Viljoen Commission of 1991 

made recommendations that saw, inter alia, the setting-up of the IBA. 

 

Option 3 is also not correct, because the IBA’s role was to generate broadcasting 

policy, to issue broadcasting licences, and to regulate and monitor the activities of 

broadcasters. 

 

Q3 The Midi group, winner of the first free-to-air commercial television licence 

in South Africa, is a/an ... . 

 

(1) consortium of previously disadvantaged groups 

(2) black economic empowerment company 

(3) affirmative action group 

(4) trade union consortium 

 

The correct option is 1 

 

The Midi Group is a consortium of previously disadvantaged groups. Although the 

Midi Group complies with the requirements for a black economic empowerment 

company, it is described as a consortium of different groups. 
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Options 2 and 3 are therefore not correct. 

 

Option 4 is also not correct, because the Midi Group is not fully a trade union 

consortium, and trade unions are only part of the ownership group. 

 

Q4 Which significant media development occurred in 1915? 

 

The formation of the ... . 

 

(1) English press 

(2) Afrikaans press 

(3) black press 

(4) alternative press 

 

The correct option is 2 

 

In July 1915, De (Die) Burger appeared in Cape Town for the first time, and 

subsequently became the voice of the Afrikaner. 

 

As a result, a nationally recognisable Afrikaans press was established. 

 

Option 1 is not correct, because the first English paper was published in 1795. 

 

Option 3 is not correct, because although a black press was first initiated in 1830, 

an effective black press came only in the 1980s, with the publication of the Rand 

Daily Mail and the Sowetan. 

 

Option 4 is also not correct, because the alternative press dates back to the 1930s 

and reached its peak in the 1980s and mid-1990s. 
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Q5 "I am because we are." This concept clearly emphasises sharing and the 

aspect of individual participation in a collective life. 

 

Which normative media theory is referred to? 

 

(1) civic journalism 

(2) cultural negotiation 

(3) ubuntuism 

(4) social responsibility 

 

The correct option is 3 

 

The normative media theory of ubuntu emphasises brotherhood and 

togetherness. 

 

Option 1 is not correct, as it refers to civic journalism, which is thought to provide 

people with the news and information they need to allow them to function as 

citizens and to make decisions in a democratic society. 

 

Option 2 is not correct, as it refers to the cultural negotiation paradigm, which 

refers to the role of the media and emphasises the rights of subcultures with their 

particular values. 

 

Option 4 is not correct, as it refers to the social responsibility theory, according to 

which the media should act in a socially responsible manner towards their 

citizens. 
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Q6 Sarah is based in London. She was born in South Africa but relocated to 

England with her family a few years ago. Sarah is living with her 

grandmother who was born in the era of the telegram. Sarah was born in 

the era of modern technology and keeps in touch with her family and 

friends via e-mail, which is instant technology that breaks all the barriers of 

geographical boundaries. 

 

With reference to the above scenario, answer the following question: 

 

According to the theorist Giddens, Sarah lives in a global village. She is 

involved in a social process which includes people throughout the world 

whose lives are affected on a daily basis by disembedded organisations. 

 

This social process is called ... .  

 

(1) globalisation 

(2) localisation 

(3) glocalisation 

(4) technology 

 

The correct option is 1 

 

Sarah is involved in the process of globalisation. 

 

Glocalisation (option 3) and localisation (option 2) are terms used to describe a 

process concerned with finding global aspects locally. 

 

In addition, localisation (option 2) is used to describe the location where a new 

world culture evolves. 

 

Technology (option 4) forms part of the process of globalisation. 
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Q7 Which one of the following options identifies the characteristics of 

commercial broadcasting in South Africa? 

 

(1) Grassroots issues and not operated for profit-making purposes. 

(2) Serves the various cultural and language groups in the country. 

(3) Operates to make profit through advertising. 

(4) Funded by government departments. 

 

The correct option is 3 

 

Commercial broadcasting operates to make a profit through advertising. 

 

Option 1 is not correct, as it is a characteristic of community broadcasting. 

 

Option 2 is not correct, because serving the various cultural and language groups 

in a country is a characteristic of public broadcasting. 

 

Option 4 is not correct, because only the SABC, a public broadcaster, is partially 

funded by the South African government’s Department of Communications. 

 

Q8 The lead story on the front page of a newspaper is about a hijacking. As 

you page through the newspaper, you find information on power cuts; 

places where it has snowed; crime stories and a story about the latest 

orchid exhibition. In the entertainment section, you read different opinions 

on the latest books and shows, film stars and pop stars and movies. 

