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Dear Student 

 

1 INTRODUCTION  

 

We hope that you have enjoyed studying this module thus far. This tutorial letter 

contains feedback on the assignments you submitted during the semester. We 

have also included comments on your preparation for the examination. You are 

welcome to contact any of the lecturers if you are having difficulty understanding 

any aspect of the module. 

 

The team of lecturers for this module has changed somewhat. Below is a list of 

your lecturers for 2018: 

 

Lecturer Telephone Office in 

TvW 

E-mail 

Dr H Marx Knoetze 

Module coordinator 

012 429 6760 6-74 marxh1@unisa.ac.za 

Prof KB Khan 012 429 6549 7-82 khankb@unisa.ac.za 

Ms L Nkuna 012 429 8053 6-79 nkunaln@unisa.ac.za 

Ms L Huckle 012 429 2495 8-169 huckll@unisa.ac.za 

Mr S Thurtell 012 429 6287 7-82 thurtsc@unisa.ac.za 

 

2 STUDY UNIT 1  

 

You will notice that there is no study unit 1 in the study guide. We have included it 

in this tutorial letter to enable you to familiarise yourself with the historical 

developments of the media in South Africa and to do the activities afterwards. 

 

STUDY UNIT 1 

A SOUTH AFRICAN MEDIA MAP 

THE HISTORY OF THE SOUTH AFRICAN MEDIA 

 

1.1 Introduction 

 

Study unit 1 of this module has not been included in the study guide because the 

nature of the information we provide here is dynamic and constantly changing. 

However, please read the introduction to the study guide before you start working 

through this study unit. 

mailto:marxh1@unisa.ac.za
mailto:khankb@unisa.ac.za
mailto:nkunaln@unisa.ac.za
mailto:huckll@unisa.ac.za
mailto:thurtsc@unisa.ac.za
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The purpose of this study unit is to provide you with the necessary historical 

background to enable you to contextualise your study of the media. In this first 

study unit (which corresponds with Chapter 1 in your prescribed book), we provide 

you with a brief overview of the history of the South African media (mainly the 

press and broadcasting media), followed by a brief overview, or media map, of 

what constitutes the South African media today. This knowledge will equip you to 

understand exactly what we mean when we refer to “media” or “the media”. 

Knowledge of what is happening in the South African media, or in the media of the 

country of your residence, is a prerequisite for communication students to be able 

to conduct meaningful media research or to participate in discussions about the 

media. It will also be of great value to you if you want to pursue a career in the 

media industry. 

 

Key questions 

 

The following key questions need to be answered: 

 

 Why is it important to study the history of the media? 

 Which periods can be identified in the development of broadcasting in South 

Africa? 

 Which strands can be identified in the history of the press in South Africa? 

 

1.2 Why is it important to study the history of the media? 

 

A historical approach needs to be adopted to understand the status quo of the 

media in South Africa. It is therefore important to explore how various political and 

economic events of the past have shaped broadcasting and the press of today. 

 

ACTIVITY 1.1 

 

1 Read the overview and introduction in chapter 1 of your prescribed book. 

 

2 Briefly summarise the purpose and problems of studying the historical 

development of the media. 
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As explained in the introduction to this study unit, the composition of the media 

today has been determined largely by what happened in the past. To arrive at a 

deeper understanding of the organisation of the media, of how it functions and of 

its relationship with other organisations and institutions in society, we first need to 

understand the roots, or historical development, of the South African media. 

Studying the historical development of the media is not without its problems. We 

use the concept of media purely as a matter of convenience to describe 

broadcasting and the press collectively. While there are a number of shared 

characteristics, the organisation and the interrelationships with the sociopolitical 

environment differ for each medium. 

 

1.3 Which periods can be identified in the development of broadcasting in 

South Africa? 

 

Although the history of broadcasting in South Africa can be divided into several 

periods, we cannot be too categorical about the exact date at which a period 

begins or ends. Different authors may also have different opinions about the 

grouping of periods. 

 

ACTIVITY 1.2 

 

1 Read section 1.2 in the prescribed book, which provides an overview of the 

history of broadcasting in South Africa. 

 

2 Draw up a table in which you list the periods of development of 

broadcasting in South Africa in the first column. Then list the key events 

associated with each period in the second column. 

 

3 Write a short paragraph in which you explain the structure of broadcasting 

in South Africa. 
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PERIOD KEY EVENTS 

1919 to 1936: 

 

The establishment of radio in South 

Africa 

- the first amateur broadcasts 

- experimental broadcasts 

- the first regular broadcasts 

- the African broadcasting company 

1936 to 1948: 

 

The South African Broadcasting 

Corporation (SABC) 

- formation of the SABC 

- broadcasts in Afrikaans 

 

The above table is an example of what your table could look like. Continue by 

adding the remaining periods and the key events associated with these periods. 

 

Broadcasting in South Africa is structured according to a three-tier system, where 

the following can be identified: 

 

 public broadcasting 

 commercial broadcasting 

 community broadcasting 

 

Although this is a simplistic view, the current distinction between the various tiers 

is largely a financial one, rather than an indication of programming and services 

presented to the public. 

 

1.4 Which strands can be identified in the development of the press in 

South Africa? 

 

In the development of the press, we can identify four strands that developed 

simultaneously. In each of these, we can identify specific periods. 

 

These strands are as follows: 

 

 the English press 

 the Afrikaans press 

 the Black press 

 the alternative press 
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ACTIVITY 1.3 

 

1 Read section 1.3 in the prescribed book. 

 

2 Draw up four tables – one for each of the four strands that can be identified 

in the development of the press in South Africa. Identify the specific period 

in the first column and provide a list or summary of developments during 

these periods in the second column. 

 

3 Read section 1.3.5 in the prescribed book. Draw up a table similar to the 

one above, in which you summarise the development of the press during 

the years of apartheid. 

