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1 INTRODUCTION 
 
Dear Student 
 
Welcome to the exciting world of media studies. We hope you find the contents of this module 
rewarding and informative. Before you get ahead of yourselves with excitement, you have to 
tackle this tutorial letter – which has all the important information that you need in order to 
begin. Keep it in a safe place; Murphy’s Law is always at work and should it be left lying around, 
it will probably disappear right before you need it! 
 
Start your studies by working through this tutorial letter and looking at the assignments that you 
are required to do. In the assignments we refer you to relevant chapters in the prescribed book 
and corresponding study units in your study guide. 
 
We wish you everything of the best, but mostly we hope you enjoy yourself and are successful. 
 

2 PURPOSE AND OUTCOMES 
 
2.1 Purpose 
 
In this module you will learn more about the content of the media and the specific research 
techniques available in order to research media content. You will also learn how to research the 
impact of the media on audiences, and how audiences may respond to the media. This module 
follows the COM3702 module, where the emphasis is on how the media is organised, on 
theories which explain how the media works, and on important debates surrounding the media. 
 
Once you have completed COM2604, COM3702 and COM3703, you will have completed all 
three of the core undergraduate media studies modules in the Department of Communication 
Science. 
 
2.2 Outcomes 
 
The subject matter covered in COM3703 is presented from a critical academic perspective. You 
will find the learning outcomes for each of the topics in both the study guide and the prescribed 
book. You will find the learning outcomes of each written assignment listed below. 
 
As you page through the study guide, you will notice a number of activities and exercises. We 
suggest you complete them, as they will guide you through the specific units in this module, 
your assignments and preparation for your portfolio examination. 



 

4 

 
Learning outcomes for Assignment 01, Semester 1 
 

Once you have worked through this assignment, you should be able to 

 critically discuss what this concept ‘code’ entails and how it is related to meaning-making 

 discuss the three components of the sign and identify the components in media texts. 

 discuss the concepts of denotation, connotation and ideology in terms of meaning-making 
in semiotics and identify these concepts in media texts. 

 demonstrate an understanding of the basic steps in conducting field research 

 demonstrate an understanding of the process of planning ethnographic field audience 
research 

 demonstrate an understanding of the key data collection techniques in field research 

 demonstrate an understanding of the differences between ‘open’ and ‘closed’ locations in 
field research 

 discuss the most important field research techniques that media ethnography and 
audience reception researchers can deploy to conduct field research 

 discuss Barthes’ five codes that collectively produce meaning in a narratives  

 discuss the concept of binary oppositions and identify examples in media texts 

 discuss the phases that form part of narrative progression in a storyline and identify 
examples in media texts 

 define and discuss the concepts of text and discourse/discursive practice 

 discuss how words and jargon are used to communicate and be able to identify them from 
a text 

 explain the concept of inverted pyramid in texts 

 explain the notion of ideology and provide examples of ideology from media texts 
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Learning outcomes for portfolio examination, Semester 1 
 

Once you have worked through this portfolio examination, you should be able to 

 discuss the three different readings that can take place during the moment of decoding 
and provide examples from media texts. 

 discuss the six different sign functions and provide examples from media texts. 

 demonstrate an understanding of the basic steps in conducting field research 

 demonstrate an understanding of the process of planning ethnographic field audience 
research 

 demonstrate an understanding of the key data collection techniques in field research 

 demonstrate an understanding of the fundamental characteristics of participant 
observation 

 demonstrate an understanding of the difference between overt and covert observation 
roles 

 demonstrate an understanding of the key recording devices that aid effective data 
collection during field research 

 discuss the main assumptions regarding media messages 

 discuss Chatman’s three attributes of a narrative 

 explain the concept of metanarrative 

 discuss Vladimir Propp’s categories of dramatis personae 

 discuss Todorov’s model and the five steps in the linear progression of a narrative 

 discuss the concept of binary oppositions and identify examples in media texts 

 define the concept of metaphor and provide examples in media texts 

 discuss the concept of political discourse and identify it in media text 

 identify and discuss significant words, concepts and jargon in media texts 

 discuss Jacobson’s six functions of language and provide examples from media texts 

 explain how the active and passive voices are used in mediated messages 

 discuss the concept of polysemy and provide examples from media texts 

 



 

6 

 
Learning outcomes for Assignment 01, Semester 2 
 

Once you have worked through this assignment, you should be able to 

 discuss the structuralist approaches to a narrative 

 discuss Propp’s character functions and six sequential stages of a narrative 

 identify Propp’s sequential stages in media texts 

 define questionnaire surveys and explain which topics are suitable to this type of research 

 distinguish between target and accessible population in the sampling process 

 distinguish between the different types of questionnaire surveys 

 define a unit of analysis in the sampling process 

 define interviewer bias as part of the possible sources of error/bias in research 

 demonstrate and understanding of psychoanalytic approach to television viewing 

 identify similarities between dreaming and television viewing 

 analyse a television episode for its resemblance to dreaming 

 demonstrate an understanding of the social dimensions of television viewing 

 demonstrate an understanding of the fundamental assumptions of the uses and 
gratification theory 

 demonstrate an understanding of the fundamental assumptions of reception theory 

 demonstrate an understanding of how audiences may negotiate meaning when consuming 
the media 
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Learning outcomes for portfolio examination, Semester 2 
 

Once you have worked through this portfolio examination, you should be able to 

 discuss Todorov’s five stages of a narrative and identify these stages in media texts 

 discuss the principles of causality and transformation and identify these in media texts 

 identify Vladimir Propp’s seven character roles and their respective spheres of action from 
media texts 

 discuss the concept of binary oppositions and identify examples in media texts 

 discuss the different kinds of probability sampling methods 

 distinguish between probability and non-probability sampling 

 distinguish between the different types of questionnaire surveys 

 explain the concepts of validity and reliability in context of questionnaire surveys 

 explain the concepts of sampling frame and sample size in the sampling process 

 discuss the different possible sources or error/bias in research 

 formulate different questions relevant to questionnaire surveys 

 discuss the psychoanalytic theories of Sigmund Freud and Jacques Lacan 

 define the themes of psychoanalysis and identify examples of the themes in media texts    

 discuss how television audiences derive pleasure from television and film viewing 

 demonstrate an understanding of the key assumptions of reception theory 

 demonstrate an understanding of  the key assumptions of the uses and gratifications 
theory 

 demonstrate an understanding of how audiences may negotiate meaning when consuming 
media 

 demonstrate an understanding of audiences’ typology of needs with regards to media 
consumption 

 

 

3 LECTURERS AND CONTACT DETAILS 
 
3.1 Lecturers 
 
The following lecturers are responsible for this module: 
 
Mrs Leandra Koenig-Visagie 
Module coordinator 
E-mail: kvisalh@unsia.ac.za 
Tel: 012 429 8500 
Office: Theo van Wyk Building room 7-81, Muckleneuk Campus, Pretoria 
 
Mr Tony Lechaba 
Co-module coordinator 
Email: elechalt@unisa.ac.za 
Tel: 012 429 8762 
Office: Theo van Wyk Building room 7-79, Muckleneuk Campus, Pretoria 

mailto:kvisalh@unsia.ac.za
mailto:elechalt@unisa.ac.za
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3.2 Department 
 
If you have a query regarding administrative matters, please contact Ms Annelize Vermeulen, 
Theo van Wijk Building room 7-77, telephone: 012 429 6016, email: vermea@unisa.ac.za. 
 
3.3 University 
 
Physical address 
University of South Africa 
Preller Street 
Muckleneuk 
Pretoria 
 
Postal Address 
University of South Africa 
PO Box 392 
Unisa 
0003 
 
If you need to contact the university about matters not related to the content of this module, 
please consult the publication myStudies@Unisa, which you have received with your study 
material. This brochure contains information on how to contact the university (e.g. to whom you 
can write for different queries, important telephone and fax numbers, addresses, and details of 
the times certain facilities are open). 
 
Always quote your student number when you contact the university. 
 

4 RESOURCES 
 
4.1 Prescribed books 
 
The prescribed book for this module is authored by Unisa employees and is prescribed in 
accordance with the Unisa Prescribed Book Policy and the Department of Communication 
Science’s Ethical Code of Conduct. 
 
The prescribed book, which you need to buy, is 
 
Fourie, PJ (ed). 2009. Media studies: media content and media audiences. Volume 3. 
Lansdowne, Cape Town: Juta. 
 
ISBN: 978-070217-766-8 
 
Please consult the list of official booksellers and their addresses in myStudies@Unisa. 
 
If you have any difficulty in obtaining the prescribed book from these bookshops, contact the 
Prescribed Books section at 012 429 4152 (e-mail: vospresc@unisa.ac.za). 
 
When purchasing the book, give the book dealer the ISBN to ensure that you purchase the 
correct volume of this book. 

mailto:vermea@unisa.ac.za
mailto:vospresc@unisa.ac.za


COM3703/101/3/2018 
 

9 

 
ETHICAL CODE OF CONDUCT FOR PRESCRIBED BOOKS 
 
The Department of Communication Science commits itself to promoting the highest standard of 
professional ethical norms and values when prescribing textbooks authored and/or co-authored 
by staff members. 
 
Norms and values 
 
Transparency – to create a spirit of openness and trust. 
 
To this end, we will 
 

 openly communicate to our students whenever textbooks authored by members of the 
department are prescribed 

 publish the peer-review reports for these textbooks on our departmental website 

 accept constructive criticism from students and other stakeholders 

 explain and take appropriate action regarding significant risks that can affect students’ 
perception of the department and/or our module offerings in relation to prescribed books 

 
Peer review – to submit our prescribed textbooks to a peer review process by colleagues other 
than ourselves who are experts in a specific field of study. 
 
To this end, we will 
 

 ensure that prescribed textbooks authored by members of staff have gone through a 
rigorous process of peer review to ascertain their suitability for the module and level for 
which they are prescribed 

 
Honesty – to be forthright in dealings with students. 
 
To this end, we will 
 

 prescribe books of value that do what we claim in our communications 
 
Responsibility – to accept the consequences of our decisions. 
 
To this end, we will 
 

 strive to serve the needs of students and our respective fields of research 

 avoid coercion from the marketplace, that is, reject manipulations and sales tactics that 
might impact negatively on trust 

 
The study guide for this module 
 
Reid, J & Van Heerden, M (eds). 2009. Only study guide for COM3703. Media studies: content 
and audiences. Pretoria: University of South Africa. 
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Tutorial letters for this module 
 
This tutorial letter (numbered 101) contains all of the assignments that you need to complete in 
order to pass this module (two assignments and the portfolio examination). 
 
After you have submitted your second assignment, you will receive another tutorial letter 
(numbered 201) with detailed feedback on both assignments. You will also be able to access 
this tutorial letter on myUnisa as soon as it becomes available. 
 
Some of this tutorial matter may not be available when you register. Tutorial matter that is not 
available when you register will be posted to you as soon as possible, but is also available on 
myUnisa. 
 
4.2 Recommended books 
 
Not applicable to this module 
 
4.3 Electronic reserves (e-reserves) 
 
Not applicable to this module 
 
4.4 Library services and resources information  
 
For brief information, go to www.unisa.ac.za/brochures/studies 
 
For detailed information, go to http://www.unisa.ac.za/library. For research support and the 
services of personal librarians, click on “Research support”. 
 
The library has compiled a number of library guides: 
 

 finding recommended reading in the print collection and e-reserves –
http://libguides.unisa.ac.za/request/undergrad 

 requesting material – http://libguides.unisa.ac.za/request/request 

 postgraduate information services – http://libguides.unisa.ac.za/request/postgrad 

 finding, obtaining and using library resources and tools to assist in doing research – 
http://libguides.unisa.ac.za/Research_Skills 

 how to contact the library/finding us on social media/frequently asked questions – 
http://libguides.unisa.ac.za/ask 

 
The librarian responsible for the research information needs of the Department of 
Communication Science is Mr Dawie Malan. 
 
His contact particulars are: 
 
E-mail: malandj@unisa.ac.za 
Tel: +27 12 429 3212 
Fax: +27 12 429 3489 

http://www.unisa.ac.za/brochures/studies
http://www.unisa.ac.za/library
http://libguides.unisa.ac.za/request/undergrad
http://libguides.unisa.ac.za/request/request
http://libguides.unisa.ac.za/request/postgrad
http://libguides.unisa.ac.za/Research_Skills
http://libguides.unisa.ac.za/ask
mailto:malandj@unisa.ac.za
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5 STUDENT SUPPORT SERVICES 
 

 Free computer and internet access 
 
Unisa has entered into partnerships with establishments (referred to as Telecentres) in various 
locations across South Africa to give you (as a Unisa student) free access to computers and the 
internet. This access enables you to conduct the following academic related activities: 
registration; the online submission of assignments, engaging in e-tutoring activities and 
signature courses, etc. Please note that any other activity beside these will be for your own 
cost, for example printing, photocopying, etc. For more information on the Telecentre nearest to 
you, please visit www.unisa.ac.za/telecentres. 
 