 

This scenario refers to … . 

 

(1) micro-plurality 

(2) meso-plurality 

(3) internal plurality 

(4) external plurality 

 

The correct option is 3 

 

Internal plurality refers to the differences within the information and entertainment 

content of (e.g. in this scenario) a single newspaper. 
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The scenario also illustrates a balance between information and entertainment, 

and refers to different opinions. 

 

See Fourie (2007:188–190) for a detailed discussion of the political functions of 

the media – the case of pluralism. 

 

Q9 Which Act was promulgated as a result of the Reith Report? 

 

(1) the Independent Broadcasting Authority Act 153 of 1993 

(2) the Broadcasting Act 4 of 1999 

(3) the Electronic Communications Act 36 of 2006 

(4) the Broadcasting Act 22 of 1936 

 

The correct option is 4 

 

Reith’s report was debated in parliament and resulted in the Broadcasting Act 22 

of 1936. 

 

Options 1 and 2 are not correct, because they concern themselves with the three-

tier system which was established as a result of the Triple Inquiry Report. 

 

Option 3 is not correct, because it was only enacted in 2006, while the Reith 

Report was issued in 1936. 

 

Q10 Which authors placed the media in Africa in the "two waves of democracy"? 

 

(1) Fardon and Furniss (2000) 

(2) Hyden and Okigbo (2002) 

(3) Hachten and Giffard (1984) 

(4) Mosia, Riddle and Zaffiro (1994) 

 

The correct option is 2 

 

Hyden and Okigbo (see Fourie 2007:74–75) placed the media in Africa in what 

they call "the two waves of democracy". 

 

The first wave refers to the colonial era and the efforts of African countries to gain 

independence from colonial rule. 
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The second wave refers to the post-colonial era after independence. 

 

Huntington (see Fourie 2007:75) describes a third wave of democracy, from 1974 

onwards, when a worldwide shift towards democracy took place. The effects of 

the third wave were only felt in Africa in the 1990s, during what is referred to as 

Africa’s "second liberation". After the initial liberation from colonial rule in the 

1950s and 1960s, many African countries fell under the oppressive and 

authoritarian rule of individuals and single-party regimes. Mobutu Sese Seko of 

Zaire (now the Democratic Republic of Congo), Idi Amin Dada of Uganda and 

Jean-Bédel Bokassa of the Central African Republic are notorious examples. 

 

According to Diamond (see Fourie 2007:75), these despots betrayed the dreams 

of true liberation in post-colonial Africa. 

 

Q11 The media’s ability to orientate and integrate people in their societies and 

educate them is termed ... . 

 

(1) advertising 

(2) representation 

(3) multiculturalism 

(4) entertainment 

 

The correct option is 4 

 

Entertainment enables media users to understand other people and their lifestyles 

within their own society and across other cultures. 

 

Option 1, advertising, is used to lure the public into purchasing various products. 

 

Option 2, representation, is defined as the ways in which news items are 

represented in the media. 

 

Option 3, multiculturalism, is a term used in relation to societies containing various 

cultures. For example, South Africa is a multicultural country. 
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Q12 Entertainment content usually focuses on human relations. 

 

According to rhetorical motifs, communication pleases when it provides 

knowledge about identity, ability and ... . 

 

(1) survival, reality and entertainment 

(2) survival, reality and knowledge 

(3) genre, generosity and survival 

(4) genre, generosity and content 

 

The correct option is 2 

 

The five rhetorical motifs that help viewers determine whether they are being 

entertained include: 

 

 Identity 

 

Helps the viewer to identify with the content. 

 

 Ability 

 

Helps the viewer to solve a problem or to achieve something. 

 

 Survival 

 

Makes the viewer aware of external values. 

 

 Reality 

 

Enables the viewer to understand reality or become more aware of it. 

 

 Knowledge 

 

Knowledge gained from the viewer's responses to the above motifs contributes 

positively to the viewer experiencing a programme as entertaining. 
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Q13 ………. was/were seen as the primary instrument of mass education. 

 

(1) Postcolonial media 

(2) Postcolonial government 

(3) Colonial broadcasting 

(4)Mass media  

 

The correct option is 1 

 

After independence, postcolonial governments owned and controlled media such 

as the press. Because resources and capital were limited in postcolonial Africa, 

these governments considered the press an important tool in upliftment and 

education. 