 

4 Read section 1.3.6 in the prescribed book and write a short paragraph on 

the key developments in the press since democratisation in South Africa. 

 

THE ENGLISH PRESS 

PERIOD DEVELOPMENTS 

The early years in the Cape 

Colony 

- The Cape Town Gazette and African 

Advertiser were published in 1800. 

- Private newspapers were prohibited, 

except those published by missionaries 

in the hinterland. 

The struggle for freedom of the 

press 

- The first non-government newspaper, 

The South African Commercial 

Advertiser, appeared in 1824. 

- The first bilingual edition of The South 

African Journal appeared in 1824. 

- The Commercial Advertiser was revived. 

- The arrival of 5 000 settlers in 1820 

strongly influenced the development of 

the press. 

The Newspaper Press Union -  

-  

 

Further developments of the 

press in South Africa 

-  

-  
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The above table is an example of what your table could look like. Continue by 

adding the developments for the remaining two periods. Compile a similar table 

for the remaining three strands in the development of the press in South Africa. 

Do the same for the section on the press during the apartheid years. 

 

ACTIVITY 1.4 

 

1 Read section 1.4 in your prescribed book. 

 

2 Write short notes on the cycles of the three stages of Stöber's theory, 

which can be identified within the history of broadcasting and the press in 

South Africa. 

 

By reading this section in your prescribed book and doing this activity, you should 

have noticed how we could use or apply a theory to try and find a deeper meaning 

within the events of the past. 

 

Stöber's theory illustrates the interaction between four subsystems, namely 

technology, law and politics, culture and economy. This interaction brings about 

change in the media. Stöber's theory of media evolution consists of three stages, 

namely the invention stage, the innovation stage and the diffusion stage. Within 

the history of broadcasting in South Africa, we can identify five distinct cycles thus 

far, but in the case of the press, these cycles are not as easily distinguishable. 

Nevertheless, the development of the press does parallel the development of 

broadcasting. 

 

1.5 Conclusion 

 

In this study unit, we started by highlighting the importance of studying the history 

of the South African media. We established that we should examine the history of 

the media so that we have a context for understanding the status quo. We then 

provided you with a brief overview of the history of broadcasting and the press in 

South Africa. To conclude, we considered Stöber's theory of media evolution to 

see how we can use this theory to develop a better understanding of the past. 
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3 FEEDBACK ON ASSIGNMENT 01 

 

The due date for Assignment 01 was 19 March 2018. You were required to submit 

this assignment in order to gain admission to the examination at the end of the 

semester. 

 

Assignment 01 contributed 10% to your final mark. 

 

The assignment consisted of five questions, covering study units 3-7. 

 

You had to answer any two (2) of these questions. 

 

For each of the questions you answered, we awarded you a mark out of 20. Of the 

final 50 marks allocated for the assignment, five (5) marks counted towards an 

introduction and conclusion and five (5) marks counted towards the technical 

presentation. You had to make sure that your assignment met the requirements 

for the technical presentation of assignments, as indicated in Tutorial Letter 

CMNALLE/301. Please also read the section on plagiarism. 

 

The following criteria were used in the evaluation of your assignment: 

 

Choose and answer any two of the five questions in 
Tutorial Letter 101 for COM2604 for 2018 

Mark Mark 
obtained 

Introduction and conclusion 5  

Question: See comments 20  

Question: See comments 20  

Subtotal 45  

TECHNICAL PRESENTATION 
1 Declaration of own work and correct structure 
2 All sources are referenced in the text 
3 List of sources consulted 
4 Correct referencing techniques 
5 Correct grammar, spelling, terminology, no typing errors, 

etc. 

 
5 
5 
5 
5 
5 
 

 

Subtotal for technical presentation 25÷5  

TOTAL 50  

Percentage %  
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Your technical presentation was evaluated according to the following criteria: 

 

1. Declaration and 
structure 

 The declaration has to be structured 
according to the guidelines in Tutorial Letter 
CMNALLE/301. 

 The declaration has to be signed and dated 
by the student and a witness. 

 The structure pertains to the correct format of 
the headings (first order, second order and 
third order). 

 The headings should also correspond with 
the table of contents and page numbers. 

 The assignment should have a proper 
introduction, in addition to the body of the 
assignment and a proper conclusion. 

2. All sources are 
referenced in the 
text. 

 
See Tutorial Letter 
CMNALLE/301 for the 
correct referencing 
techniques. 

 The student must acknowledge ALL the 
sources consulted. 

 Note: If in-text references have been 
omitted, a total mark of 0 will be awarded 
for technical presentation. 

3. List of sources 
consulted 

 
 
See Tutorial Letter 
CMNALLE/301 for the 
correct referencing 
techniques. 

 A complete list of sources consulted must be 
included at the end of the assignment. 

 The sources have to be listed alphabetically. 

 The relevant tutorial letters referred to should 
also be listed.  

 Note: If a list of references has been 
omitted, a total mark of 0 will be awarded 
for technical presentation. 

4. Correct referencing 
techniques. 

 Students must use the referencing 
techniques described in Tutorial Letter 
CMNALLE/301 to acknowledge the sources 
used, both in the text and in the list of 
sources consulted. 

5. Correct grammar, 
spelling, 
terminology; no 
typing errors; etc. 

 UK spelling conventions ("s" not "z").  

 Correct spelling and punctuation. 

 Correct grammar and terminology. 

 Abbreviations should be avoided, where 
applicable. 

 An academic writing style should be used. 
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INTRODUCTION 

 

In your introduction, you had to explain clearly what you discussed in the 

assignment and how your assignment was structured. You had to mention the 

themes of the two (2) questions that you chose to answer in the assignment. 

