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INTRODUCTION

In answering Question 2, I will describe triangulation and discuss the four basic types of triangulation as well as making a suggestion as to which one would be best suited for Thembi’s situation. 

ASSIGNMENT 1

QUESTION 2

Thembi has recently been appointed as a communication practitioner at BigBusiness Bank. Her first task requires her to research the banks internal organisational communication. However, Thembi is not really familiar with the process of conducting research, since she has never been offer the opportunity to study research methods. 

Thembi wants to promote the validity of her findings by making use of triangulation. Describer triangulation and list and discuss the four basic types of triangulation that Thembi could make use of. 

Triangulation helps bring about the validity of findings by allowing the researcher to explore a phenomenon more fully while facilitating a variety of methods to really encourage comprehensive understanding in addition to explanation. A multi-method approach may be used to present a picture of the phenomenon that is more complete than it would be by using only one approach of inquiry. The researcher has the capacity to approach the data from many varied vantage points. 

At this point, qualitative and quantitative strategies are...