Additional important information appears in your myStudies@Unisa brochure. 
 

 Tutorials 
 
Unisa offers online tutorials (e-tutoring) to students registered for modules at NQF levels 5, 6 
and 7 – this means qualifying first-year, second-year and third-year modules. Please log on to 
myUnisa to find out if any of the modules that you have registered for falls in this category. 
 
Once you have been registered for a qualifying module, you will be allocated to a group of 
students with whom you will be interacting during the tuition period, as well as an e-tutor who 
will be your tutorial facilitator. Thereafter you will receive an SMS informing you about your 
group and the name of your e-tutor, and giving you instructions on how to log on to myUnisa in 
order to receive further information on the e-tutoring process. 
 
Online tutorials are conducted by qualified e-tutors who are appointed by Unisa and are offered 
free of charge. All you need in order to participate in e-tutoring is a computer with an internet 
connection. If you live close to a Unisa regional centre or a telecentre contracted with Unisa, 
please feel free to visit any of these to access the internet. 
 
E-tutoring takes place on myUnisa, where you are expected to connect with other students in 
your allocated group. It is the role of the e-tutor to guide you through your study material during 
this interaction process. To get the most out of online tutoring, you need to participate in the 
online discussions that the e-tutor will be facilitating. 
 

 Study groups 
 
If you would like to form a study group with other students who are also registered for 
COM3703, you can contact the Directorate: Student Administration and Registration. 
 
You can also log on to, or create a discussion forum on the COM3703 webpage on myUnisa, 
where you can discuss the module online with other students and your lecturers. 
 

 myUnisa 
 
The myUnisa online facility is a very important point of contact between you, your lecturers and 
other students. We strongly encourage you to make regular use of myUnisa while studying this 
module, so that you don’t miss out on important information that we will post there throughout 
each semester. 

http://www.unisa.ac.za/telecentres
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On the myUnisa webpage for COM3703 you will find the following: 
 

 Regular important announcements from the module coordinator relating to your studies will 
appear on the webpage. These will also be sent to your e-mail address. 

 

 All of your tutorial letters for COM3703 will be there. 
 

 Under Additional Resources, you will find extra notes and feedback that we will compile 
to assist you with your assignments and portfolio examination. 

 

 Discussion forums: You can start your own discussion forum, or take part in any of the 
discussion forums which are already taking place. In these forums you can discuss 
COM3703 with other students, and your lecturers will also regularly post comments. 

 
Please note: 
 
If you do not get a response to a posting or a query that you make on myUnisa on the same 
day, please do not panic. We will make every effort to attend to postings and queries as soon as 
possible. If time permits, we aim to respond daily, or at least within 48 hours. Rest assured, we 
will respond as soon as possible. If you urgently need an answer or assistance, please feel free 
to send the module coordinator or any of the other lecturers involved in the module an email to 
their official email addresses. If other students can benefit from the enquiry or response, we will 
also post that on myUnisa. 
 

 Accessing myUnisa 
 
To go to the myUnisa website, start at the main Unisa website, http://www.unisa.ac.za, and then 
click on the “Login to myUnisa” link on the right-hand side of the screen. This should take you to 
the myUnisa website. You can also go there directly by typing http://my.unisa.ac.za in your 
browser. 
 

6 STUDY PLAN 
 
Use the brochure myStudies@Unisa for general time-management and planning skills. 
 

7 PRACTICAL WORK AND WORK-INTEGRATED LEARNING 
 
There is no practical work for this module. 
 

8 ASSESSMENT 
 
8.1 Assessment criteria 
 
While your submission of Assignment 01 grants you examination admission, and a percentage 
of the mark you obtain for Assignment 02 contributes towards your semester mark, the portfolio 
is the document that you have to hand in for examination purposes. 

http://my.unisa.ac.za/
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Note the following points regarding your assignments for this module: 
 

 The marks awarded for your assignments contribute towards your final mark. 

 The only way you can gain admission to the examination is by submitting Assignment 01. 

 When you submit your assignments via myUnisa, you have an automatic extension of two 
days only in the event of myUnisa not being available on the due date. 

 Your lecturers reserve the right to mark only parts of your assignments in order to judge 
the quality of your work. Comments will be provided in a tutorial letter after the due date for 
the assignment. 

 
Important note: 
 
The assignment and examination portfolio questions differ from Semester 01 to Semester 02. 
Be sure to answer the questions set for the semester for which you are registered. 
 
8.2 Assessment plan 
 
8.2.1 Assignment 01:  Written assignment 
 
Assignment 01 is compulsory. 
 
Two assignments are set per semester. You HAVE TO do Assignment 01 set for the semester 
for which you are registered and hand it in before the due date to gain admission to the 
examination. 
 
Contribution to year mark: 15% of final mark 
 
8.2.2 Assignment 02:  Multiple-choice assignment 
 
Assignment 02 consists of 20 multiple-choice questions (MCQs) ONLY and you have to fill in a 
mark-reading sheet for this assignment. You must work through all the study material to be able 
to answer the MCQs. Once you have worked through the contents of the study material, mark 
your answers to each question in pencil on the mark-reading sheet, and submit it before the due 
date. Make sure that the unique assignment number is filled in on the mark-reading sheet. Also 
make sure that you number the assignment correctly. 
 
Contribution to year mark: 5% of final mark 
 
8.2.3 Assignment 03:  Portfolio examination 
 

 You need to submit COMPULSORY ASSIGNMENT 01 (written assignment) to gain 
examination admission. 

 Mark your portfolio examination Assignment 03. 

 The portfolio examination mark contributes 80% towards your final mark. Assignments 01 
and 02 together contribute the other 20% towards your final mark. 
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You need a sub-minimum of 40% for the portfolio examination in order to pass. This 
means that even though your final mark may be over 50%, you will still fail if you have 
not obtained a minimum of 40% in the portfolio examination. 

 
8.2.4 Assignment 04:  Supplementary portfolio examination 
 
Assignment 03 is the portfolio for examination purposes. Assignment 04 is the portfolio for the 
supplementary examination. This portfolio can only be submitted by students who meet the 
requirements for the supplementary examination. If you qualify for a supplementary 
examination, your letter of results will state: Departmental requirement. 
 
The supplementary portfolio examination 
 

 The supplementary portfolio examination is due the following semester at the same time 
that the registered students hand in their portfolio examination. For example, if you are 
given a supplementary for Semester 1, you will hand in your supplementary portfolio 
examination during Semester 2. 

 

 For your supplementary portfolio examination, you will do the same portfolio examination 
as the registered students of the semester in which you submit your supplementary 
portfolio examination. 

 

 If you are registered for Semester 1 but fail and are allowed admission to the 
supplementary portfolio examination, you must complete the second semester portfolio 
examination questions for your supplementary portfolio examination. You will find the 
second semester portfolio examination options in the second part of this tutorial letter. 

 

 If you are registered for Semester 2 but fail and get permission to do a supplementary 
portfolio examination, you will not find the portfolio examination questions that you need to 
complete in this tutorial letter. These will be posted on the internet for you. Consult 
myUnisa in this regard and contact the module coordinator so that you can access the 
correct supplementary portfolio examination questions. 

 

 Mark your supplementary portfolio examination Assignment 04. 
 

 If you have permission to do the supplementary portfolio examination, you need to repeat 
the portfolio but not the other assignments. This supplementary portfolio examination will 
replace all your previous marks for this module and will make up 100% of your final mark. 

 
Self-assessment and self-reflection 
 
Assignment 01 and the portfolio examination (Assignment 03) each have to include a “Self-
assessment and self-reflection” section. 
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The self-assessment and self-reflection section comprises one page in which you have to 
answer the following questions: 
 

1 What have you learnt (what knowledge have you gained) by doing the assignment/portfolio 
examination task? 

2 What skills, abilities and orientations (attitudes and values) have you accomplished? 
3 Which strengths could you apply in your future life and work environment? 
4 Which shortcomings do you need to address in future? 
5 To what extent have you achieved the learning outcomes formulated for each study unit? 

(List the learning outcomes that you have achieved for the selected 
assignment/portfolio examination – these can be found on pp 4-7 of this tutorial 
letter. No marks are awarded if these are not listed.) 

 
Technical presentation 
 
Your performance regarding the technical presentation of Assignment 01 and the portfolio 
examination will also be evaluated. This implies that the following allocation of marks will be 
applicable to both Assignment 01 and Assignment 03 (portfolio examination): 
 

Technical presentation Maximum 5%  

Self-assessment and self-reflection Maximum 5% 

Evaluation of Assignment 01/portfolio exam Maximum 90% 

 
Minimum criteria for the evaluation of your performance 
 
Refer to Tutorial Letter CMNALLE/301 in this regard. 
 
The criteria for evaluating your performance are as follows: 
 

Technical presentation 
 

 The assignment/portfolio examination contains a personal declaration of own work. 

 The table of contents corresponds with the numbering, headings and subheadings in 
the theme. The correct numbering system is used (as in the study guide) — not the 
alphabet, nor I, II, III, IV, nor (i), (ii), (iii). 

 All sources consulted are cited in the list of sources consulted, including newspapers, 
magazines, policy documents, tutorial letters, study guide(s), prescribed book(s) and 
people consulted. 

 The correct referencing techniques are used in the assignment/portfolio examination 
and in the list of sources consulted, and the sources are not numbered in the list. 

 Any other aspects related to the presentation of the assignment/portfolio examination 
will be assessed (e.g. appropriate research terminology is used and presentation 
does not contain language, spelling or typing errors, or personal types of address). 

 
The correct use of referencing techniques is an important presentation requirement for both 
Assignment 01 and the portfolio examination. 
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The completed Assignment 01 and Assignment 03 (portfolio examination) each have to include: 
 

 a signed declaration stating that the assignment/portfolio examination contains your 
personal work 

 a table of contents 

 the contents of your assignment/portfolio examination  

 the self-assessment and self-reflection 

 a list of all the sources consulted 
 
8.3 Assignment numbers 
 
8.3.1 General assignment numbers 
 
Assignments are numbered consecutively per module, starting from 01. 
 
Please number the assignments correctly. Here is a breakdown of the ASSIGNMENT 
NUMBERS of the assignments and portfolio examination (label them carefully to avoid 
confusion): 
 

Assignment 01 Written assignment 
Compulsory for examination admission 

Assignment 02 Multiple-choice questions 

Assignment 03 Portfolio examination 

Assignment 04 Supplementary portfolio examination 

 
8.3.2 Unique assignment numbers 
 
Apart from the general assignment numbers, each assignment also has a unique assignment 
number. The unique assignment number is quoted at the start of the assignment and portfolio 
questions. Note that the unique assignment numbers for the first and second semesters are 
different. 
 
8.4 Assignment due dates 
 
FIRST SEMESTER 
 

 DUE DATE 

Written assignment 
(Assignment 01) 

7 March 2018 

Multiple-choice assignment 
(Assignment 02) 

29 March 2018 

Portfolio examination 
(Assignment 03) 

3 May 2018 

Supplementary portfolio examination 
(Assignment 04) 

8 October 2018 
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SECOND SEMESTER 
 

 DUE DATE 

Written assignment 
(Assignment 01) 

10 August 2018 

Multiple-choice assignment 
(Assignment 02) 

31 August 2018 

Portfolio examination 
(Assignment 03) 

8 October 2018 

Supplementary portfolio examination 
(Assignment 04) 

To be announced, but it will be at the end 
of the first semester of 2019 

 
8.5 Submission of assignments 
 
For detailed information on assignments, refer to the brochure myStudies@Unisa, which you 
have received with your study package. To submit an assignment via myUnisa, do the following: 
 

 Go to myUnisa. 

 Log in with your student number and password. 

 Select the module.  

 Click on Assignments in the menu on the left-hand side of the screen. 

 Click on the number of the assignment you wish to submit. 

 Follow the instructions. 
 
VERY IMPORTANT: Always keep a copy of every assignment that you submit, whether you 
submit it on myUnisa or via the post. 
 
In the past, some students have copied their prescribed books or study guides, and presented 
these copies as original work in their assignments. If you do not acknowledge the authors of the 
books you use, you are committing plagiarism, which is a SERIOUS offence (i.e. legal 
infraction). If you are charged with plagiarism, the university is obliged to subject you to a 
disciplinary hearing. If the charge is validated in the hearing and a guilty verdict is pronounced 
you may be suspended and banned from studying at all South African tertiary institutions 
(universities etc) (including Unisa) for several years. 
 
If you submit Assignment 01 or the portfolio examination with text copied from the prescribed 
book, study guide or any other book or internet source, without acknowledging the author and 
publication, the specific sections in which this occurs will not be marked. 
 