 

Your introduction should ideally have consisted of a paragraph of approximately 

four (4) to six (6) sentences and should not have been more than half a page in 

length. 

 

QUESTION 1 

THE MEDIA IN AFRICA 

 

1.1 In order to investigate the history of the media in Africa, it is crucial always 

to keep in mind the history of the continent as a whole. To this end: 

 

1.1.1 Define “colonialism”. (2) 

 

There are various definitions of “colonialism”, as this term lends itself to constant 

reinterpretation. 

 

What is important is that we should not just think of colonialism as the process of 

creating colonies. As Banda (2007:62) states, “it is more effectively appreciated as 

a continuing legacy manifested in the way ‘sovereign’ political communities 

emerged at the end of World War II”. 

 

It is also extremely important to take into account the effects of colonisation and 

its profound legacies. “What passes as the end of colonialism has often been 

recognised as sovereignty or the gaining of independence but the communities 

that result are already grossly distorted as a consequence of colonialism” (Banda 

2007:62). 

 

Finally, it is important to recognise that colonialism often comes back as neo-

colonialism. “Imagination, language, culture, and even the mind can still be 

colonised by the West” (Banda 2007:62). 
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1.1.2 Define “postcolonialism”. (2) 

 

Postcolonialism is a concept that marks the realities of nations and peoples 

emerging into a new imperialistic context of economic and sometimes political 

domination (Young 2001:57). 

 

Postcolonialism attacks the status quo of economic imperialism but also signals 

an activist engagement with positive political positions and new forms of political 

identity (Young 2001:58). 

 

1.1.3 Define “African nationalism”. (2) 

 

According to Banda (2007:63), “African nationalism depicts a specific historical 

moment of struggle by African peoples to assert a postcolonial identity based on 

their cultural and historical experience. African nationalism represents a 

movement for self-determination.” 

 

The ideology of nationhood was a big driving force behind African nationalism. 

 

1.2 Fourie (2007:70) writes: 

To a large extent, the nationalist agenda of the anti-colonial period 

influenced much of the media in the post-colonial era.” 

Discuss the four postcolonial functions of the media. (8) 

 

The four postcolonial functions of the media are as follows: 

 

 Nation building 

 

A new nation must be built by creating a feeling of nationhood among people 

traditionally divided by tribal loyalty, explaining the objectives of a new (and 

frequently socialist) society, spreading information about new and better ways of 

living, obtaining cooperation in community and national projects and winning 

support for the party and its leadership (Banda 2007:71). 
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 National unity 

 

The media are seen as instruments in forging and sustaining a unified national 

identity. An important part of this process is the evolution of some politico-

ideological slogans to rally the media around the project of national unity (Banda 

2007:71-72). 

 

 Mass education 

 

In many countries, a government-owned and -operated press was the only way 

the masses could be educated and socialised into the modern sector. Within the 

context of the “revolutionary press” ideology, journalists and politicians see the 

media as forging national and continental unity, encouraging economic 

development and serving formal and social education (Banda 2007:72). 

 

 Constructive criticism 

 

African journalism was pressured to offer “constructive” or “responsible” criticism. 

This refers to the view that any unfavourable comment was a sign of disloyalty to 

the national character. Although it can be argued that constructive criticism is 

located in what is described as the traditional African value of respect for 

authority, it can also be argued very forcefully that this was used as a pretext for 

disregarding the freedom of the media (Banda 2007:73). 

 

1.3 Currently, the media in Africa face various challenges. Discuss any three of 

these challenges. (6) 

 

You could have discussed any three of the following challenges: 

 

 Major limitations on freedom of expression. 

 

 Very few practical steps are taken to entrench freedom of expression. 

 

 The policy and regulatory regime governing broadcasting generally do not 

promote the establishment of independent broadcasting regulators. 
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 The lives and independence of journalists continue to be jeopardised, both 

from legal and extra-legal sources. 

 

 There is a perceived lack of journalistic professionalism among African media 

and a disregard for media ethics, which can be used as an excuse for state 

intervention in media regulation. 

 

 Providing the people with universal access to channels of communication. 

 

 Media institutions and governments are increasingly under pressure to evolve 

regulatory and policy frameworks that take cognisance of the process of 

technological convergence (Banda 2007:82-84). 

 [20] 

 

QUESTION 2 

STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS COMMUNICATION 

 

In his definition of mass communication, Fourie (2007:97-103) discusses various 

elements that are important in the process. 

 

2.1 Who is the communicator in mass communication? (4) 

 

 In mass communication, the communicator is usually a “collective body”, a 

group of people responsible for the production of programmes, news 

bulletins, films, a newspaper, websites, etc. 

 

 The issue of identifying a single communicator in mass communication can 

have far-reaching implications when questions of responsibility, objectivity, 

liability and other related matters arise. 

 

 From an artistic point of view, it is also difficult to credit the real communicator 

in film, television and radio. 
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 The difficulty of identifying a single communicator in the case of mass 

communication messages and products has complex consequences for the 

regulation of mass communication and its responsibilities. (Fourie 2007:97-

98) 

 

2.2 What is meant by “medium”? (4) 

 

 In mass communication, the medium can be television, film, newspapers, 

magazines, the internet, CDs, etc. 

 

 The medium is usually of a technical nature and can involve complicated 

production and distribution technologies and techniques. It also requires that 

audiences – or a member of a media audience – have the technological 

means to receive the transmitted messages. 

 

 The term “medium” can also refer to the channel through which the media 

content is transmitted and distributed. 

 

 With the latest technological developments, multimedia are also increasingly 

utilised within a single medium (Fourie 2007:98-99). 

 

2.3 What is “the message”? (4) 

 

 The concrete meaning of “message” relates to the form of content being 

produced, in other words, a newspaper story, television programme, etc. The 

concrete message is therefore referred to as “the text” and/or “media 

content”. 

