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EXAM PREP

• Exam = 1 paper of 80 marks (2 hours)

• Exam = 80% of final mark

• Exam = based on prescribed textbook, study 

guide, tutorial letters and assignments.

• You will not pass if you only consult or study 

the study guide.. 



EXAM PREP

• Format of exam:

– five questions totalling 20 marks each. Choose 

and answer any four of these questions, for a 

total of 80 marks.

• Consider allocating 30 minutes to answer 

each question. 



EXAM PREP

• Number your questions clearly on the outside 

of the examination script, as well as inside 

when answering the questions.

• For exam you don’t have to reference your 

sources.



EXAM PREP

• Prepare all chapters in prescribed textbook 

and all study units covered in study guide

• Work through Assignment 01 feedback 

(TL201)



STUDY UNIT 3

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

• THE POSTMODERN APPROACH
– Our current postmodern society is characterized by 

developments in information and communication 

technologies and ever-changing social, political, cultural 

and economic environments. 

– Against this background, many older theories of media 

studies therefore no longer seem adequate to describe the 

media landscape. Hence, the postmodern approach. 



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

Postmodern epistemological thinking
• Enlightenment

• Fragmentation

• Schizophrenia

• Fantasy

• Combination

• Popularity

• Consumption

• Internationalism



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

Postmodern epistemological thinking

• Enlightenment

– Reason and individualism > tradition and metaphysics. 

– Postmodernism breaks with tradition and history - “puts the 

here and now first, redefines the traditional and 

emphasises the new and futuristic” (Fourie 2007:160).



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

Postmodern epistemological thinking

• Fragmentation

– The whole is ignored 

– Margins between the past, present and future 

disappear 

– objects, images, words = presented out of context



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

Postmodern epistemological thinking

• Schizophrenia

– Ascribing any meaning we want to anything. 

• Fantasy

– Real vs imaginary are done away with 

• Combination

– Intermingling of different styles from different eras



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

Postmodern epistemological thinking

• Popularity

– Distinction between high and low (or popular) culture 

disappears. 

• Consumption

– The consumer value of anything is the most important.

• Internationalism

– Boundaries between countries and cultures disappear in 

the mind of the postmodern man



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

POSTMODERN STYLE

• Mixture of styles and forms

• Fragmentation & pastiche (imitations)

• Emptiness / superficiality



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

FRAGMENTATION

• Caused by:

– programme schedules

– programme formats, 

– the lack of clear distinction between genres and 

the mixing of genres

– the technique of pastiche.



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION

FRAGMENTATION

• Multiple narrative structures.

• Advertisement breaks.

• Pastiche

– intermingling of genres 

– characters in fictional programmes “are stepping 

out of the world of the story to refer to a reality 

outside the story”



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION
PIERRE BORDIEU & STRUCTURAL LIMITATIONS

• In analysing power relations focussing on how power 

is structured internally within different professions

• Habitus and symbolic power.

• Habitus = part of nature of job BUT = structural 

limitations that conceal truth. 

• Those with power may dictate and conceal habitus = 

symbolic power. 



STUDY UNIT 3 

APPROACHES TO THE STUDY OF MASS 

COMMUNICATION
NEIL POSTMAN & MEDIA AS SHOW BUSINESS

• Television turns everything into entertainment thus 

masking reality and the truth. 

• Thinking does not come across well on television, 

thus little intellectual communication taking place. 

• Viewer becomes a voyeur.



STUDY UNIT 4 

THE ROLE AND FUNCTIONS OF THE MEDIA

• The media has a certain role in society. There are a number 

of functions of the media. Students need to engage with the 

relevant pages of this chapter in the prescribed textbook in 

preparation for the exam. 

• South Africa for instance has various groups of people, 

people living in poor communities, the middle or working class 

etc. It is therefore important that these different groups in 

society are considered at all times. Students need to 

understand important concepts that are discussed in this 

chapter. 



STUDY UNIT 4 

THE ROLE AND FUNCTIONS OF THE MEDIA

• There are also a number of theories that describe different 

societies in the functioning of the media. Students must 

familiarize themselves with all the theories that are discussed 

in this chapter

• Students must be able to define, compare the different 

theories and state the implications of these theories on the 

functioning of the media. 

• For instance, what type of media society do we have in South 

Africa? Is there media freedom? Who controls the news or 

what becomes newsworthy? 



STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION

• Modelling theory
– Based on the social learning theory developed in 

psychology. 

– In some cases some media users adopt the media’s 

depictions of people’s behaviour. 



STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION
Assumptions:

– A media user encounters a form of action portrayed by a 

person (model) in a media presentation/representation.

– The individual media user identifies with the model and 

believes that he or she is like, or wants to be like, the 

model.

– Subsequently, the individual remembers and reproduces 

(imitates) the actions of the model.



STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION
Assumptions:

– Performing the reproduced activity results in some reward 

(positive reinforcement) for the individual.