We cannot overemphasise the radically offensive nature of plagiarism. If you are found to have 
committed plagiarism, it can fundamentally jeopardise your academic career. Refer to Tutorial 
Letter CMNALLE/301 for information on plagiarism. Make sure you are familiar with the content 
of that tutorial letter, and with the Disciplinary Code for Students. 
 
Although students may work together when preparing assignments, each student must write 
and submit his/her own individual assignment. In other words, you must submit your own ideas 
in your own words, sometimes interspersing your reasoning with relevant short quotations that 
are properly referenced. It is unacceptable for students to submit identical assignments on the 
basis that they worked together. That is copying (a form of plagiarism) and you will be penalised 
or subjected to disciplinary proceedings by the university. 
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8.6 The assignments 
 
SEMESTER 01 
 
ASSIGNMENTS 
 
You must complete and hand in Assignment 01 because it is compulsory – you have to hand in 
this assignment in order to gain examination admission. Assignment 01 and Assignment 02 
contribute 20% in total to your final mark. Assignment 01 counts 15% of your final mark and 
Assignment 02 counts 5% of your final mark. 
 
ASSIGNMENT 01 
Semester 1 
Due date: 7 March 2018 
Contribution towards final mark: 15% 
Unique assignment number: 870649 
 
IMPORTANT 
 
To complete Assignment 01, you need to study the following: 
 
In the prescribed book 
Chapter 2: Communication and media semiotics 
Chapter 11: Field research in media studies 
Chapter 7: Narrative analysis 
Chapter 3:  Media, language and discourse 
 
In the study guide 
Study unit 2: Communication and media semiotics 
Study unit 11: Field research in media studies 
Study unit 7: Narrative analysis 
Study unit 3:  Media, language and discourse 
 
This assignment is structured as follows, with the mark allocation indicated:  
 
DECLARATION 
1 INTRODUCTION (5) 
2 COMMUNICATION AND MEDIA SEMIOTICS  (20) 
3 FIELD RESEARCH IN MEDIA STUDIES (20) 
4 NARRATIVE ANALYSIS (20) 
5 MEDIA, LANGUAGE AND DISCOURSE (20) 
6 CONCLUSION  (5) 
7 SELF-ASSESSMENT AND SELF-REFLECTION  (5) 
SOURCES CONSULTED (Technical presentation: 5) 
Total [100] 
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1 INTRODUCTION (5) 
 
In the introduction you should clearly identify/indicate what you will discuss in the assignment 
and also how your assignment is going to be structured. You should refer to all four 
themes/study units that you are covering in your assignment, as well as the particular topics 
within the themes on which you will answer questions. Furthermore, in your introduction you 
need to identify by name/title any media texts that you will be using as examples in your 
answers to questions. 
 
The introduction should ideally comprise at most a paragraph of approximately eight sentences 
that cover approximately half a page. 
 
2 COMMUNICATION AND MEDIA SEMIOTICS (20) 
 
In order to answer this question, you must select a full-page advertisement from a magazine 
and it must be in colour. 
 
You must include a copy of the advertisement as part of your assignment, otherwise no 
marks will be awarded for the application questions in this section. 
 
2.1 Code is a central concept in semiotics. Critically discuss what this concept entails and 

how it is related to meaning-making. (2) 
25% deducted for not referencing sources 

 
2.2 Name and discuss the three components of the sign. (3) 

25% deducted for not referencing sources 
 
2.3 Select a sign from your print advertisement and identify the three components of that 

sign. (3) 
 
2.4 Discuss the concepts of denotation, connotation and ideology in terms of meaning-

making in semiotics. (6) 
25% deducted for not referencing sources 

 
2.5 Identify the denotative, connotative and ideological meanings in your chosen print 

advertisement. (3 marks) Explain why the examples that you identify are examples of 
denotative, connotative and ideological meaning. (3 marks) (6) 
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3 FIELD RESEARCH IN MEDIA STUDIES (20) 
 
Scenario: 
 

You work for a media and advertising agency as an audience insights and research analyst, 
where you are tasked to provide quarterly audience research reports as commissioned by the 
managing director. For this quarter, your task is to compile a report giving insight into how 
university students (undergraduate or postgraduate) living in campus residences engage with 
commercials (television advertisement) while communally watching television programmes. 
Your agency’s client, ‘Rent-A-Tutor’ (a brand which offers tutoring by university students to 
grade 12 learners), wants to establish whether or not television advertising is effective in 
rendering brand recall by consumers/audiences exposed to brands through advertising on the 
medium of television. You are given two months to complete the data-collection process. 

 
With the scenario above as guidance, answer the following questions: 
 
3.1 Pitout (2009:487) notes that for researchers “to guide the formulation of a research 

question/research problem, we may ask: what do we want to find out? Who are the 
people we need to observe and talk to?” 

 
In preparation for your field research and to help you complete this project, formulate a 
suitable research statement/research question for the scenario above. Your answer 
must clearly outline what it is you want to find out with this research, and the specific 
people you need to observe and talk to, to achieve this.  (3) 

 
3.2 Discuss the difference between “open” and “closed” locations with respect to research 

field sites (2 marks for discussion – 25% deducted for not referencing sources) and 
provide an example of each type (2 marks for examples). (4) 

 
3.3 Into which research field site would you organise entry for the purpose of your research 

project? (2 marks) Is this an “open” or “closed” location? 
 Explain why by referring to the relevant theory (3 marks for discussion – 25% deducted 

for not referencing sources). (5) 
 
3.4 According to Pitout (2009:486), what are “the most important field research techniques” 

that media ethnography and audience reception researchers can deploy to conduct field 
research? Discuss the four techniques as outlined by Pitout (2009:486) (½ mark for 
each of the four techniques – 25% deducted for not referencing sources). (2) 

 
3.5 Identify TWO field research techniques suitable for collecting relevant and useful data to 

help you with this research project (2 marks). Discuss WHY each of the two selected 
techniques is suitable, by referring to the relevant theory (4 marks for discussion – 25% 
deducted for not referencing sources). (6) 
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4 NARRATIVE ANALYSIS (20) 
 
In order to complete the questions below, you must select an episode from a fictional television 
series of your choice. You are not allowed to use a television series that has been discussed in 
any of your study material. 
 
The programme that you choose MAY NOT BE a news, current affairs (eg Carte Blanche) or 
lifestyle programme (eg Top Billing), nor a film, documentary, reality show or soap opera. Your 
selection must be a closed-ended episode, which means that the story cannot end on a “cliff-
hanger” or be left “to be continued” (therefore you are not allowed to choose a soap opera). 
 
4.1 Name and discuss the five codes identified by Barthes (in Fourie 2009:274-276) that 

collectively produce meaning in a narrative (5) 
25% deducted for not referencing sources 

 
4.2 Provide the following details about your chosen television series: 
 
4.2.1 The name of the television series (1) 
4.2.2 The main characters featured in the chosen episode (1) 
4.2.3 A brief description of the plot of your chosen episode (1) 
 
4.3 Answer the following questions on binary opposition. 
 
4.3.1 Explain the concept of “binary opposition”. (1) 

25% deducted for not referencing sources 
4.3.2 Identify three binary oppositions in the episode chosen. (3) 
 
4.4 Discuss the four phases that form part of the narrative progression of a storyline (4 

marks – 25% deducted for not referencing sources) and provide an analysis of your 
chosen episode based on these four phases (4 marks). (8) 

 
5 MEDIA, LANGUAGE AND DISCOURSE (20) 
 
Verbal messages can be analysed in three dimensions, or on three levels that are usually 
described as text, discourse and social context (Sonderling 2009:90). 
 
5.1 Define and discuss the following concepts and provide examples of each: 
 
5.1.1 Text (2 marks for the definition and discussion – 25% deducted for not referencing 

sources – and 1 mark for relevant example) (3) 
5.1.2 Discourse or discursive practice (3 marks for the definition and discussion – 25% 

deducted for not referencing sources – and 1 mark for relevant example) (4) 
 
5.2 Select any newspaper article (printed or online). The article (or a copy thereof) should 

be attached to the assignment. No marks will be awarded for this question if the 
article is not included. 
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5.2.1 Briefly discuss how words and jargon are used to communicate (1 mark for theoretical 
discussion – 25% deducted for not referencing sources) and identify significant words or 
jargon from the article you have selected (2 marks for examples from the article). (3) 

 
5.2.2 What is the discursive practice that produced the article? Provide examples from the 

article. (1 mark for the identification of the discursive practice and 2 marks for relevant 
examples). (3) 

 
5.2.3 Is the article presented in the inverted-pyramid format? (1 mark) Give reasons for your 

answer. (1 mark) (2) 
 
5.3 Explain how the notion of ideology is naturalised by the mass media. Provide examples 

from your own experience of media messages. (3 marks for the explanation – 25% 
deducted for not referencing sources – and 2 marks for own examples) (5) 

 
6 CONCLUSION (5) 
 
Here you will present a summary of the contents of your assignment as a conclusion. The 
conclusion should mirror your introduction and you should never include new information or 
theory in your conclusion. Once again, you will refer to all the themes discussed in the 
assignment and refer back to media examples that you might have used for analysis, etc. 
 
The conclusion should ideally consist of a paragraph of approximately eight sentences and not 
be more than half a page in length. 
 
7 SELF-ASSESSMENT AND SELF-REFLECTION (5) 
 
See pages 14-15 for guidelines. 
 
TECHNICAL PRESENTATION (5) 
 
See pages 15-16 for guidelines. 
 
TOTAL: [100] 
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ASSIGNMENT 02 
Semester 1 
Due date:  29 March 2018 
Contribution towards final mark: 5% 
Unique assignment number: 810677 
 
QUESTIONS 
 
QUANTITATIVE CONTENT ANALYSIS 
 
Q1 Emma is using categories to code her units of analysis, but is unsure whether the 

categories she has constructed are correct. Which of the following would solve her 
problem? 

 
(1) Operational definitions 
(2) Pilot test 
(3) Selecting another sample 
(4) Using manifest coding 

 
Q2 What  is  the  basic  assumption  of  content  analysis? Investigation will also give 

insight into … . 
 

(a) the communicator’s intention 
(b) the recipient's interpretation 
(c) the data collected 
(d) comparing two sets of data 
(e) the use of questionnaires 

 
(1) (a) (b) 
(2) (b) (c) 
(3) (c) (d) 
(4) (d) (e) 

 
VISUAL TEXT ANALYSIS 
 
Q3 You are conducting a television interview with a victim of a violent crime who does not 

want his identity made known. Which external lighting technique would you select? 
 

(1) Silhouette 
(2) Notan 
(3) Cameo 
(4) Rembrandt 

 
Q4 A camera angle in a particular television shot constitutes a … . 
 

(1) code of form 
(2) code of conduct 
(3) restricted code 
(4) code of content 
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MEASURING MEDIA AUDIENCES 
 
Q5 Identify which of the following data-capturing instruments is a self-reporting method? 
 

(a) Questionnaire 
(b) Metering device 
(c) Diary 
(d) People meter 

 
(1) (a) (c) 
(2) (a) (b) 
(3) (b) (c) 
(4) (c) (d) 

 
Q6 Errors in recording the responses of respondents are common in which one of the 

following methods? 
 

(1) Systematic recall 
(2) Diaries 
(3) Interviews 
(4) Content analysis 

 
QUESTIONNAIRE SURVEYS IN MEDIA RESEARCH 
 
Q7 It is not recommended to apply a survey questionnaire when conducting ethnographic 

research, because survey questionnaires … . 
 

(1) are complicated 
(2) require substitution 
(3) cannot be supplemented with other methodologies 
(4) cannot offer in-depth and multi-faceted results 

 
Q8 The Likert-type scale produces the best results if it is used to measure results from 

which kind of research? 
 

(1) Quantitative research 
(2) Political economy of the media 
(3) Agenda-setting 
(4) Media frames research 

 
PSYCHOANALYSIS AND TELEVISION (AND FILM) 
 
Q9 Psychoanalysis is the name that Sigmund Freud gave to his therapeutic, scientific 

theory for investigating the ………. of the human mind. 
 

(1) unconscious mental processes 
(2) conscious mental processes 
(3) both (1) and (2) 
(4) neither (1) nor (2) 
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Q10 According to psychoanalyst Jacques Lacan, an individual is socially constructed in two 

stages. Which of the following stages does he include in this social development? 
 

(1) The mirror stage 
(2) The Oedipal stage 
(3) The Electra stage 
(4) The biologically determined stage 

 
MEDIA AND VISUAL LITERACY 
 
Q11 The ability to recognise the different camera shots used in a film is an example of which 

level of media and visual literacy? 
 

(1) Media content literacy 
(2) Media grammar literacy 
(3) Medium literacy 
(4) Media content literacy and media grammar literacy 

 
Q12 As a communication scholar you are asked to evaluate the following issues that apply to 

documentary films produced by young amateur filmmakers in your country to be 
screened at an internal film festival. Which research issue will require the highest level 
of visual literacy from you as a scholar? 