 

 The message can also be abstract in terms of the meaning encoded in the 

content by the communicator and the meaning that the audience (recipient) 

attaches to, and derives from, the content through their own interpretation of 

the content. In its abstract form, “message” thus also refers to signification. 
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 The message can be analysed on four levels: 

o content 

o form 

o substance 

o meaning 

(Fourie 2007:99-100) 

 

2.4 Who is the “audience” in mass communication? (4) 

 

 The audience comprises the listeners, viewers and readers. Media audiences 

in mass communication are heterogeneous and are usually unknown to the 

communicator. At the most, the communicator can target a specific group. 

 

 Media audiences usually receive and use media messages, either as 

individuals or within a smaller or larger group. 

 

 With the development of computer technology, media audiences are 

increasingly global. 

 

 A prerequisite for being part of the media audience is access (Fourie 

2007:100-101). 

 

2.5 What do we mean by “communication” in mass communication? (4) 

 

 Traditionally, communication means dialogue towards mutual understanding. 

It means a two-way exchange with mutual feedback between a communicator 

and a recipient in reciprocal roles. 

 

 However, against the background of such a definition, communication in 

mass communication is not really communication. It is mainly one-way 

communication from a collective communicator to recipient(s) unseen by the 

communicator, a recipient in a different physical environment, different mental 

frame of mind, different contexts and circumstances, and not known to the 

communicator. 
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 Nevertheless, the above view of mass communication as one-way 

communication is changing rapidly with new technology, the introduction of 

new genres and a general change in the ethos of mass communication from 

a top-down approach to participation with and between communicators and 

recipients (Fourie 2007:101-102). 

  [20] 

 

QUESTION 3 

STUDY UNIT 4 

THE ROLE AND FUNCTIONS OF THE MEDIA 

 

3.1 Normative theory is often questioned from a postmodern perspective. 

Briefly discuss this perspective with regard to the following: 

 

3.1.1 Postmodern society (2) 

 

Most postmodern scholars agree that normative theory should be revisited against 

the backdrop of a changed and changing society, media and the so-called “crisis 

of democracy”. 

 

As Fourie (2007:203) states, “[p]ostmodern capitalist societies are characterised 

by a new kind of public, which in turn is characterised by hybridisation, 

fragmentation and the rise of minorities and minority rights”. 

 

Therefore, “[a] single idealised public sphere with a common normative dimension 

no longer exists” (Fourie 2007:203). 

 

As Fourie (2007:204) explains, “this new kind of public has profound 

consequences for normative theory, which monitors media accountability in the 

name of the public”. 
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3.1.2 New media environment (4) 

 

 Public communication is now characterised by new distribution platforms, a 

multimedia approach, interactivity, the blurring of distinctions between public 

and private media, niche markets, diversity, choice and abundance. 

 

 In terms of content, market orientation and commercialisation rule. New 

genres are being produced, all of them blurring the traditional distinction 

between information and entertainment. In this new media environment, 

journalism has become market-driven and guided by what is interesting, 

rather than what is important. 

 

 Non-journalistic popular genres have also gained importance, constituting the 

politics of popular culture. Mediated popular culture has become important, if 

not a dominant expression of social movements. 

 

 In postmodern society, new views are emerging as to who is responsible for 

social responsibility. It is increasingly argued that social responsibility is no 

longer the exclusive responsibility of public organisations, such as public 

broadcasters. In the light of liberalisation, deregulation and self-regulation, 

social responsibility is shifting from the state and its institutions to social 

institutions and commercial enterprises (Fourie 2007:204). 

 

3.1.3 Democracy (4) 

 

 In postmodern society, democracy itself is believed to be in a crisis. The 

ideals of a republican democracy are being questioned. Democracy can no 

longer be viewed as a fixed ideal type, but rather as fluid and evolving. The 

changing nature of citizenship in a pluralised society needs to be 

acknowledged. 

 

 A new view of democracy is thus evolving, namely as being pluralised, 

marked by new kinds of communities of identities, a system in which the 

traditional public-private divide does not apply, in which there are no universal 

visions of the “common good”, but rather pragmatic and negotiated 

exchanges about ethical behaviour and ethically inspired courses of action 

(Fourie 2007:205). 
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3.1.4 Diversity and pluralism (2) 

 

For postmodern scholars, the acceptance of diversity and pluralism is the answer 

to questions of how media performance should be measured, what new ethical 

standards should look like and what the role of the media in society should be 

(Fourie 2007:206). 

 

The acceptance of diversity and pluralism could accommodate different cultures, 

linguistic groups and media publics. It could provide room for all the media to 

accept and play different roles (Fourie 2007:207). 

 

3.2 Critically discuss functionalism. Your discussion should include the 

following: 

 

3.2.1 A brief explanation of what functionalism entails (2) 

 

Fourie (2007:186) says, “the bottom line of functionalism is a view of society as 

integrated, harmonious and a cohesive whole. All parts of society function to 

maintain equilibrium, consensus and social order”. 

 

Since the media is a powerful socialisation instrument, it contributes towards 

integration, harmony and cohesion through information, entertainment and 

education. 

 

3.2.2 The three main objections to functionalism (6) 

 

 Functionalism tends to overlook the fact that the media do not necessarily 

function identically for all people or groups. It takes consensus for granted 

and disregards conflict in social relations. In other words, functionalism 

assumes that the media will have the same functions for all people in a 

society, which is, of course, not necessarily the case. For example, what 

some people regard as information might not be considered as such by 

others. 
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 Functionalism fails to account adequately for social change and 

transformation. Media functions in well-established democratic societies 

might be dysfunctional in societies in a process of change, development and 

transformation. 