 

Radio also played an important role in education, as radio could build on oral 

traditions and therefore did not require a literate audience (Fourie 2007:72). 

 

Q14 Which effects of behavioural media are illustrated in the following scenario? 

 

A bulimia and anorexia awareness campaign in the media intends to inform young 

women about the dangers of these diseases. A campaign of this nature may also 

pose certain risks – it may encourage antisocial behaviour in the sense that it may 

inform some women about how to become bulimic or anorexic. 

 

This scenario illustrates ………. effects. 

 

(1) time-scale 

(2) intended and unintended 

(3) manifest and latent 

(4) socialisation 

 

The correct option is 2 

 

Intended and unintended effects are listed together with cognitive effects, affective 

effects, manifest and latent effects, and time-scale effects, as well as possible 

behavioural effects of the media, as proposed by Grossberg, Wartella and 

Whitney (1998 in Fourie, 2007:229–231). 
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Q15 The concept "polysemy" refers to the fact that … . 

 

(1) texts have multiple meanings 

(2) viewers are couch potatoes 

(3) members of the viewing audience are not cultural dupes 

(4) both options 1 and 3 are correct 

 

The correct option is 1 

 

Option 1 directly refers to polysemy, which can be defined as the possibility of 

alternative interpretations. 

 

Option 2 refers to ideology – ideological conventions are created in society by the 

ruling class and cultural institutions to produce dominant ideological beliefs. 

 

Option 3 refers to hegemony, which was used by Gramsci to explain the power of 

a dominant, ruling group that continuously attempts to persuade subordinate 

groups to accept its moral, political and cultural values (ideology) (Fourie 

2007:279). 

 

NOTE: 

Option 4 was incorrectly indicated as the correct answer to this question. 

Therefore you were awarded a mark for this question. 

 

Q16 "Description, explanation and understanding with the purpose of predicting 

and controlling can lead to changing something."  

 

The statement above refers to the goal of theory to … . 

 

(1) describe 

(2) predict and control 

(3) reform 

(4) explain 

 

The correct option is 2 

 

There are two schools of thought as regards the purpose of theory. 
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The first is that the purpose of theory is to discover and formulate universal laws, 

and the second is that theory should articulate rules that describe patterns of 

human behaviour rather than laws. 

 

See Fourie (2007:108–109) for a detailed discussion on the building blocks of 

theory. 

 

Q17 "There was little possibility of reading between the lines." 

 

This statement is characteristic of the ………. communication culture. 

 

(1) oral 

(2) written and printed 

(3) electronic 

(4) mass 

 

The correct option is 1 

 

The written and printed word undermined the authority of the spoken word.  

 

Similarly, the electronic media have undermined the authority of the written and 

printed word in the present culture of mass communication. 

 

Something is no longer official or important because it has been printed in a 

newspaper. 

 

Rather, it is true or official or important if it has been seen on television and/or on 

the internet. 

 

See Fourie (2007:92–93) for a detailed discussion of the different characteristics 

of each culture. 

 

Option (4) was a distracter, as mass communication is discussed as a theory and 

not as part of the communication cultures. 
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Q18 "For science and rationality to be possible, we must have the principle of 

accurate and impartial written/printed recording." 

 

The statement refers to the … . 

 

(1) oral communication culture 

(2) written and printed communication culture 

(3) electronic communication culture 

(4) mass communication culture 

 

The correct option is 2 

 

Fourie (2007:92–93) discusses the written and printed communication culture, and 

refers to the fact that we consider the written word to be more binding and 

believable than a verbal contract or story. 

 

We tend to "believe" a newspaper report more readily than a verbal account of an 

event. 

 

In academia, the publication of research findings in accepted academic journals is 

the measure applied to determine scientific excellence. 

 

Q19 Which of the following options is not evident in popular culture? 

 

It is found in/at … . 

 

(1) ancestors and church symbols 

(2) hip-hop music and fashion brands 

(3) intellectual discussions and democracy 

(4) ceremonies on town squares and at flea markets 

 

The correct option is 3 

 

Although there is a distinction between contemporary popular culture and previous 

forms of popular culture, all the options except option 3 refer to popular culture. 

 

See Fourie (2007:128–129) for a discussion on popular culture and contemporary 

popular culture. 
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Q20 One of the following authors was a key thinker in post-structuralism. He 

argued that the analysis of power relations should begin by focusing on 

how power is structured internally in different professions. 