 
(1) The portrayal of stereotypes in a film that traces the life of a poor child eventually 

becoming a well-known physician. 
(2) The use of camera shots to heighten the visual differences between a Western 

wedding ceremony and a traditional wedding ceremony. 
(3) The application of visual symbols to demonstrate the relation between music and 

culture. 
(4) The effects of the withdrawal of a national television broadcaster as sponsor of the 

current and future of this film festival. 
 
FILM THEORY AND CRITICISM 
 
Q13 In establishing-shot film theories, the emphasis is on … . 
 

(1) the relationship between a film and its public, and human relationships in the film 
as such 

(2) the social context of a film and/or the social context in which films are made 
(3) the different components of a film and the ways in which the film conveys 

meaning, as in the semiotics of the film 
(4) None of the above 

 
Q14 De Putter (1991) and Bordwell (1989) distinguish between four (4) types of film criticism. 

Which type of film criticism is found in newspaper reviews? Film criticism that … . 
 

(1) focuses on the story of a film 
(2) focuses on the technical aspects of a film 
(3) focuses on the discovery of the hidden meanings of a film 
(4) is directed towards the interpretation of a film 
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COMMUNICATION AND MEDIA SEMIOTICS 
 
Q15 In the study of semiotics, the concept “langue” is used to describe the … . 
 

(1) structure of languages and the ability to speak a language 
(2) structure of language and a system of television images 
(3) function of, and the ability to speak a language 
(4) system of television images and the function of a language 

 
Q16 Roland Barthes suggested that the “sign” can be split into “signifier” and “signified”. In 

terms of what else did Barthes suggest a “sign”’ can be understood as? 
 

(1) Ideology and hegemony 
(2) Active and passive speech 
(3) Denotation and connotation 
(4) False consciousness 

 
NARRATIVE ANALYSIS 
 
Q17 The famous philosopher Aristotle identified the classic three-act dramatic structure in his 

book Poetics. Which of the following narratives does not apply to this structure? 
 

(1) Closed-end narrative 
(2) Open-end narrative 
(3) Narratives with a beginning, middle and end 
(4) All of the above 

 
Q18 Causality is made up of four basic change agents. Which of the following is not a 

change agent? 
 

(1) Time 
(2) Accidents 
(3) Supernatural interventions 
(4) Natural disasters 

 
FIELD RESEARCH IN MEDIA STUDIES 
 
Q19 Charlotte used a covert role while conducting observations in her study of tension 

amongst students. Charlotte intends to follow on her observations by conducting focus-
group interviews. Which of the following must Charlotte do before she can conduct the 
focus-group interviews? 

 
(1) Conduct an in-depth interview 
(2) Conduct a debriefing interview 
(3) Administer a moderator’s guide 
(4) Conduct observations 
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Q20 In many traditional anthropological studies researchers often comment on the difficulties 

of participating in and observing groups of people due to their lack of knowledge of the 
native language. This statement makes reference to which one of the following? 

 
(1) Data-collection methods 
(2) Participant observation 
(3) Barriers 
(4) Choice of research problem 

 
ASSIGNMENT 03 
Semester 1 
 

PORTFOLIO EXAMINATION 
 
Due date: 3 May 2018 
Contribution to final mark: 80% 
Unique assignment number: 764348 
 
You need to study the following to prepare for the portfolio examination: 
 
In the prescribed book 
Chapter 2: Communication and media semiotics 
Chapter 11: Field research in media studies 
Chapter 7: Narrative analysis 
Chapter 3:  Media, language and discourse 
 
In the study guide 
Study unit 2: Communication and media semiotics 
Study unit 11: Field research in media studies 
Study unit 7: Narrative analysis 
Study unit 3:  Media, language and discourse 
 
This portfolio examination is structured as follows, with the mark allocation indicated:  
 
DECLARATION 
1 INTRODUCTION (5) 
2 COMMUNICATION AND MEDIA SEMIOTICS (35) 
3 FIELD RESEARCH IN MEDIA STUDIES (35) 
4 NARRATIVE ANALYSIS (35) 
5 MEDIA, LANGUAGE AND DISCOURSE (35) 
6 CONCLUSION  (5) 
7 SELF-ASSESSMENT AND SELF-REFLECTION  (5) 
SOURCES CONSULTED (Technical presentation: 5) 
Total [160] 
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1 INTRODUCTION (5) 
 
In the introduction you should clearly identify/indicate what you will discuss in the portfolio exam 
and also how your portfolio is going to be structured. You should refer to all four themes/study 
units that you are covering in your portfolio, as well as the particular topics within the themes on 
which you will answer questions. Furthermore, if you will be using any media texts as examples 
in your answers to some of the questions, you need to identify those media texts by name/title 
in the introduction. 
 
The introduction should ideally comprise a paragraph of approximately eight sentences that 
take up half a page. 
 
2 COMMUNICATION AND MEDIA SEMIOTICS (35) 
 
In order to answer this question, you must select a television advertisement of your own choice. 
 
2.1 Identify your television advertisement and mention what product it is selling. (2) 
 
2.2 Identify and discuss the three different readings that can take place during the moment 

of decoding, as theorised by Stuart Hall. (6) 
25% deducted for not referencing sources 

 
2.3 Provide examples of each of the three different readings as they pertain to your chosen 

television advertisement. You need to be able to justify your choices and clearly explain 
how the examples you have chosen relate to the particular reading. (6) 

 
2.4 Identify and discuss the six different sign functions. (12) 

25% deducted for not referencing sources 
 
2.5 Provide examples of each of the six different sign functions from your chosen television 

advertisement. You must be able to justify your choice and clearly explain how the 
examples you have chosen relate to the particular sign function. (1½ marks per sign 
function) (9) 
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3 FIELD RESEARCH IN MEDIA STUDIES (35) 
 
Scenario: 
 

You are a UNISA student taking COM3703 and have recently become curious about 
professional practices in the newsroom. You live three blocks from a popular regional radio 
station that you listen to on a daily basis. The station’s journalists and newsreaders have a 
newsroom in which they gather to plan, chase, write and read news pieces on air. You are 
interested in doing a field research project using the techniques of participant observation with 
journalists/newsreaders and management in the newsroom, to explore the newsroom practices 
they function under. 

 
With the scenario above as guidance, answer the following questions: 
 
3.1 Pitout (2009:489) highlights that “no matter which location we need to enter, we must be 

honest and open about our objectives as well as the possibility of the inconvenience our 
research may engender”. 

 
You have managed to get the contact details of the radio station manager of the station 
where you want to do your field research. She has asked that you contact her via e-mail 
with your request. Formulate an email to her in which you formally request access to the 
station’s newsroom. 

 
In the email, explain: (10) 
 
3.1.1 The purpose of your research (2 marks) 
3.1.2 What access you require (2 marks) 
3.1.3 Who or what you want to observe (2 marks) 
3.1.4 The time you anticipate you will spend on location (2 marks) 
3.1.5 Potential disturbances your research may cause (2 marks) 
 
3.2 As researchers conducting field research, “when we enter premises, we must decide 

whether we will adopt an overt or covert role” (Pitout 2009:489). 
 

Explain the difference between overt and covert roles of observation during field 
research (4 marks for the discussion – 25% deducted for not referencing sources) (4) 

 
3.3 You realise that to observe the professional practices of the journalists/newsreaders 

and management without compromising their behaviour (i.e. avoid the possibility of 
them altering their behaviour due to being observed by an outsider), you will have to 
engage in “undercover observation” (Pitout 2009:490) where you have to pretend to be 
an intern journalist at the radio station. 

 
3.3.1 What role of observation is described by the statement above? (2 marks for discussion 

less 25% deducted for not referencing sources). Your answer must take the researcher 
as well as the location into consideration. (2) 
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3.3.2 “Undercover research has major ethical implications because researchers are faced 

with a dilemma – is it ethical to deceive people we are studying?” (Pitout 2009:490). 
Discuss the solution that Pitout (2009:490-491) offers as a means to overcome the 
ethical dilemma that comes with doing undercover research (5 marks for the discussion 
– 25% deducted for not referencing sources) (5) 

 
3.4 Upon starting your field research, you realise that as an undercover observer in the 

radio station’s newsroom, you are to be as unobtrusive as possible, but you still have to 
keep track of all critical observations so as not to forget these interactions when you 
have left the research location. 

 
3.4.1 Name and describe the data collection technique that would best assist you with your 

aim to discreetly keep record of your observations in the newsroom (4 marks – 25% 
deducted for not referencing sources) (4) 

 
3.4.2 You have spent a few days observing and discreetly keeping record of your 

observations in the newsroom. You realise that you now require extra information from 
some of the key people in the newsroom so as to supplement your participant 
observation and enhance your research findings. 

 
Discuss TWO appropriate data-collection techniques to aid you in this goal (2 marks for 
discussion – 25% deducted for not referencing). Explain why these techniques will be 
useful in helping you gather more detailed data for your research. (4 marks) Consider 
Pitout’s (2009:494-499) discussion to help you. (6) 

 
3.4.3 Which two recording devices can you use to effectively capture your data while you are 

in the process of engaging in any one of the two data-collection techniques identified in 
question 3.4.2 above? (2 marks) Provide TWO reasons why these devices would be 
helpful to you. (2 marks for reasons – 25% deducted for not referencing sources). (4) 

 
4 NARRATIVE ANALYSIS (35) 
 
In order to complete the questions below, you must select a film of your choice. You are not 
allowed to use a film that has been discussed in any of your study material. Your selection MAY 
NOT BE a news, current affairs (eg Carte Blanche) or lifestyle programme (eg Top Billing), nor a 
television series, documentary, reality show or soap opera. You must select a closed-ended 
film, which means that the story cannot end on a “cliff-hanger” or be left “to be continued”. 
 
4.1 Identify and discuss the three assumptions regarding messages in the media. (3) 

25% deducted for not referencing sources 
 
4.2 Discuss the three attributes of a narrative identified by Chatman (in Fourie 2009:267-

268). 25% deducted for not referencing sources (6) 
 
4.3 Discuss the concept of “metanarrative”. (2) 

25% deducted for not referencing sources 
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4.4 Provide the following details about your film: (2) 
 
4.4.1 The name of the film (½ mark) 
4.4.2 The main characters featured in the film (½ mark) 
4.4.3 A brief description of the plot of your film (1 mark) 
 
4.5 Answer the following questions on the dramatis personae: 
 
4.5.1 Define each of the following four categories of Propp’s dramatis personae: hero, helper, 

villain and princess. (4) 
25% deducted for not referencing sources 

 
4.5.2 Identify the four character roles of the dramatis personae in the film of your choice (2 

marks) and explain their respective spheres of action (2 marks). (4) 
 
4.6 Todorov’s model outlines the five steps in the linear progression of a narrative. Identify 

and discuss the five steps of Todorov’s model and identify the five steps as they appear 
in your chosen film. (5 marks for identification and discussion – 25% deducted for not 
referencing sources – and 5 marks for applying it to the film of your choice) (10) 

 
4.7 Answer the following questions on binary opposition: 
 
4.7.1 Discuss the role of binary oppositions in a narrative. (2) 

25% deducted for not referencing sources 
 
4.7.2 Provide two examples of binary oppositions in your chosen film. (1 mark for each pair).

 (2) 
 
5 MEDIA, LANGUAGE AND DISCOURSE (35) 
 
5.1 Select a front page of a newspaper and conduct your own case study on the use of 

language by the media. Attach the chosen front page (or a copy thereof) to the portfolio. 
No marks will be awarded for this question if the newspaper's front page is not 
included. You may use an online version of a newspaper's front page. Your study 
should be guided by the following elements: 

 
5.1.1 Define “metaphors” and identify them on the front page of your newspaper (3 marks for 

the definition – 25% deducted for not referencing sources – and 2 marks for the 
identification of metaphors from the text) (5) 

 
5.1.2 Define and discuss “political discourse” and indicate how it is applied on the front page 

of the newspaper (3 marks for the definition and discussion – 25% deducted for not 
referencing sources – and 2 marks for the explanation of how it is applied in the text) 

  (5) 
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5.1.3 Explain what is meant by significant concepts, words or jargon in relation to texts (2 

marks – 25% deducted for not referencing sources) and identify such concepts, words 
and jargon in the text you have selected. (3 marks) (5) 

 
5.1.4 Who, in your opinion, is the audience of the newspaper you have selected? Give 

reasons for your answer. (2) 
 
5.1.5 Name and define any four functions of language and provide examples of these from 

your selected text. You need to be able to justify your choices and clearly explain how 
the examples you have chosen relate to a particular function (½ mark for naming each 
function, and 1 mark for each definition – 25% deducted for not referencing sources – 
and 4 marks for examples and justification) (10) 

 
5.1.6 Explain how the passive and active voices are used as grammatical choices in the 

process of text production. (2) 
25% deducted for not referencing sources 

 
5.1.7 Describe how instances of the passive and active voice are used in the text of your 

newspaper front page. (2) 
 
5.2 Discuss the concept of “polysemy” as it relates to the meaning and interpretation of 

messages. Provide your own media examples from advertisements and newspaper 
headlines that you have encountered. (2 marks for the theoretical discussion – 25% 
deducted for not referencing sources – and 2 marks for your own examples) (4) 

 
6 CONCLUSION (5) 
 
Here you will present a summary of the contents of your portfolio exam as a conclusion. The 
conclusion should mirror your introduction and you should never include new information or 
theory in your conclusion. Once again, you will refer to all the themes discussed in the portfolio 
and refer back to media examples that you might have used for analysis, etc. 
 