 

 Functionalism neglects to provide for feedback and the fact that feedback 

modifies both the message and the context of the message. In other words, 

functionalism often tends not to acknowledge the importance of social, 

political and cultural contexts as an influence on all stages of the 

communication process (Fourie 2007:187). 

 [20] 

 

QUESTION 4 

STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION (EFFECT STUDIES) 

 

4.1 When discussing stereotypes, the work done by Claude Lévi-Strauss and 

Roland Barthes is integral to understanding the topic. 

 

4.1.1 Discuss Strauss’ theory of binary oppositions. (4) 

 

Binary oppositions suggest that the meaning of something depends on its 

opposite. As Fourie (2007:249) explains, “Levi-Strauss’ point of departure was 

that a collective practice of laws, rules and values direct the individual’s thinking 

and behaviour. Furthermore, society’s collective existence shapes the individual 

and determines his or her individuality”. 

 

We can, therefore, deduce that it is in the nature of people to feel threatened by 

anything that is other to the collective whole to which we belong. Usually our 

reaction is to retreat from combat or humiliate the other (Fourie 2007:249). 

 

According to Levi-Strauss, each society can understand oppositions and can 

express them differently in its thinking, behaviour and values. Levi-Strauss 

believes that we define the world in terms of oppositions. This is done from the 

perspective of our own values, which are usually rooted in the values of the group 

to which we belong. If the emphasis is only on oppositions, then the result is a 

stereotyped view of others and the world (Fourie 2007:249-250). 
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4.1.2 Discuss Barthes’ theory of social myth. (4) 

 

Roland Barthes' view is that humans think about and interpret their world and 

others according to socially constructed meanings and values. 

 

These meanings and values are myths aimed at maintaining a status quo (current, 

prevailing situation) (Fourie 2007:253). 

 

Myths are expressed in a variety of ways in the media. Therefore, it is important to 

analyse the hidden messages perpetuated by the media (Fourie 2007:254). 

 

Myths are communicated through stereotypes. See the discussion on racial myths 

and stereotypes in Fourie (2007:255-256). 

 

4.1.3 Provide an example of a stereotype that you come across often in your 

daily life. (1) 

 

Here you could have provided any form of stereotype that you encounter 

regularly. 

 

This could be a racial, cultural or gender stereotype, for example. 

 

4.1.4 Name three ways in which people can change their stereotyped views of 

groups and people. (3) 

 

 We need to be critical of our own views. 

 

 We need to be sensitive towards the feelings of others. 

 

 We need to be aware of the possible harm our views and perceptions can 

cause for others (Fourie 2007:263). 
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4.2 According to Fourie (2007:238), “it is believed that if the media focus 

repeatedly and in a relatively consistent way on an issue, it can over a long 

period of time change people’s attitudes and behaviour”. 

 

4.2.1 Explain the theoretical framework of the accumulation theory in detail. (5) 

 

This theory proposes that if the media focus repeatedly and in a relatively 

consistent way on an issue, it can change people’s attitudes and behaviour over a 

long period of time. 

 

If the various media corroborate one another by presenting the same 

interpretations, significant changes can take place in people’s beliefs, attitudes 

and behaviours. 

 

The basic propositions of the accumulation theory are as follows: 

 

 Mass media begin by focusing on and producing messages about a specific 

issue, situation or topic. 

 

 Over a long period of time, the media continue to focus their attention on this 

topic and various representations in different forms of media support one 

another. 

 

 Members of the audience increasingly become aware of the media messages 

and start to understand how media are interpreting the topic. 

 

 As more and more people become aware of the topic (and its interpretation in 

the media), new beliefs and attitudes towards the topic develop (Fourie 

2007:238). 
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4.2.2 Provide an example of how the media could have changed people’s beliefs 

on issues such as the apartheid system (or any other political issue of your 

choice); gay and lesbian rights (tolerance/intolerance); crime; or any other 

aspect, according to the accumulation theory. (3) 

 

You had to provide your own example here – it could have been related to any 

real or fictional event. 

 [20] 

 

QUESTION 5 

STUDY UNIT 6 

MEDIA CULTURE AND THE IDEOLOGICAL POWER OF THE MEDIA 

 

5.1 Define the following concepts: 

 

5.1.1 Media as a reflection of culture (2) 

 

The media as a reflection of culture refers to the way in which the media reflect 

the cultural beliefs held by a certain group of people. In other words, we can study 

media such as films, news reports, magazines, advertisements or television 

programmes and uncover how these media reflect various cultures. 

 

5.1.2 Media as a reflection of ideology (2) 

 

The media as a reflection of ideology refers to the ways in which the media 

represent and naturalise a certain set of ideas or beliefs that are common to a 

certain dominant or influential group of people. 

 

The media are used to convince audiences to support the ideas of a certain 

dominant group in society. 

 

5.2 Explain the process by which ideology governs the way we experience our 

world and establish our sense of identity. (4) 

 

Ideology guides the individual to establish a set of values and beliefs and a sense 

of personal identity. 
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Althusser calls the process by which ideology governs the way we experience our 

world and establish our sense of identity “interpellation”. This means that ideology 

provides a social space in which individuals can position themselves in order to 

establish a personal identity. 

 

For example, when watching a film, you may find that you identify with certain 

characters, such as the hero. This contributes to your own ideological sense of 

identity. If ideologies contribute to how you establish your own personal identity, it 

is easy to understand why so many ideologies go unchallenged and are readily 

accepted and maintained within society: no one enjoys criticising something that 

they consider to be part of their own identity. 

 

When viewing a television programme or film, you are presented with one view of 

events and one set of ideas. By accepting this view of events, you are cooperating 

with the ideological messages that are contained within the programme or film 

(also referred to as “the text”); thus, without even knowing it, you are supporting 

the dominant group that produced the text. But ideologies can also convince 

people that the hierarchy of society is natural and "the way things should be". 

