An advertisement is a medium through which ideas and objects are sold to individuals (or groups), through visual, linguistic and audio mediums.
Advertisements are intended to sell, convince or recommend.
 For this section of unit 3, you need to have read chapter 7 of the textbook and the study guide. However, do focus on the Study Guide when considering what is important, and use the textbook as additional and supplementary information.
Always be aware of the choice of images, as well as words, phrases, colours, people and items presented as well as positioning, size and font.
Advertisements need to gain the attention of the target audience through emotional manipulation linked by the above elements, so you always need to question why, how such adverts are constructed, for whom they are developed, and that is the is being sold.
Advertisements are all around you, be they the branding of cars, billboards, bumper stickers, or adverts on television. Being so heavily ingrained into society, it is important as active and engaging participants in society, to recognise them and the particular strategies, which are used to sell people items.
Things to think about:
Adverts are not limited to consumer goods and marketable value.
Consider the adverts within the links below:
http://www.demilked.com/creative-bus-stop-advertisements/
Or:
https://antitraffickip.wordpress.com/2014/02/02/male-human-trafficking-unseen-unacknowledged-2/
Some questions to ask when examining an advertisement:
What is the medium of the advert? Visual, Audio, Filmic, Textual, or Image based?
How does the advert attract your attention?
By using a familiar face or voice (someone well-known?)? Bold and bright colours? Minimal or detailed visual presentation? Easily accessible cultural reference (references to everyday happenings or common knowledge within a particular society)?
What is the advertisement for?
            How easy is it to spot the object being sold?
Who is the target audience?
            General or specific? How are you able to ascertain the target audience? Is there a specific age group? Gender? Race? Sexual Orientation? Is the advert targeted to book lovers, film lovers or music lovers or none?
There is always a demographic, even if it is general. You need to be able to indicated who is targeted and why.
Is there any information provided on the advert?
            A large amount of detail or minimal? If minimal, is it a well-known brand? If detailed, why? What information is provided in the detail, and how is this information disseminated? Through factual presentation? Through insinuation? Comparison? Contrast? Visual representation?
How does the advert appeal to the audience? Would you consider it to be an effective advert? Can you plausibly buy into the idea/object being sold?
If there are images, how effective are they? Does the image support the message the advertisement is attempting to present?
What is that message?
            It can be anything from:
“Using Bobman’s dog shampoo will protect your pet’s sensitive skin, while providing a lush, clean coat.”
Or
“Second hand smoke kills, please avoid smoking around others.”
Can you identify the name of the product or the primary idea/campaign of the advert?
Are there any headings/leading lines or subheadings?
If the add is visual consider the type font of the text, colour and potential texture.
Where is the image versus the written text?
If audio or filmic: what music, jingles and slogans are used or played upon in the advert? Do the sounds help in creating accusations to the product?
Remember, the advert might be entertaining, but not practical in terms of achieving its goal.
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