The conclusion should ideally consist of a paragraph of approximately eight sentences and not 
be more than half a page in length. 
 
7 SELF-ASSESSMENT AND SELF-REFLECTION (5) 
 
See pages 14-15 for guidelines. 
 
TECHNICAL PRESENTATION (5) 
 
See pages 15-16 for guidelines. 
 
TOTAL:  [160] 
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SEMESTER 02 
 
ASSIGNMENTS 
 
You must complete and hand in Assignment 01 because it is compulsory – you have to hand in 
this assignment in order to gain examination admission. Assignment 01 and Assignment 02 
contribute 20% in total to your final mark. Assignment 01 counts 15% of your final mark and 
Assignment 02 counts 5% of your final mark. 
 
ASSIGNMENT 01 
Semester 2 
Due date: 10 August 2018 
Contribution towards final mark: 15% 
Unique assignment number: 821405 
 
To complete Assignment 01, you need to study the following:  
 
In the prescribed book 
Chapter 6: Textual analysis: narrative and argument 
Chapter 10: Questionnaire surveys in media research 
Chapter 13: Psychoanalysis and television (and film) 
Chapter 9: Media audience theory 
 
In the study guide 
Study unit 6: Textual analysis: narrative and argument 
Study unit 10: Questionnaire surveys in media research 
Study unit 13: Psychoanalysis and television (and film) 
Study unit 9: Media audience theory 
 
This assignment is structured as follows, with the mark allocation indicated: 
 
DECLARATION 
1 INTRODUCTION (5) 
2 TEXTUAL ANALYSIS: NARRATIVE AND ARGUMENT (20) 
3 QUESTIONNAIRE SURVEYS IN MEDIA RESEARCH (20) 
4 PSYCHOANALYSIS AND TELEVISION (AND FILM) (20) 
5 MEDIA AUDIENCE THEORY (20) 
6 CONCLUSION  (5) 
7 SELF-ASSESSMENT AND SELF-REFLECTION  (5) 
SOURCES CONSULTED (Technical presentation: 5) 
 Total: [100] 
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1 INTRODUCTION (5) 
 
In the introduction you should clearly identify/indicate what you will discuss in the assignment 
and also how your assignment is going to be structured. You should refer to all four 
themes/study units that you are covering in your assignment, as well as the particular topics 
within the themes on which you will answer questions. Furthermore, if you will be using any 
media texts as examples in your answers to some of the questions, you need to identify those 
media texts by name/title in the introduction. 
 
The introduction should ideally be a paragraph of approximately eight sentences and not be 
more than half a page in length. 
 
2 TEXTUAL ANALYSIS: NARRATIVE AND ARGUMENT (20) 
 
To study the nature of narratives in mediated texts and explain how they function, the structural 
approach to textual analysis is important (Prinsloo 2009:214). 
 
2.1 Briefly discuss the two structuralist approaches to a narrative, namely the syntagmatic 

and paradigmatic approaches. (2 marks for each approach – 25% deducted for not 
referencing sources) (4) 

 
2.2 Briefly discuss the contribution made by Propp to the field of narrative analysis by 

focusing on any three character functions. (3) 
25% deducted for not referencing sources 

 
2.3 Name and discuss Propp’s six sequential stages. (6) 

25% deducted for not referencing sources 
 
2.4 Select a television advertisement. 
 
2.4.1 Identify and describe your chosen television advertisement. (1) 
 
2.4.2 Identify the following three of Propp’s sequential stages and their corresponding 

narrative functions in your chosen advertisement: 
 

Stage 2: 8a (2) 
Stage 3: 14 (2) 
Stage 4: 19 (2) 

 
3 QUESTIONNAIRE SURVEYS IN MEDIA RESEARCH (20) 
 
3.1 Define and discuss two characteristics of a questionnaire survey (4) 

25% deducted for not referencing sources 
 
3.2 Define a “unit of analysis” in the sampling process of research. (2) 

25% deducted for not referencing sources 
 
3.3 Define “interviewer bias”. (1) 

25% deducted for not referencing sources 
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3.4 Read the scenario below and answer the questions that follow. 
 

SABC News (South African Broadcasting Corporation News) has decided to no longer cover 
violent service delivery protests taking place in the country. Some loyal SABC News viewers 
were not happy about this and argued that the SABC is becoming biased and not acting in the 
interest of the larger citizenry, while others were happy with the new decision. The SABC has 
asked you to help them conduct research on how their viewers feel about this decision. 

 
3.4.1 Discuss any three topics appropriate for questionnaire surveys that are relevant to the 

scenario provided and justify why they are relevant (3 marks for theoretical discussion – 
25% deducted for not referencing sources – and 3 marks for justification of its relevance 
to the scenario). (6) 

 
3.4.2 Explain the concepts of “target population” and “accessible population”. (2) 

25% deducted for not referencing sources 
 
3.4.3 Identify your target and accessible populations for this study. (2) 
 
3.4.4 Identify, discuss and justify the type of questionnaire survey that would be appropriate 

for this study. (2 marks for theoretical discussion – 25% deducted for not referencing 
sources – and 1 mark for justification) (3) 

 
4 PSYCHOANALYSIS AND TELEVISION (AND FILM) (20) 
 
In this question you have to apply psychoanalytic concepts to an episode of a television 
programme of your choice. 
 
Choose an episode of a television programme that you feel will easily support and demonstrate 
a clear psychoanalytic perspective. In order to do this, you first have to have an understanding 
of the concept of psychoanalysis. 
 
The episode you select can be either a 30-minute or one-hour-long television comedy or drama 
that is closed-ended and contains a fictional narrative. 
 
The programme you select MUST NOT BE a/an: 
 

 documentary/mockumentary 

 news or current-affairs programme 

 talk show 

 mini-series 

 animation 

 soap opera 

 reality show 
 
4.1 Present a brief overview of the psychoanalytic approach to television and film analysis. 

25% deducted for not referencing sources (5) 
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4.2 Provide a brief overview of the episode of the television programme that you have 

chosen. This should include: 
 
4.2.1 The name of the television programme and the episode (1) 
 
4.2.2 The main characters in the episode (1) 
 
4.2.3 A short description of the storyline of your chosen television programme episode (1) 
 
4.3 Answer the following questions on dreams and watching television: 
 
4.3.1 Sonderling (2009:582) notes that television viewing is analogous to dreaming. Identify 

six similarities between dreaming and watching television. (6) 
25% deducted for not referencing sources 

 
4.3.2 Give examples of the similarities between dreams and television viewing from your 

chosen episode. (6) 
 
5 MEDIA AUDIENCE THEORY (20) 
 
Consider the following scenario in order to answer the questions below: 
 

A friend of yours co-owns a television production company. The company is responsible for 
producing music shows, talk shows, as well as sports programmes. They (the company) have 
just been commissioned to produce a new television soap opera that MUST be appealing 
(provide viewer pleasure) to both female and male members of the family. Your friend comes to 
you, as a media studies student, for advice on how to approach this project from an audience 
perspective.  

 
You advise your friend to consider the social dimension of television viewing (Pitout 2009:408-
411) in order to help the writers of the soap opera to come up with characters and storylines 
that will be appealing to viewers. Explain the following to your friend: 
 
5.1 Explain what “interpretive communities” are (3 marks for discussion – 25% deducted for 

not referencing sources), and how the writers of soap operas can use these to guide 
their storylines and character development. (2 marks) (5) 

 
5.2 Explain what “para-social interaction” refers to (3 marks for discussion – 25% deducted 

for not referencing sources), and how the writers of soap operas can use this to guide 
their storylines and character development. (2 marks) (5) 

 
5.3 Explain what “social interaction” entails (3 marks for discussion – 25% deducted for not 

referencing sources), and how the writers of soap operas can use this to guide their 
storylines and character development. (2 marks) (5) 

 
5.4 Explain how we can understand “identification” with regard to television programmes 

(3 marks for discussion – 25% deducted for not referencing sources), and how the 
writers of soap operas can use this to guide their storylines and character development. 
(2 marks) (5) 
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6 CONCLUSION (5) 
 
Here you will present a summary of the contents of your assignment as a conclusion. The 
conclusion should mirror your introduction and you should never include new information or 
theory in your conclusion. Once again, you will refer to all the themes discussed in the 
assignment and refer back to media examples that you might have used for analysis, etc. 
 
The conclusion should ideally consist of a paragraph of approximately eight sentences and not 
be more than half a page in length. 
 
7 SELF-ASSESSMENT AND SELF-REFLECTION (5) 
 
See pages 14-15 for guidelines. 
 
TECHNICAL PRESENTATION (5) 
 
See pages 15-16 for guidelines. 
 
TOTAL: [100] 
 
ASSIGNMENT 02 
Semester 2 
Due date: 31 August 2018 
Contribution towards final mark: 5% 
Unique assignment number: 761432 
 
QUESTIONS 
 
QUANTITATIVE CONTENT ANALYSIS 
 
Q1 Charles wants to investigate the difference between an online newspaper and a 

traditional newspaper. After careful consideration, Charles decides to use the Mail and 
Guardian. The different versions of the newspaper will be Charles's … . 

 
(1) research issue 
(2) research questions 
(3) units of analysis 
(4) assumptions 

 
Q2 William was asked to conduct a content analysis to analyse the representation of 

women in a sample of magazines. William has decided to interview a sample of women 
to address the issue. The error William has made in the above scenario lies in … . 

 
(1) the selected research method 
(2) the selected theory 
(3) the selected research issue 
(4) all of the above 
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VISUAL TEXT ANALYSIS 
 
Q3 In a drama, the television director heightens the tension by using Rembrandt lighting on 

the set, which is an example of a code of form. This statement is … . 
 

(1) true, because lighting in front of the camera is manipulated 
(2) true, because this lighting technique is a code of form 
(3) false, because this lighting technique is a code of content 
(4) false, because the camera has to be adjusted 

 
Q4 ………. lighting is associated with neutrality and objectivity. 
 

(1) Silhouette 
(2) Cameo 
(3) Rembrandt 
(4) Notan 

 
MEASURING MEDIA AUDIENCES 
 
Q5 You work for a production company that wants you to determine how often viewers 

watch a certain action series that the company has just begun broadcasting. The 
company is interested in knowing how often viewers actually watch the programme over 
a specific period of time. Which one of the following concepts in audience measurement 
is applicable to the above scenario? 

 
(1) Reach 
(2) Share 
(3) Coverage 
(4) Frequency 

 
Q6 A general problem with media audiences is that they are … . 
 

(1) geographically dispersed 
(2) homogeneous 
(3) irrelevant 
(4) technologically advanced 

 
QUESTIONNAIRE SURVEYS IN MEDIA RESEARCH 
 
Q7 Which one of the following research topics cannot be measured using a questionnaire 

survey method? 
 

(1) Television violence has a direct effect on youth behaviour. 
(2) Newspaper sales increased by more than 50% in 2007. 
(3) Public broadcasters provide sufficient news content to meet the demand of the 

public. 
(4) Television advertisements are more effective than radio advertisements. 
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Q8 Which two concepts are considered central to both qualitative and quantitative 

research? Choose one option. 
 

(1) Funding and transport 
(2) Reliability and validity 
(3) The age and geography of respondents 
(4) Educational qualifications and income 

 
PSYCHOANALYSIS AND TELEVISION (AND FILM) 
 
Q9 According to the psychoanalytical approach to watching film and television, viewing 

activates the following mechanisms of the mind: 
 

(1) Cultural and ideological mechanisms 
(2) Conscious and cultural mechanisms 
(3) Conscious and unconscious mechanisms 
(4) Unconscious and cultural mechanisms 

 
Q10 Film and television programmes are fictional narratives that are represented visually, 

and they therefore resemble dreams. What similarity is there between television and 
dreams? They both have … . 

 
(1) powerful content 
(2) a high degree of wish fulfilment 
(3) a highly visual quality 
(4) all of the above 

 
MEDIA AND VISUAL LITERACY 
 
Q11 Ontology, in the context of visual literacy, deals with … . 
 

(1) the analogy between visual and verbal language 
(2) the nature of visual images as communication phenomena 
(3) the creation of clear visual messages 
(4) techniques applied to the content analysis of images 

 
Q12 The ability to recognise the subject matter used in a film is an example of which level(s) 

of media and visual literacy? 
 