 

For instance, according to the Marxist theory of ideology, the ruling elite 

possesses more wealth and economic power than the majority group, which is 

less wealthy and sometimes even poverty-stricken. Through their ownership and 

control of the economy and institutions, the wealthy dominant class controls 

information production. 

 

Therefore, all the information received by individuals justifies the status quo and 

portrays the relationship between the ruling elite and the majority as the accepted 

norm and natural order of things (Fourie 2007:278, 311-313). 

 

5.3 The concept of context is vitally important when analysing culturally 

produced texts. An individual’s context will affect the reading of the text and 

the meaning that is interpreted by the reader. Explain this statement. (6) 

 

 Social context 

 

You must consider that each reader has their own individual social view of the 

world, which is informed by their cultural and religious beliefs and the social 

environment in which they grew up, including their personal family situation. 
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 Historical context 

 

Each period in history will affect the individuals living in that period in various ways 

and may influence the way in which they read certain texts. For example, your 

grandparents may not appreciate contemporary or pop music in the same way 

that you do. Their historical context is different from yours and, consequently, their 

reading of popular music texts is different as well. 

 

 Economic context 

 

Different individuals come from different economic sectors of society. Someone 

who is extremely wealthy will not always produce the same readings of texts as 

someone who is very poor; because their respective economic contexts are so 

vastly different, they are prevented from decoding texts in the same way. 

 

5.4 According to the cultural studies approach, what is the meaning of the term 

“polysemy” and how does this help us to analyse mass media texts? 

  (6) 

 

“Polysemy” refers to the fact that audiences of popular culture have the ability to 

make subversive interpretations that are not necessarily intended by the 

producers of culture. This relates to the thinking of Roland Barthes, who said that 

the readers of a text create their own meanings, regardless of the intentions of the 

author. 

 

Polysemy is, therefore, the possibility of alternative interpretations. 

 

Textual devices, including metaphors, humour and irony, help to create texts open 

to polysemic (multiple) meanings. These devices work against the ideological 

closure of texts and allow for oppositional or subversive readings. Open texts thus 

allow for a multiplicity of voices and meanings, often in conflict with one another 

(Fourie 2007:283-284). 

 [20] 
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CONCLUSION 

 

In your conclusion, you were required to present a summary of the content of your 

assignment. 

 

The conclusion should mirror the introduction, so you should not have introduced 

new information or theory here. You should have referred to both themes covered 

in the two questions that you chose to answer. 

 

Ideally, your conclusion should have consisted of a paragraph of approximately 

four (4) to six (6) sentences and should not have been more than half a page in 

length. 

 

Mark allocation: 

 

Introduction and conclusion: 5 marks 

 

Twenty marks for each question: 20 x 2 = 40 marks 

 

Technical presentation: 5 marks 

 

Total: 50 marks 

 

To be converted to a mark out of 100. 

 

4 FEEDBACK ON ASSIGNMENT 02  

 

The due date for Assignment 02 was 11 April 2018. 

 

Assignment 02 contributes 10% to your final mark. 

 

It consisted of 25 multiple-choice questions (MCQs). 

 

Below are the correct answers to the MCQs. 

 

Each answer is followed by a short discussion on why the specific option is 

correct. 
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Question 1 

The correct option is 4 

 

According to Fourie (2007:92), the oral communication culture involves people 

telling stories that are related to their experiences. 

 

In these early societies, “the spoken word (and verbal sounds) were the only 

available means of expressing ideas, attitudes and feelings” (Fourie 2007:91). 

 

Options 1, 2 and 3 are incorrect because one of the characteristics of the oral 

communication culture is that the transmission of information and knowledge had 

to be (is) face to face and, therefore, highly local and specific (Inglis 1990, cited 

in Fourie 2007:91). 

 

Secondly, oral communication was more specific and symbols or words meant 

what they were supposed to mean (Inglis 1990, in Fourie 2007:92). 

 

Lastly, Fourie (2007:91) argues that during the oral communication era, nothing 

was written. 

 

Therefore, there could not have been any published accounts. 

 

Question 2 

The correct option is 3 

 

In the written and printed communication culture, a published account was more 

reliable than a verbal account. According to Fourie (2007:92), when people 

started writing, the spoken word was suddenly seen as “less official” than the 

written word.  

 

Options 1, 2 and 4 are incorrect because when the written and printed 

communication culture became pre-eminent, the invention of technologies that 

brought about the electronic and digital media had not started (Fourie 2007:94). 

 

The distribution of information was still limited to a certain extent. 
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Secondly, because people regarded written accounts as more reliable than 

verbal accounts, the stories that people told were not trusted until they were 

recorded in a certain paper or newspaper (Fourie 2007:93). 

 

Lastly, the written and printed communication culture also brought advancement 

in literacy; this was the beginning of the information revolution. 

 

Question 3 

The correct option is 1 

 

When the electronic mass culture started dominating, it resulted in greater 

availability of digital and media platforms for communication. 

 

For instance, the availability of television programmes made the transmission of 

information easier and faster, thus making it possible for information to cross 

boundaries. 

 

Options 2, 3 and 4 are incorrect because, according to Fourie (2007:94), as the 

“written and printed word undermined the authority of the spoken word”, so did 

the electronic media undermine the “authority of the written and printed word in 

the culture of mass communication”. 

 

Fourie (2007:94) also argues that the telegraph initiated a dramatic change in the 

form, volume and speed with which information could be produced and 

distributed. 

 

This means that the published account, spoken word or culture of binary 

oppositions was (and still may be) less significant in the electronic mass 

communication culture. 
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Question 4 

The correct option is 2 

 

According to Pitout (2007:275), the approach to cultural studies sees audiences 

as “active participants in the communication process, with the ability to create 

their own meanings within, and often against, the dominant ideology of powerful 

ruling classes and institutions”. 