– Positive reinforcement increases the possibility that the 

media user will use the reproduced behaviour again as a 

means of responding to something or someone in a given 

situation.



STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION

• Social expectation theory

– Over time media can teach us social norms adhered to by

certain groups, people and organisations in society.



STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION

Assumptions:

• Various kinds of content provided by the mass media often portray social

activities and group life.

• These portrayals, even if they are fictitious, are representations of reality

that reflect, accurately or poorly, the nature of many kinds of groups in

society.



STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION

Assumptions:

• Various kinds of content provided by the mass media often portray social

activities and group life.

• These portrayals, even if they are fictitious, are representations of reality

that reflect, accurately or poorly, the nature of many kinds of groups in

society.



STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION

Gauntlett’s criticism of the effects paradigm

 It tackles social problems backwards.

 It treats children as inadequate

 Assumptions within the model are characterized by barely

concealed conservative ideology.

 The model inadequately defines its own objects of study

 It is often based on artificial studies



STUDY UNIT 5 

THE EFFECTS OF MASS COMMUNICATION

Gauntlett’s criticism of the effects paradigm

 It is often based on studies with misapplied methodology

 It is selective in its criticism of media depictions of violence

 The effects model assumes superiority to the masses.

 It makes no attempt to understand meanings of the media

 It is not grounded in theory



STUDY UNIT 6 

MEDIA CULTURE AND THE IDEOLOGICAL 

POWER OF THE MEDIA
Hegemony and hegemonic reproduction

– Hegemony = actual act / way in which ruling dominant 

minority group constantly exerts power over larger 

subordinate group by persuading the larger group to 

accept its ideological view. 

– Hegemonic reproduction refers to how various products 

and consumer items are produced and hegemonically

portrayed in media as essentials to capitalistic economic 

system.



STUDY UNIT 6 

MEDIA CULTURE AND THE IDEOLOGICAL 

POWER OF THE MEDIA
The context of the text

• The reader's context is often most NB factor when 

considering the meaning produced after reading a media text.

• Social context:

– You must consider that each reader has his or her own 

individual social view of the world, which is informed by 

cultural and religious beliefs, and the social environment in 

which they grew up, including their personal family 

situation.



STUDY UNIT 6 

MEDIA CULTURE AND THE IDEOLOGICAL 

POWER OF THE MEDIA
• Historical context:

– History will affect individuals living in that & could influence 

how texts are read. 

• Economic context:

– Different individuals come from different economic sectors 

of society. 



STUDY UNIT 6 

MEDIA CULTURE AND THE IDEOLOGICAL 

POWER OF THE MEDIA

• Hall’s theory of preferred reading

– The communication process as a whole should be focused 

on, i.e looking at a message from the moment it is 

produced to the audience’s exposure to it and finally their 

interpretation 

– Different individuals can produce different readings of the 

same text. 

– Hall identifies three positions that readers may take: 

dominant, negotiated and oppositional reading



STUDY UNIT 6 

MEDIA CULTURE AND THE IDEOLOGICAL 

POWER OF THE MEDIA

• Polysemy and intertextuality

– Polysemy
• A text has many possible meanings. Within the Cultural Studies 

Approach we accept all signs, codes and texts as being polysemic, 

which means that we recognise that an infinite number of varying 

interpretations of any given text are possible.

– Intertextuality
• Intertextuality happens when one text relies on, or refers to, 

another text for its meaning. In other words, some texts can only be 

fully understood by the recipient if the recipient has some 

knowledge of other texts to which they refer concepts/explanations.



STUDY UNIT 7 

GLOBALISATION

Gidden’s theory of globalisation

Connectivity between:
 Individuals, Governments, Cultures and 

Economies

 Not just contact but influence and 

dependence on one another.



STUDY UNIT 7 

GLOBALISATION

Connectivity facilitated by:

Collective consciousness

 Information dissemination and influence across 

borders, nationalities, societies and cultures

New information technologies

 Information stream predominately influenced by 

Europe and America. For example, Entertainment 

(Music, T.V, Films), right down to Consumer Trends 

(Brands and Fashion).



STUDY UNIT 7 

GLOBALISATION

• Defining Features of Globalisation

 World capitalist system

 Transnational corporations independent of 

nation state

 Growth of culture industry (local and 

international media corporations and all    their 

products)

 Processes of localisation



STUDY UNIT 7 

GLOBALISATION

• Fundemental Characteristics of Globalisation

 Integration of local economies into a world economic 

system

Development of communication technologies

Globalisation affects personal aspects of our lives

Globalisation leads to a revival of local cultural 

identities



STUDY UNIT 7 

GLOBALISATION

• Fundemental Characteristics of Globalisation

cont.

Globalisation is a product of human inspiration

Globalisation widens inequalities

Globalisation involves a mix of nationalities

Globalisation changes the nature of the nation 

state

Globalisation is the emergence of a global 

cosmopolitan society