 

(1) Neil Postman 

(2) Pierre Bourdieu 

(3) Roland Barthes 

(4) Stuart Hall 

 

The correct option is 2 

 

Bourdieu coined two concepts to describe the power structure in professions. 

 

The first was habitus, which relates to the day-to-day activities that are seen as 

natural, "the way we do things". This habitus may be controlled and altered using 

symbolic power. 

 

The second is symbolic capital, which refers to the real contribution the profession 

makes to society (Fourie 2007:168–169). 

 

Q21 It was ………. who argued that medium as such is the message and not 

the content. 

 

(1) Littlejohn 

(2) McLuhan 

(3) O’Sullivan 

(4) Gutenberg 

 

The correct option is 2 

 

McLuhan argued that the electronic media make it possible for us to listen to radio 

and watch television all over the world in terms of how it affects our awareness of 

reality. 

 

How we think about reality, space and time is more important than the content of 

the media. Therefore he argued that the medium as such is the message and not 

the content (Fourie 2007:151–153). 
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Q22 You read an article in a Sunday newspaper where senior journalists 

discuss the democratic principles of the various political parties in South 

Africa. 

 

This is an assumption of the ………. theory. 

 

(1) authoritarian 

(2) liberterian 

(3) social responsibility 

(4) development 

 

The correct option is 3 

 

McQuail (1987 in Fourie 2007:194) explains the social responsibility theory as 

follows: 

 

The media should support democratic political principles and are obliged to cater 

for different viewpoints. 

 

The independence of the media is paramount in their responsibility towards 

society, but at the same time the media must meet certain standards. 

 

These standards include, but are not limited to, striving for truth, accuracy, 

objectivity and balance; not publishing information that could lead to crime; 

reflecting the diversity of society; and giving access to different viewpoints and 

allowing the public to react to these different viewpoints. 
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Q23 "Today, it is no longer a matter of something being true or official because 

it was printed in a newspaper." 

 

This statement refers to the ………. communication culture. 

 

(1) electronic 

(2) written and printed 

(3) oral 

(4) mass 

 

The correct option is 1 

 

Something is no longer official or important because it was printed in a 

newspaper. 

 

Rather, it is true or official or important because it was seen on television and/or 

on the internet. 

 

See Fourie (2007:92–93) for a detailed discussion of the different characteristics 

of each culture. 

 

Option 4 was a distracter, as mass communication is discussed as a theory and 

not as part of the communication cultures. 

 

Q24 The media-culturalist perspective refers to … . 

 

(1) how the medium impacts on media audiences 

(2) the influence of social factors on media production 

(3) media content and its impacts on society 

(4) how media content is received by diverse audiences 

 

The correct option is 4 

 

The media-culturalist perspective emphasises the content, reception and context 

of communication. 
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How the media impact on media audiences is part of the media-materialist 

perspective. 

 

The social-culturalist perspective emphasises the influence of social factors on 

media production. 

 

The social-materialist perspective sees the media and media content as mainly a 

reflection of society. 

 

See Fourie (2007:95–96) for a detailed discussion of these perspectives. 

 

Q25 The social-materialist perspective refers to … . 

 

(1) media content as a reflection of society 

(2) the influence of social factors on media production 

(3) how media content is received by diverse audiences 

(4) how the medium impacts on media audiences 

 

The correct option is 1 

 

The social-materialist perspective sees the media and its content as mainly a 

reflection of society. 

 

The media-culturalist perspective emphasises the content, reception and context 

of communication. 

 

How the media impact on media audiences is part of the media-materialist 

perspective. 

 

The social-culturalist perspective emphasises the influence of social factors on 

media production. 

 

See Fourie (2007:96–97) for a detailed discussion of these perspectives. 
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Q26 Which option describes most accurately a defining characteristic of the 

medium in mass communication? 

 

(1) Relies on printing. 

(2) Channels of a technical nature through which media content is 

transmitted. 

(3) Meaning encoded in the content by the communicator. 

(4) The human body and all its communicative facilities. 

 

The correct option is 2 

 

By "medium" we mean the context of mass communication. 

 

However, it can also mean the channel through which the media content is 

transmitted and distributed. 

 

In mass communication the medium (plural media) is, for example, radio, 

television, film, newspapers, magazines or the internet. In interpersonal 

communication the medium is the human body (option 1). 

 

The message (not the medium) is abstract in terms of the meaning encoded in 

the content by the communicator and the meaning attached to it (option 4). 