(1) Medium literacy 
(2) Media grammar literacy 
(3) Media content literacy 
(4) Media content literacy and media grammar literacy 
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FILM THEORY AND CRITICISM 
 
 
Q13 Allen and Gomery (1985) describe four forms of film historiography. Define the form of 

technological film historiography. 
 

(1) It is the historian’s definition and description of how certain codes are aesthetically 
employed at a certain point in the history of film. 

(2) The central concern of this form of historiography focuses on the question of who 
provides the money for the production of the films. 

(3) It deals with the origin and development of various types of film material, cameras, 
projectors, et cetera. 

(4) It is concerned with the film from a historical-social context. 
 
 
Q14 Auteur theory is related to … . 
 

(1) Japanese Kabuki theatre 
(2) Russian Formalism 
(3) existentialist philosophy 
(4) Italian futurism 

 
 
COMMUNICATION AND MEDIA SEMIOTICS 
 
 
Q15 With which school of thought is Ferdinand de Saussure associated with? 
 

(1) Marxism 
(2) Content analysis 
(3) Structuralism 
(4) Feminism 

 
 
Q16 Which one of the following statements best explains the difference between denotation 

and connotation? 
 

(1) Denotation refers to the vague meaning attached to a sign, whereas connotation 
refers to a precise and singular meaning. 

(2) Denotation refers to the dictionary meaning of a sign, whereas connotation refers 
to a subjective and more personal meaning. 

(3) Denotation refers to the literal meaning attached to a sign, whereas connotation 
refers to the multiple meanings caused by cultural differences. 

(4) Denotation refers to meanings attached to a sign based on experience and 
context, whereas connotation refers to a precise meaning based on a clear 
definition. 
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NARRATIVE ANALYSIS 
 
 
Q17 A narrative requires three attributes to be perceived as a structure. Which one of the 

attributes below does not qualify? 
 

(1) Self-regulation 
(2) Chain of events 
(3) Transformation 
(4) Wholeness 

 
 
Q18 The three levels of description in a narrative suggests that … . 
 

(1) the horizontal links of a narrative must be converted to a vertical axis 
(2) meaning only occurs where there is action 
(3) every action must contribute to a narrative 
(4) Barthes’ concepts are not applicable to narrative analysis 

 
 
FIELD RESEARCH IN MEDIA STUDIES 
 
 
Q19 The first step which the field researcher must take when performing participant 

observation is to … . 
 

(1) formulate the research problem/question 
(2) plan the questionnaire 
(3) interview a selection of respondents 
(4) contact potential focus-group participants 

 
 
Q20 When conducting field research, an open location is one that can be … . 
 

(1) recorded with a video camera 
(2) entered by any member of the public without needing permission 
(3) entered only once permission has been requested and granted 
(4) entered only by specific individuals, such as staff members 
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ASSIGNMENT 03 
Semester 2 
 

PORTFOLIO EXAMINATION 
 
Due date: 8 October 2018 
Contribution to final mark: 80% 
Unique assignment number: 724585 
 
You need to study the following to prepare for the portfolio examination: 
 
In the prescribed book 
Chapter 6: Textual analysis: narrative and argument 
Chapter 10: Questionnaire surveys in media research 
Chapter 13: Psychoanalysis and television (and film) 
Chapter 9: Media audience theory 
 
In the study guide 
Study unit 6: Textual analysis: narrative and argument 
Study unit 10: Questionnaire surveys in media research 
Study unit 13: Psychoanalysis and television (and film) 
Study unit 9: Media audience theory 
 
This portfolio examination is structured as follows, with the mark allocation indicated: 
 
DECLARATION 
1 INTRODUCTION (5) 
2 TEXTUAL ANALYSIS: NARRATIVE AND ARGUMENT (35) 
3 QUESTIONNAIRE SURVEYS IN MEDIA RESEARCH (35) 
4 PSYCHOANALYSIS AND TELEVISION (AND FILM) (35) 
5 MEDIA AUDIENCE THEORY (35) 
6 CONCLUSION  (5) 
7 SELF-ASSESSMENT AND SELF-REFLECTION  (5) 
SOURCES CONSULTED (Technical presentation: 5) 
 
Total:  [160] 
 
1 INTRODUCTION (5) 
 
In the introduction you should clearly identify/indicate what you will discuss in the portfolio exam 
and also how your portfolio is going to be structured. You should refer to all four themes/study 
units that you are covering in your portfolio, as well as the particular topics within the themes on 
which you will answer questions. Furthermore, if you will be using any media texts as examples 
in your answers to some of the questions, you need to identify those media texts by name/title 
in the introduction. 
 
The introduction should ideally be a paragraph of approximately eight sentences and not be 
more than half a page in length. 
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2 TEXTUAL ANALYSIS: NARRATIVE AND ARGUMENT (35) 
 
Select an episode of a television drama series. Conduct a narrative analysis of the chosen 
episode. The programme should be an hour-long drama series. Examples of suitable 
programmes would include Grey’s Anatomy, CSI, Psych, The Good Wife or Law and Order. 
 
2.1 For your analysis, first provide the following: 
 
2.1.1 The title of the television programme (½) 
2.1.2 The main characters in the chosen episode (1) 
2.1.3 A brief summary of the plot of the episode (2½) 
 
2.2 Answer the following questions on Todorov’s stages of a narrative: 
 
2.2.1 Discuss Todorov’s five stages of a narrative. (5) 

25% deducted for not referencing sources 
 
2.2.2 Analyse your chosen episode in terms of Todorov’s five stages of a narrative. (10) 
 
2.3 Answer the following questions on causality and transformation: 
 
2.3.1 Discuss the principles of causality and transformation. (2) 

25% deducted for not referencing sources 
 
2.3.2 Describe how the principles of causality and transformation apply to your chosen 

episode. (2 marks for each principle) (4) 
 
2.4 Vladimir Propp established seven character roles that form part of a narrative. Identify 

four character roles in the episode of your chosen drama series (4 × ½ marks) and 
explain their respective spheres of action (4 × ½ marks). (4) 

 
2.5 Discuss the role of binary oppositions in relation to narratives (3 marks for the 

theoretical discussion – 25% deducted for not referencing sources – and identify three 
examples of binary oppositions from your chosen episode. (3 marks for relevant 
examples) (6) 

 
3 QUESTIONNAIRE SURVEYS IN MEDIA RESEARCH (35) 
 
3.1 Define the following sampling concepts and provide your own examples of these 

concepts: 
 
3.1.1 Sampling frame (2) 

25% deducted for not referencing sources 
 
3.1.2 Sample size (2) 

25% deducted for not referencing sources 
 
3.2 Explain the difference between probability and non-probability sampling. (2) 

25% deducted for not referencing sources 
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3.3 Identify and discuss any four kinds of probability sampling methods. (8) 

25% deducted for not referencing sources 
 
3.4 Read the scenario and answer the questions below: 
 

Mzansi Magic (M-Net’s local offering to the South African market) is a new television channel 
that wants to know the types of programmes that the South African market would be interested 
in. Research needs to be conducted for the new management to decide on all the shows that 
must be part of this television channel. They want to know from the youth of South Africa what 
they would like to see on this television channel. 

 
3.4.1 Which type of questionnaire survey would be suitable for this study and why? (3) 
 
3.4.2 Define and discuss “validity” and “reliability”. (2) 

25% deducted for not referencing sources 
 
3.4.3 How will you ensure the validity and reliability of your study? (2) 
 
3.4.4 What would be the possible sources of error or bias when conducting your survey? 

Identify and discuss any three possible sources of error/bias in your study. (6) 
25% deducted for not referencing sources 

 
3.4.5 Explain how you would avoid these possible errors/biases in your study. (3) 
 
3.4.6 Formulate two open-ended and two closed-ended questions with reasonable response 

options for the study above. (1 mark for each of the open-ended questions, 1 mark for 
each of the closed-ended questions and ½ mark for each of the reasonable response 
options for each of the closed-ended questions) (5) 

 
4 PSYCHOANALYSIS AND TELEVISION (AND FILM) (35) 
 
Film and television are two distinct media, yet they share similar features, which make it 
possible for television studies and film studies to apply the same psychoanalytical methods 
(Fourie 2009:583). 
 
In this question you have to apply psychoanalytic concepts to a film of your choice. Choose any 
film that you feel will easily support and demonstrate a clear psychoanalytic perspective. In 
order to do this, you first have to have an understanding of the concept of psychoanalysis. 
 
4.1 Discuss Sigmund Freud and Jacques Lacan’s theories of psychoanalysis. (10) 

25% deducted for not referencing sources 
 
4.2 Provide a brief overview of the film that you have chosen: 
 
4.2.1 The name of the film (1) 
4.2.2 The main characters (1) 
4.2.3 A short description of the storyline of your chosen film (2) 
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4.3 Discuss the following themes of psychoanalysis: 
 
4.3.1 Desire and pleasure (4) 

25% deducted for not referencing sources 
 
4.3.2 Regression (2) 

25% deducted for not referencing sources 
 
4.3.3 Mirror identification (2) 

25% deducted for not referencing sources 
 
4.3.4 Modes of enunciation (2) 

25% deducted for not referencing sources 
 
4.4 Provide examples from your chosen film of the psychoanalytic themes listed above. 
  (10) 
 
4.5 Briefly discuss how audiences derive pleasure from film and television viewing. (1) 

25% deducted for not referencing sources 
 
5 MEDIA AUDIENCE THEORY (35) 
 
To successfully complete this task, carefully read Magriet Pitout’s (2009:389-420) chapter 
entitled “Media Audience Theory” in your prescribed book. After reading the chapter, you should 
have a basic but adequate grasp of the uses and gratifications theory, as well as the reception 
theory. Both these theories are aimed at discovering how audiences respond to various media 
texts, but they do so in distinctly different ways. 
 
Read the scenario provided below and answer the questions that follow. 
 

Midrand Community Television Station 
 
The shareholders of Midrand Community Television Station (MCTV) – an 18-month-old station – 
have decided to commission a research project with the research company you work for, in 
order to assess how the station is perceived by viewers. You have been tasked to conduct a 
study within the Midrand community to find out whether community members actually watch the 
television station, whether they feel the content of this new television station is relevant to the 
community, whether they find the television station informative and entertaining, and which 
sections of the broadcasting they enjoy the most. Simply put, the board of shareholders want to 
learn more about how the viewers of the television station experience the text when they 
engage with it. MCTV broadcasts a variety of content, ranging from news to talk show 
programmes, local soap operas, community-outreach-focused programmes, music, and sports. 

 
5.1 Explain TWO basic assumptions of the uses and gratifications theory. (4) 

25% deducted for not referencing sources 
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5.2 Discuss the typology of needs of the uses and gratifications theory, as set out by Pitout 

(2009:392-395) and explain how these may be applied to the viewers of Midrand 
Community Television Station. (16) 

 
5.2.1 Cognitive needs 

(2 marks for discussion – 25% deducted for not referencing sources - 2 marks for 
application) 

 
5.2.2 Affective needs 

(2 marks for discussion – 25% deducted for not referencing sources - 2 marks for 
application) 

 
5.2.3 Social integrative needs 

(2 marks for discussion – 25% deducted for not referencing sources - 2 marks for 
application) 

 
5.2.4 Personal integrative needs 

(2 marks for discussion – 25% deducted for not referencing sources - 2 marks for 
application) 

 
5.3 You decide to organise a focus group with a small group of community members with 

access to the station, in order to closely explore their engagement with the content. 
 
5.3.1 Discuss the difference between ritualised (habitual) media use and instrumental use. 
  (2) 

25% deducted for not referencing sources 
 
5.3.2 Which TWO types of television programmes in the television station’s offering could you 

use in the focus group to investigate the participants’ ritualised (habitual) media use? 
  (2) 
 
5.3.3 Which TWO types of television programmes in the television station’s offering could you 

use in the focus group to investigate the participants’ instrumental media use? (2) 
 
5.4 Explain ONE basic assumption of the reception theory (1 mark – 25% deducted for not 

referencing sources), and give an example of how you can apply this theory to the 
scenario above. (2 marks) (3) 

 
5.5 Discuss the TWO assumptions given below, with respect to the viewers of Midrand 

Community Television Station. Your discussion must be guided by Pitout’s (2009:398-
401) explanation. 

 
5.5.1 The interaction between the reader and the text (3) 
5.5.2 Identification (3) 
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6 CONCLUSION (5) 
 
Here you will present a summary of the contents of your portfolio exam as a conclusion. The 
conclusion should mirror your introduction and you should never include new information or 
theory in your conclusion. Once again, you will refer to all the themes discussed in the portfolio 
and refer back to media examples that you might have used for analysis, etc. 
 
The conclusion should ideally consist of a paragraph of approximately eight sentences and not 
be more than half a page in length. 
 
7 SELF-ASSESSMENT AND SELF-REFLECTION (5) 
 
See pages 14-15 for guidelines. 
 