 

Options 1, 3 and 4 are incorrect because the cultural studies approach asserts 

that society does not consist of a homogeneous group of people that all share the 

same ideology, but rather that people live in a dynamic society (Pitout 2007:275). 

 

In addition, because this approach sees communication as a process whereby 

people create their own meanings, it means that it cannot be a neutral, objective, 

static or homogeneous process. 

 

Question 5 

The correct option is 3 

 

This theory is based on the social learning theory developed in psychology. 

 

It argues that in some cases, some media users adopt the media’s depictions of 

people’s behaviour. In other words, it is plausible that in some cases, people can 

adopt media-portrayed behaviour as a model for their own behaviour. 

 

An example would be dressing, talking or behaving like your favourite celebrity. 

 

For more information on this theory, see Fourie (2018:240-241). 

 

Options 1, 2 and 4 are incorrect because (1) refers to meaning construction 

theory, (2) does not refer to any of the theories listed in the table and (4), refers to 

social expectation theory. 



 

30 

 

Question 6 

The correct option is 4 

 

This theory argues that over time the media can teach us the social norms 

adhered to by certain groups, people and organisations in society. 

 

From watching Grey’s Anatomy, for example, we can learn how medical doctors 

are supposed to behave. 

 

The Good Fight, on the other hand, illustrates court procedures. 

 

Often these images are idealised. Compared with the modelling theory, which is 

more concerned with personal behaviour, the emphasis in the social expectation 

theory is on social norms and roles. 

 

For more information on this theory, see Fourie (2018:241-242). 

 

Options 1, 2 and 3 are incorrect because (1) refers to meaning construction 

theory, (2) does not refer to any of the theories listed in the table and (3), refers to 

modelling theory (social learning). 

 

Question 7 

The correct option is 1 

 

Meaning construction theories emphasise how the media condition us to attach 

certain meanings to objects, words and concepts. 

 

Think of a red rose: this image is commonly used to represent love. 

 

Meaning construction theories argue that we understand something and that our 

behaviour is based and defined in terms of 

 

 what we know (our knowledge of something/someone); and/or 

 

 what we believe 

 

For more information on this theory, see Fourie (2018:242-243). 
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Option 2, 3 and 4 are incorrect because (2) does not refer to any of the theories 

listed in the table, (3) refers to modelling theory (social learning) and (4), refers to 

social expectation theory. 

 

Question 8 

The correct option is 4 

 

In the context of the scenario presented in this question, information and 

communication technologies (ICTs) play a central role in creating a global village 

of connectivity. 

 

According to Giddens (1999), electronic ways of conveying news and information 

have drastically altered our relationship with time, space and geography. The fact 

that Linah, who lives in Canada, can almost instantaneously communicate with 

her grandmother, who lives in South Africa affirms Giddens’s (1999) ideas about 

how globalisation affects social processes of disembedded organisations. 

 

For more insight into the characteristics of globalisation, see Fourie (2018:351-

369). 

 

Options 1, 2 and 3 are incorrect, because option 1 refers to combining the words 

‘globalisation’ and ‘localisation’ together to form the word ‘glocalisation’. This term 

refers mainly to products and services that are distributed globally, but that are 

adjusted to accommodate the user or consumer in a local market. 

 

Option 2 refers to technology that allows for communication to take place across 

geographical boundaries. 

 

Option 3 refers to communication and commerce that takes place and is designed 

for local markets. 

 

Question 9 

The correct option is 3 

 

In the New Communications Policy Paradigm, convergence, the breaking up of 

monopolies and deregulation are emphasised. 

 

Therefore, neither option (1), (2) nor (4) can be correct. 
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In the New Communications Policy Paradigm, we see that technology is the 

driving force behind change and therefore convergence is focused on 

communications services and infrastructure. 

 

See Fourie (2007:371-372) for more on this paradigm. 

 

Question 10 

The correct option is 1 

 

There are six major economic trends that intensified with globalisation and the 

development of ICT, namely 

 

 concentration 

 

 convergence 

 

 liberalisation 

 

 privatisation 

 

 internationalisation 

 

 commercialisation 

 

See Fourie (2007:263). 
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Question 11  

The correct option is 3 

 

The media-culturalist perspective emphasises the content, reception and context 

of communication. 

 

The social-materialist perspective sees the media and its content as mainly a 

reflection of a society. 

 

How the media affects media audiences is part of the media-materialist 

perspective. 

 

When the function of mass communication is emphasised through social life, the 

social-culturalist perspective is at play. 

 

See Fourie (2007:96-97) for a detailed discussion of these perspectives. 

 

Question 12 

The correct option is 1 

 

The social-materialist perspective sees the media and its content as mainly a 

reflection of a society. 

 

The media-culturalist perspective emphasises the content, reception and context 

of communication. 

 

How the media affects media audiences is part of the media-materialist 

perspective. 

 

When the function of mass communication is emphasised through social life, the 

social-culturalist perspective is at play. 

 

See Fourie (2007:96-97) for a detailed discussion of these perspectives. 
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Question 13  

The correct option is 4 

 

How the media affects media audiences is part of the media-materialist 

perspective. 

 

The social-materialist perspective sees the media and its content as mainly a 

reflection of a society. 

 

The media-culturalist perspective emphasises the content, reception and context 

of communication. 

 

When the function of mass communication is emphasised through social life, the 

social-culturalist perspective is at play. 

 

See Fourie (2007:96-97) for a detailed discussion of these perspectives. 

 

Question 14 

The correct option is 1 

 

Apocalypse Now and Heart of Darkness are two texts that are read in relation to 

each other. Interdependence occurs between the texts. 

 

Option (2) refers to ideological conventions that the ruling class and cultural 

institutions create in society to produce dominant ideological beliefs. 