 

See Fourie (2007:98–99) for a detailed discussion of what is meant by the 

medium as it relates to mass communication. 

 

QUESTIONS 27–30 

 

Match the criteria of evaluating theory in column A to the description in column B. 

COLUMN A COLUMN B 

Q27 Scope (1) Does the theory have practical value that helps us to 

control and improve the phenomenon concerned? 

Q28 Testability (2) Does the theory lead to new thinking? 

Q29 Utility (3) How well and how much does the theory explain? 

Q30 Heurism (4) Can the theory be tested and investigated to test its 

accuracy? 
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Question 27 

 

The correct option is 3 

 

The scope of a theory explains how well a theory describes and explains. A theory 

may claim to explain every aspect of mass communication. 

 

Fourie (2007:111) refers to McLuhan and his theory of "the medium is the 

message". 

 

This theory claims to explain the communicator, the medium, the message and 

the recipient’s role in mass communication, all being influenced by the medium. 

 

Other theories may focus only on one or two aspects of mass communication, 

such as effect theories, which focus on the recipient or audience and the 

message. 

 

In terms of explanation, Wood (2000 in Fourie 2007:111) mentions two types of 

explanations, namely rules-based and law-based explanations. 

 

Law-based explanations are determinist in the sense that they argue that, if a 

message is sent to a recipient, a specific reaction will occur. 

 

Rules-based explanations try to explain patterns rather than laws, in the sense 

that some reaction might be possible under certain conditions during mass 

communication. 

 

Question 28 

 

The correct option is 4 

 

The testability of a theory refers to whether or not the theory can be tested for 

accuracy. 

 

Some researchers believe that by using empirical methods a theory can be tested 

multiple times and will arrive at the same conclusion. 
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Others argue that different circumstances and interpretations will yield different 

results (Fourie 2007:111–112). 

 

Question 29 

 

The correct option is 1 

 

Theory is not only for textbooks and to enable academics to ponder how the world 

functions. 

 

Theory must have practical value so that it can be used to understand society and 

make suggestions for the betterment of society. 

 

Media theory is used not only to explain how the media function, but to give us as 

media users and analysts practical suggestions on how the media could function 

for the upliftment and education of citizens in a democracy (Fourie 2007:112, 

194). 

 

Theory should thus be usable. 

 

Question 30 

 

The correct option is 2 

 

Heurism simply means that a theory should lead to new possibilities for further 

investigation, and should contribute to our knowledge. 

 

Should we look at all the theories in the prescribed book, we would see that they 

all improve our understanding of mass media and their role and impact on society, 

some theories making us curious enough to study and investigate the media even 

further (Fourie 2007:112). 
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4 EXAMINATION GUIDELINES 

 

The COM2604 examination will consist of one paper totalling 80 marks, which 

you will need to complete during a two-hour sit-down examination. The 

examination will count 80% towards your final mark, while the two assignments 

you submitted in the course of the semester will count 10% each towards your 

final mark. 

 

The examination paper will be based on the prescribed book, the study guide, all 

the tutorial letters and all the assignments. 

 

Please note that you will not pass the examination if you study the study guide 

only. The study guide is important, however, as it contains many activities and 

test-yourself questions in addition to the learning activities contained in the 

prescribed book. It is important that you should complete these activities and test-

yourself questions in preparing yourself for the examination.  

 

The examination paper will consist of five questions totalling 20 marks each. The 

questions will be based on study units 3 to 7 respectively. You will need to choose 

and answer any four of these questions, for a total of 80 marks. 

 

As the examination will be limited to two hours, you should allocate 30 minutes to 

answering each question. Note that the examination questions may consist of 

shorter sub-questions ranging from 2 marks to 10 marks. 

 

Follow the instructions given in each examination question, and indicate clearly on 

the cover of the examination script which questions you have answered. Each 

question must also be numbered clearly in the script itself. In the examination you 

will not be expected to use referencing techniques to acknowledge your sources. 
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Include study units 3 to 7 in the study guide for COM2604 and the relevant 

chapters in your prescribed book in your preparation for the examination. 

Ensure that you revisit the assignment questions in Tutorial Letter 101 and the 

feedback you received on these assignments, as contained in this tutorial letter, in 

preparing for the examination. 

 

5 CONCLUSION  

 

Should you require assistance, you may contact any of the lecturers involved with 

this module. 

 

We wish you all the best for the rest of your studies and for the pending 

examination. 

 

THE COM2604 TEAM 

UNISA 

 