TECHNICAL PRESENTATION (5) 
 
See pages 15-16 for guidelines. 
 
TOTAL:  [160] 
 
8.7 Other assessment methods 
 
Not applicable to his module. 
 
8.8 The examination 
 

There is no venue-based (sit-down) written examination for COM3703. 
 
The examination assessment for this module is in the form of a written portfolio. 

 

9 FREQUENTLY ASKED QUESTIONS 
 
The brochure myStudies@Unisa contains an A-Z guide of the most relevant study information. 
 

10 SOURCES CONSULTED 
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11 IN CLOSING 
 
We wish you all the best with your studies. 
 
THE COM3703 TEAM 
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12 ADDENDUM 
MARK SCHEMES FOR ASSIGNMENTS AND PORTFOLIO EXAMS 

 
COM3703 
MARK SCHEME FOR ASSIGNMENT 01 
 
SEMESTER 01 OF 2018 
 

 TOTAL 

1 INTRODUCTION (5) /5 

2 COMMUNICATION AND MEDIA SEMIOTICS (20) 
2.1 Code is a central concept in semiotics. Critically discuss what this 

concept entails and how it is related to meaning-making. (2) 
25% deducted for not referencing sources 

2.2 Name and discuss the three components of the sign. (3) 
25% deducted for not referencing sources 

2.3 Select a sign from your print advertisement and identify the three 
components of that sign. (3) 

2.4 Discuss the concepts of denotation, connotation and ideology in terms 
of meaning-making in semiotics. (6) 
25% deducted for not referencing sources 

2.5 Identify the denotative, connotative and ideological meanings in your 
chosen print advertisement. (3) 

 Explain why the examples that you identify are examples of denotative, 
connotative and ideological meaning. (3) 

/20 

3 FIELD RESEARCH IN MEDIA STUDIES (20) 
3.1 Formulate a suitable research statement/research question for the 

scenario. Your answer must clearly outline what it is you want to find out 
with this research, and the specific people you need to observe and talk 
to, to achieve this. (3) 

3.2 Discuss the difference between “open” and “closed” locations with 
respect to research field sites. (2) 
25% deducted for not referencing sources 

 and provide an example of each type (2) 
3.3 Into which research field site would you organise entry for the purpose 

of your research project? (2) 

 Is this an “open” or “closed’” location? Explain why by referring to the 
relevant theory (3) 
25% deducted for not referencing sources 

3.4 According to Pitout (2009:486), what are “the most important field 
research techniques” that media ethnography and audience reception 
researchers can deploy to conduct field research? Discuss the four 
techniques as outlined by Pitout (2009:486) (½ mark for each of the four 
techniques). (2) 
25% deducted for not referencing sources 

3.5 Identify TWO field research techniques suitable for collecting relevant 
and useful data to help you with this research project (2) 

 Discuss WHY each of the two selected techniques are suitable in this 
regard, by referring to the relevant theory (4) 
25% deducted for not referencing sources 
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4 NARRATIVE ANALYSIS (20) 
4.1 Name and discuss the five codes identified by Barthes (in Fourie 

2009:274-276) that collectively produce meaning in a narrative. (5) 
25% deducted for not referencing sources  

4.2 Provide the following details about your chosen television series: 
4.2.1 Name of the television series (1) 
4.2.2 Main characters featured in the chosen episode (1) 
4.2.3 Brief description of the plot of your chosen episode (1) 
4.3.1 Explain the concept of “binary opposition” (1) 

25% deducted for not referencing sources 
4.3.2 Identify three binary oppositions from the episode chosen (3) 
4.4 Discuss the four phases that form part of narrative progression of a 

storyline (4) 
25% deducted for not referencing sources 

 and provide an analysis of your chosen episode based on these four 
phases (4) 

/20 

5 MEDIA LANGUAGE AND DISCOURSE (20) 
5.1 Define and discuss the following concepts and provide examples of 

each: 
5.1.1 Text 

 Definition and discussion (2) 
25% deducted for not referencing sources 

 Example (1) 
5.1.2 Discourse or discursive practice 

 Definition and discussion (3) 
25% deducted for not referencing sources 

 Example (1) 
5.2 Select a newspaper article 
5.2.1 Discuss how words and jargon are used to communicate (1) 

25% deducted for not referencing sources 

 Identify significant words or jargon from the article (2) 
5.2.2 What is the discursive practice that produced the text? (1) 

 Examples from the article (2) 
5.2.3 Is the article presented in inverted-pyramid format? (1) 

 Justify your answer (1) 
5.3 Explain how the notion of ideology is naturalised by mass media (3) 

25% deducted for not referencing sources 

 Provide your own examples from media (2) 
 

/20 
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6 CONCLUSION (5) /5 

7 SELF-ASSESSMENT AND SELF-REFLECTION (5) /5 

TECHNICAL PRESENTATION (5) /5 

TOTAL  (100) /100 

 
SELF-ASSESSMENT AND SELF-REFLECTION (5) 
 
You were required to complete the self-assessment and self-reflection questions which were 
provided to you in Tutorial Letter COM3703/101. 
 
The questions which you were required to answer for this section are as follows: 
 

1 What have you learnt (what knowledge have you gained) by doing the 
assignment/portfolio task? 

 

2 What skills, abilities and orientations (attitudes and values) have you 
accomplished? 

 

3 Which strengths could you apply in your future life and work environment?  

4 Which shortcomings do you need to address in future?  

5 To what extent have you achieved the learning outcomes formulated for each 
study unit? (List the learning outcomes which you have achieved for the 
selected assignment/portfolio examination. No marks are awarded if these 
are not listed.) 

 

TOTAL /5 

 
TECHNICAL PRESENTATION (5) 
 
The criteria for evaluating your performance are as follows: 
 

 The assignment/portfolio examination contains a personal declaration of own work. 

 The table of contents corresponds with the numbering, headings and subheadings 
in the theme. The correct numbering system is used (as in the study guide) — not 
the alphabet, nor I, II, III, IV, nor (i), (ii), (iii). 

 All sources consulted are cited in the list of sources consulted, including 
newspapers, magazines, policy documents, tutorial letters, study guide(s), 
prescribed book(s) and people consulted. 

 The correct referencing techniques are used in the assignment/portfolio 
examination and in the list of sources consulted and the sources are not 
numbered in the list. 

 Any other aspects related to the presentation of the assignment/portfolio 
examination will be assessed (e.g. appropriate research terminology is used and 
presentation does not contain language, spelling or typing errors, or personal 
types of address). 
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COM3703 
MARK SCHEME FOR PORTFOLIO EXAMINATION 
ASSIGNMENT 03 
 
SEMESTER 01 OF 2018 
 

 TOTAL 

1 INTRODUCTION (5) /5 

2 COMMUNICATION AND MEDIA SEMIOTICS (35) 
2.1 Identify your television advertisement and mention what product it is 

selling. (2) 
2.2 Identify and discuss the three different readings that can take place during 

the moment of decoding as theorised by Stuart Hall. (6) 
25% deducted for not referencing sources 

2.3 Provide examples of each of the three different readings as they pertain to 
your chosen television advertisement. You need to be able to justify your 
choices and clearly explain how the examples you have chosen relate to 
the particular reading. (6) 

2.4 Identify and discuss the six different sign functions (12) 
25% deducted for not referencing sources 

2.5 Provide examples of each of the six different sign functions from your 
chosen television advertisement. You need to be able to justify your 
choices and clearly explain how the examples you have chosen relate to 
the particular sign function. (1½ marks per sign function) (9) 

/35 

3 FIELD RESEARCH IN MEDIA STUDIES (35) 
3.1 Formulate an email in which you formally request access to the station’s 

newsroom. In the email, explain: 
3.1.1 The purpose of your research (2) 
3.1.2 What access you require (2) 
3.1.3 Who or what you want to observe (2) 
3.1.4 The time you anticipate you will spend on location (2) 
3.1.5 Potential disturbances your research may cause (2) 
3.2 Explain the difference between overt and covert roles of observation during 

field research (4) 
25% deducted for not referencing sources 

3.3.1 What role of observation is described by the statement? Your answer must 
take into consideration the researcher as well as the location. (2) 
25% deducted for not referencing sources 

3.3.2 Discuss the solution that Pitout (2009: 490-491) offers as a means to 
overcome the ethical dilemma that comes with doing undercover research
 (5) 
25% deducted for not referencing sources 

3.4.1 Name and describe the data collection technique that would best assist 
you with your aim to discreetly keep record of your observations in the 
newsroom (4) 
25% deducted for not referencing sources 

3.4.2 Discuss TWO appropriate data collection techniques to aid you in your 
goal of obtaining extra information from key people in the newsroom (2) 
25% deducted for not referencing sources 

 Why are these techniques useful in helping you gather more detailed data 
for your research? (4) 

 

/35 



 

54 

 
3.4.3 Which two recording devices can you use to effectively capture your data 

while you are in the process of engaging in any one of the two data 
collection techniques identified in question 3.4.2 above? (2) 

 Provide TWO reasons as to why these devices would be helpful to you? 
  (2) 

25% deducted for not referencing sources 

4 NARRATIVE ANALYSIS (35) 
4.1 Identify and discuss the three assumptions regarding messages in the 

media (3) 
25% deducted for not referencing sources 

4.2 Discuss the three attributes of a narrative identified by Chatman (in Fourie 
2009:267-268) (6) 
25% deducted for not referencing sources 

4.3 Discuss the concept of “metanarrative” (2) 
25% deducted for not referencing sources 

4.4 Provide the following details about your film: 
4.4.1 Name of the film (½) 
4.4.2 Main characters featured in the film (½) 
4.4.3 Brief description of the plot of your film (1) 
4.5.1 Define each of the following four categories of Propp’s dramatis personae: 

hero, helper, villain and princess (4) 
25% deducted for not referencing sources 

4.5.2 Identify the four character roles of the dramatis personae in the film of your 
choice (2 marks) and explain their respective spheres of action (2 marks)  

  (4) 
4.6 Identify and discuss the five steps of Todorov’s model (5) 

25% deducted for not referencing sources 

 and identify the five steps as they appear in your chosen film (5) 
4.7.1 Discuss the role of binary oppositions in a narrative (2) 

25% deducted for not referencing sources 
4.7.2 Provide two examples of binary oppositions in your chosen film 

(1 mark for each pair) (2) 
 

/35 

5 MEDIA, LANGUAGE AND DISCOURSE (35) 
5.1.1 Define “metaphors” (3) 

25% deducted for not referencing sources 

 Identify metaphors on the front page of your newspaper (2) 
5.1.2 Define and discuss “political discourse” (3) 

25% deducted for not referencing sources 

 How is it applied on the front page of the newspaper? (2) 
5.1.3 Explain significant concepts, words or jargon in relation to texts (2) 

 Identify concepts, words and jargon in the text (3) 
5.1.4 Who in your opinion is the audience of the newspaper you selected? (1) 

 Justify your answer (1) 
5.1.5 Name any four functions of language (2) 

 Define the four functions of language (4) 
25% deducted for not referencing sources 

 Examples and justification (4) 
5.1.6 Explain how passive and active voices are used as grammatical choices in 

the process of text production (2) 
25% deducted for not referencing sources 

 

/35 
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5.1.7 Describe the instances of passive and active voices in your newspaper 

front page (2) 
5.2 Discuss the concept of “polysemy” as it relates to meaning and 

interpretation of messages (2) 
25% deducted for not referencing sources 

 Examples of polysemy in advertisements and newspaper headlines 
  (2) 

6 CONCLUSION (5) /5 

7 SELF-ASSESSMENT AND SELF-REFLECTION (5) /5 

TECHNICAL PRESENTATION (5) /5 

TOTAL (160) /160 

 
SELF-ASSESSMENT AND SELF-REFLECTION (5) 
 
You were required to complete the self-assessment and self-reflection questions which were 
provided to you in Tutorial Letter COM3703/101. 
 
The questions which you were required to answer for this section are as follows: 
 

1 What have you learnt (what knowledge have you gained) by doing the 
assignment/portfolio task? 

 

2 What skills, abilities and orientations (attitudes and values) have you 
accomplished? 

 

3 Which strengths could you apply in your future life and work environment?  

4 Which shortcomings do you need to address in future?  

5 To what extent have you achieved the learning outcomes formulated for each 
study unit? (List the learning outcomes which you have achieved for the 
selected assignment/portfolio examination. No marks are awarded if these 
are not listed.) 

 

TOTAL (5) /5 

 
TECHNICAL PRESENTATION (5) 
 
The criteria for evaluating your performance are as follows: 
 

 The assignment/portfolio examination contains a personal declaration of own work. 

 The table of contents corresponds with the numbering, headings and subheadings in 
the theme. The correct numbering system is used (as in the study guide) — not the 
alphabet, nor I, II, III, IV, nor (i), (ii), (iii). 

 All sources consulted are cited in the list of sources consulted, including newspapers, 
magazines, policy documents, tutorial letters, study guide(s), prescribed book(s) and 
people consulted. 