 

Option (3) refers to hegemony that was used by Gramsci to explain the power of a 

dominant, ruling group that is continuously trying to persuade subordinate groups 

to accept its moral, political and cultural values (ideology) (Fourie 2007:279). 

 

Option (4) refers to polysemy, which can be defined as the possibility of 

alternative interpretations. 
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Question 15 

The correct option is 2 

 

In mass communication, it is not always easy to identify the communicator. 

 

The communicator is usually a “collective body” that consists of a group of people. 

 

Fourie (2007:97-98) explains the implications of identifying a single communicator. 

 

Question 16 

The correct option is 3 

 

Fourie (2007:131) gives an example of apartheid South Africa, where racial 

separatism was justified as the only way for white South Africans to survive in 

Africa – and it was sometimes justified from the viewpoint of Christian nationalism. 

 

Question 17 

The correct option is 4 

 

The ideological state apparatuses (ISAs) consist of institutions such as family, 

school, church, language groups and the mass media. 

 

Together with the so-called repressive state apparatuses (the military and police, 

which use direct force), these ISAs promote social norms that make people 

conform within their society (Fourie 2007:313). 

 

Question 18 

The correct option is 1 

 

Power structures such as educational institutions, the state, the church, the 

judiciary and the mass media create hegemony and keep it in place. 

 

Through these structures, we learn how and what to think about certain topics in 

society. 

 

Those in power own these structures and use them to dominate their subjects 

(Fourie 2007:132). 
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Question 19 

The correct option is 2 

 

The bourgeoisie creates this false consciousness to keep the working proletariat 

in place and to support the ideology that keeps the ruling class in power (Fourie 

2007:132). 

 

Question 20 

The correct option is 1 

 

Civic journalism empowers the community by focusing not only on political and 

governmental issues, but also on issues relating to education, health and safety.  

 

News is not approached from just a conventional journalistic standpoint (who, 

what, when, where, why), but also asks why the story would be important from the 

public’s standpoint and public interest (Fourie 2007:200-201). 

 

Question 21 

The correct option is 3 

 

The two-step-flow theory is a short-term theory that states that media users are 

not merely at the mercy of the media, but selectively expose themselves to certain 

media, basing their selection on their own knowledge, culture, education, etc. 

 

Opinion leaders further buffer the interpretation of media messages and users 

may even mould their own behaviour in terms of how these opinion leaders act 

(Fourie 2007:234-235). 

 

Question 22 

The correct option is 4 

 

“Polysemy” can be defined as the possibility of alternative interpretations (Fourie 

2007:279). 

 

Stereotypes, intertextuality and hegemony are clearly not applicable in this 

scenario, since the scenario refers specifically to different or alternative 

interpretations of the same media message. 
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Question 23 

The correct option is 3 

 

Archetypes, often linked to stereotypes, are primordial ideas, as theorised by 

Jung. 

 

Examples of these include archetypes concerning good and evil, light and 

shadow, hero and villain. 

 

For more information on archetypes, see Fourie (2007:258-260). 

 

Question 24 

The correct option is 2 

 

Myths are handed down from generation to generation and may differ from culture 

to culture, but they also indicate that there is some universal logic at the root of 

our thinking. 

 

According to Barthes, myth is a socially constructed “truth” with an underlying 

ideological meaning. 

 

An example from Western culture would be the American myth of the “nuclear 

family”. 

 

For more information on myths, see Fourie (2007:251-256). 

 

Question 25 

The correct option is 4 

 

Binary oppositions refer to oppositions that inhabit the opposite ends of a 

spectrum. 

 

Simple examples of such oppositions are few and many, male and female, good 

and bad. 



 

38 

 

The meaning of the one depends on its opposite, for example the meaning of 

“good” will depend on a knowledge of what is considered “bad”. 

 

For more information on binary oppositions, see Fourie (2007:249-251). 

 

Sources consulted 

 

Fourie, PJ (ed). 2007. Media studies volume 1: media history, media and society. 

2nd edition. Lansdowne: Juta.  

 

5 EXAMINATION GUIDELINES 

 

The COM2604 examination consists of one paper totalling 80 marks, to be 

completed as a two-hour sit-down examination. The examination will count 80% 

towards your final mark, while the two assignments you submitted during the 

semester will count 10% each towards your final mark. 

 

The examination paper will be based on the prescribed textbook, the study guide, 

all the tutorial letters and all the assignments. 

 

Please note that you will not pass the examination if you consult or study only the 

study guide. The study guide does, however, contain many activities and test-

yourself questions, in addition to the learning activities in the prescribed book. 

Doing these activities and the self-assessment questions is advisable in preparing 

for the examination. 

 

The format of the examination paper will be as follows: 

 

The examination paper will consist of five questions worth 20 marks each. The 

questions are based on study units 3 to 7 respectively. You have to answer any 

four of these questions, for a total of 80 marks. 

 

As the examination will be limited to two hours, you could consider allocating 30 

minutes to answer each question. Note that the examination questions may be 

divided into shorter sub-questions, ranging from two to 10 marks. 
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Read the instructions in the examination questions carefully and number your 

questions clearly on the outside of the examination script, as well as inside when 

answering the questions. In the examination, you will not be expected to use 

referencing techniques to acknowledge your sources. 

 

For your examination preparation, include all the study units in the COM2604 

study guide and all the chapters in your prescribed book. An excellent way to 

prepare for the examination is to review the assignment questions in Tutorial 

Letter 101 and the feedback you received on these assignments, as contained in 

this tutorial letter. 

 

6 CONCLUSION  

 

Should you require assistance, you may contact any one of the lecturers 

responsible for this module. 

 

We wish you all the best as you prepare for the upcoming examination. 

 

THE COM2604 TEAM 

 

 