 The correct referencing techniques are used in the assignment/portfolio examination 
and in the list of sources consulted and the sources are not numbered in the list. 

 Any other aspects related to the presentation of the assignment/portfolio examination 
will be assessed (e.g. appropriate research terminology is used and presentation does 
not contain language, spelling or typing errors, or personal types of address). 
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COM3703 
MARK SCHEME FOR ASSIGNMENT 01 
 
SEMESTER 02 OF 2018 
 

 TOTAL 

1 INTRODUCTION (5) /5 

2 TEXTUAL ANALYSIS: NARRATIVE AND ARGUMENT (20) 
2.1 Briefly discuss the two structuralist approaches to a narrative 

25% deducted for not referencing sources 

 Syntagmatic approach (2) 
25% deducted for not referencing sources 

 Paradigmatic approach (2) 
25% deducted for not referencing sources 

2.2 Brief discussion of three of Propp’s character functions (3) 
25% deducted for not referencing sources 

2.3 Name and discuss Propp’s six sequential stages (6) 
25% deducted for not referencing sources 

2.4 Select a television advertisement and identify the following three of Propp’s 
sequential stages and corresponding narrative functions 

2.4.1 Identify and describe your chosen television advertisement (1) 
2.4.2 Identify the following three of Propp’s sequential stages and their 

corresponding narrative functions in your chosen advertisement: 
Stage 2: 8a (2) 
Stage 3:1a (2) 
Stage 4:19 (2) 

 

/20 

3 QUESTIONNAIRE SURVEYS IN MEDIA RESEARCH (20) 
3.1 Define and discuss two characteristics of a questionnaire survey (4) 

25% deducted for not referencing sources 
3.2 Define a “unit of analysis” when in the sampling process of research (2) 

25% deducted for not referencing sources 
3.3 Define “interviewer bias” (1) 

25% deducted for not referencing sources 
3.4.1 Discuss any three topics appropriate for questionnaire surveys that are 

relevant to the scenario provided (3) 
25% deducted for not referencing sources 

 justification of its relevance to the scenario (3) 
3.4.2 Explain the concepts of “target population” and “accessible population” (2) 

25% deducted for not referencing sources 
3.4.3 Identify your target and accessible population for this study (2) 
3.4.4 Identify, discuss and justify the type of questionnaire survey that would be 

appropriate for this study?  

 theoretical discussion (2) 
25% deducted for not referencing sources  

 Justification (1) 
 

/20 
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4 PSYCHOANALYSIS AND TELEVISION (AND FILM) (20) 
4.1 Present a brief overview of the psychoanalytic approach to television and 

film analysis (5) 
25% deducted for not referencing sources 

4.2 Provide a brief overview of the episode of a television programme that you 
have chosen. This should include: 

4.2.1 the name of the television programme and the episode (1) 
4.2.2 the main characters in the episode (1) 
4.2.3 a short description of the storyline of your chosen television programme 

episode (1) 
4.3.1 Sonderling (2009:582) notes that television viewing is analogous to 

dreaming. Identify six similarities between dreaming and watching 
television (6) 
25% deducted for not referencing sources 

4.3.2 Give examples of the similarities between dreams and television viewing, 
from your chosen episode (6) 

/20 

5 MEDIA AUDIENCE THEORY (20) 
5.1 Explain what “interpretive communities” are (3) 

25% deducted for not referencing sources 

 and how the writers of soap operas can use this to guide their storylines 
and character development (2) 

5.2 Explain what “para-social interaction” refers to (3) 
25% for not referencing sources 

 and how the writers of soap operas can use this to guide their storylines 
and character development? (2) 

5.3 Explain what “social interaction” entails (3) 
25% for not referencing sources 

 and how the writers of soap operas can use this to guide their storylines 
and character development (2) 

5.4 Explain how we can understand “identification” with regards to television 
programmes (3) 
25% for not referencing sources 

 and how the writers of soap operas can use this to guide their storylines 
and character development (2) 

/20 

6 CONCLUSION (5) /5 

7 SELF-ASSESSMENT AND SELF-REFLECTION (5) /5 

TECHNICAL PRESENTATION (5) /5 

TOTAL  (100) /100 
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SELF-ASSESSMENT AND SELF-REFLECTION (5) 
 
You were required to complete the self-assessment and self-reflection questions which were 
provided to you in Tutorial Letter COM3703/101. 
 
The questions which you were required to answer for this section are as follows: 
 

1 What have you learnt (what knowledge have you gained) by doing the 
assignment/portfolio task? 

 

2 What skills, abilities and orientations (attitudes and values) have you 
accomplished? 

 

3 Which strengths could you apply in your future life and work environment?  

4 Which shortcomings do you need to address in future?  

5 To what extent have you achieved the learning outcomes formulated for 
each study unit? (List the learning outcomes which you have achieved 
for the selected assignment/portfolio examination. No marks are 
awarded if these are not listed.) 

 

TOTAL  (5)  /5 

 
TECHNICAL PRESENTATION (5) 
 
The criteria for evaluating your performance are as follows: 
 

 The assignment/portfolio examination contains a personal declaration of own work. 

 The table of contents corresponds with the numbering, headings and subheadings in 
the theme. The correct numbering system is used (as in the study guide) — not the 
alphabet, nor I, II, III, IV, nor (i), (ii), (iii). 

 All sources consulted are cited in the list of sources consulted, including newspapers, 
magazines, policy documents, tutorial letters, study guide(s), prescribed book(s) and 
people consulted. 

 The correct referencing techniques are used in the assignment/portfolio examination 
and in the list of sources consulted and the sources are not numbered in the list. 

 Any other aspects related to the presentation of the assignment/portfolio examination 
will be assessed (e.g. appropriate research terminology is used and presentation 
does not contain language, spelling or typing errors, or personal types of address). 
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COM3703 
MARK SCHEME FOR PORTFOLIO EXAMINATION 
ASSIGNMENT 03 
 
SEMESTER 02 OF 2018 
 

 TOTAL 

1 INTRODUCTION (5) /5 

2 TEXTUAL ANALYSIS: NARRATIVE AND ARGUMENT (35) 
2.1 For your analysis, first provide the following: 
2.1.1 The title of the television programme (½) 
2.1.2 Main characters from the chosen episode (1) 
2.1.3 Brief summary of the plot of the episode (2½) 
2.2.1 Discuss Todorov’s five stages of a narrative (5) 

25% deducted for not referencing sources 
2.2.2 Analyse your chosen episode in terms of Todorov’s five stages of a 

narrative (10) 
2.3.1 Discuss the principles of causality and transformation (2) 

25% deducted for not referencing sources 
2.3.2 Describe how the principles of causality and transformation apply to your 

episode (2 marks for each principle) (4) 
2.4 Vladimir Propp’s seven character roles 

 Identify four character roles in your chosen episode (2) 

 Explain their spheres of action (2) 
2.5 Discuss the role of binary oppositions in relation to narratives (3) 

25% deducted for not referencing sources 

 Identify three examples of binary oppositions from your chosen episode 
  (3) 

/35 

3 QUESTIONNAIRE SURVEYS IN MEDIA RESEARCH (35) 
3.1 Define the following sampling concepts and provide examples of these 

concepts of your own 
3.1.1 Sampling frame (2) 

25% deducted for not referencing sources 
3.1.2 Sample size (2) 

25% deducted for not referencing sources 
3.2 Explain the difference between probability and non-probability sampling  
  (2) 

25% deducted for not referencing sources 
3.3 Identify and discuss any four kinds of probability sampling methods (8) 

25% deducted for not referencing sources 
3.4.1 Which type of questionnaire survey would be suitable for this study and 

why? (3) 
3.4.2 Define and discuss “validity” and “reliability” (2) 

25% deducted for not referencing sources 
3.4.3 How will you ensure the validity and reliability of your study? (2) 
3.4.4 What would be the possible sources of error or bias when conducting your 

survey? Identify and discuss any three possible sources of error/bias in 
your study 
25% deducted for not referencing sources (6) 

3.4.5 Explain how you will avoid these possible errors/biases in your study (3) 
 
 

/35 
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3.4.6 Formulate questions: 

 Two open-ended questions (2) 

 Two closed-ended questions (2) with correct reasonable response options. 
  (1) 

4 PSYCHOANALYSIS AND TELEVISION (AND FILM) (35) 
4.1 Discuss Sigmund Freud and Jacques Lacan’s theories of psychoanalysis 
  (10) 

25% deducted for not referencing sources 
4.2 Provide a brief overview of the film that you have chosen. 
4.2.1 The name of the film (1) 
4.2.2 The main characters (1) 
4.2.3 A short description of the storyline of your chosen film (2) 
4.3 Discuss the following themes of psychoanalysis: 
4.3.1 Desire and pleasure (4) 

25% deducted for not referencing sources 
4.3.2 Regression (2) 

25% deducted for not referencing sources 
4.3.3 Mirror identification (2) 

25% deducted for not referencing sources 
4.3.4 Modes of enunciation (2) 

25% deducted for not referencing sources 
4.4 Provide examples from your chosen film of the psychoanalytic themes 

listed above (10) 
4.5 Briefly discuss how audiences derive pleasure from film and television 

viewing (1) 
25% deducted for not referencing sources 

/35 

5 MEDIA AUDIENCE THEORY (35) 
5.1 Explain TWO basic assumptions of the uses and gratification theory (4) 

25% deducted for not referencing sources 
5.2 Discuss the typology of needs of the uses and gratifications theory as 

discussed by Pitout (2009: 392-395) and explain how these may be 
applied to the viewers of MCTV 

5.2.1 Cognitive needs 

 Discussion (2) 
25% deducted for not referencing sources 

 Application (2) 
5.2.2 Affective needs 

 Discussion (2) 
25% deducted for not referencing sources 

 Application (2) 
5.2.3 Social integrative needs 

 Discussion (2) 
25% deducted for not referencing sources 

 Application (2) 
5.2.4 Personal integrative needs 

 Discussion (2) 
25% deducted for not referencing sources 

 Application (2) 
 
 
 
 

/35 
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5.3 You decide to organise a focus group with a small group of community 
members with access to the station in order to closely explore their 
engagement with the content. 

5.3.1 Discuss the difference between ritualised (habitual) media use and 
instrumental use. (2) 
25% deducted for not referencing sources 

5.3.2 Which TWO types of television programmes on the television station’s 
offering could you use in the focus group to investigate the participants’ 
ritualised (habitual) media use? (2) 

5.3.3 Which TWO types of television programmes on the television station’s 
offering could you use in the focus group to investigate the participants’ 
instrumental media use? (2) 

5.4 Explain ONE basic assumption of the reception theory (1) 
25% deducted for not referencing sources 

 and give an example of how you can apply this theory to the scenario (2) 
5.5 Discuss the TWO assumptions given below, with respect to the viewers of 

MCTV. Your discussion must be guided by Pitout’s (2009: 398-401) 
explanation. 

5.5.1 The interaction between the reader and the text (3) 
5.5.2 Identification (3) 

6 CONCLUSION (5) /5 

7 SELF-ASSESSMENT AND SELF-REFLECTION (5) /5 

TECHNICAL PRESENTATION (5) /5 

TOTAL  (160) /160 

 
SELF-ASSESSMENT AND SELF-REFLECTION (5) 
 
You were required to complete the self-assessment and self-reflection questions which were 
provided to you in Tutorial Letter COM3703/101. 
 
The questions which you were required to answer for this section are as follows: 
 

1 What have you learnt (what knowledge have you gained) by doing the 
assignment/portfolio task? 

 

2 What skills, abilities and orientations (attitudes and values) have you 
accomplished? 

 

3 Which strengths could you apply in your future life and work 
environment? 

 

4 Which shortcomings do you need to address in future?  

5 To what extent have you achieved the learning outcomes formulated for 
each study unit? (List the learning outcomes which you have 
achieved for the selected assignment/portfolio examination. No 
marks are awarded if these are not listed.) 

 

TOTAL  (5)  /5 

 



 

62 

 
TECHNICAL PRESENTATION (5) 
 
The criteria for evaluating your performance are as follows: 
 

 The assignment/portfolio examination contains a personal declaration of own work. 

 The table of contents corresponds with the numbering, headings and subheadings in 
the theme. The correct numbering system is used (as in the study guide) — not the 
alphabet, nor I, II, III, IV, nor (i), (ii), (iii). 

 All sources consulted are cited in the list of sources consulted, including newspapers, 
magazines, policy documents, tutorial letters, study guide(s), prescribed book(s) and 
people consulted. 

 The correct references techniques are used in the assignment/portfolio examination 
and in the list of sources consulted and the sources are not numbered in the list. 

 Any other aspects related to the presentation of the assignment/portfolio examination 
will be assessed (e.g. appropriate research terminology is used and presentation does 
not contain language, spelling or typing errors, or personal types of address). 

 

 


