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1 INTRODUCTION 

 

Dear Student 

 

We are pleased to welcome you to this module MNP3702, Supply Chain Alignment, and trust 
that you will find it both interesting and rewarding. We shall do our best to make your study of 
this module a good learning experience. You will be well on your way to success if you start 
studying early in the semester and resolve to do the assignments properly.  

 
This Tutorial Letter contains important information about the scheme of work, resources and 
assignments for this module. We urge you to read it carefully and to keep it at hand during the 
semester. From the outset, we would like to point out that you must read all the tutorial letters 
you receive during the semester immediately and carefully, as they always contain important 
and, sometimes, urgent information. We hope that you will enjoy this module and wish you all 
the best!  
 

Getting started 

This is an online module; you need to go online to view your study material. Go to the website: 

https://my.unisa.ac.za and log in with your student number and password. You will see 

MNP3702-18-S1 (for the first semester) and MNP3702-18-S2 (for the second semester) in the 

row of modules in the grey blocks across the top of the web page. Also, remember to check in 

the More Sites tab, if you cannot find it in the orange blocks. 

 

Lastly, it is very important to note that appendix F of this tutorial letter contains a list of important 
purchasing and supply chain concepts. You should familiarise yourselves with these concepts 
as you will be assessed on them in both the assignments and examinations.  
 

I hope that you will enjoy this module and wish you all the best!  

 

2 PURPOSE OF AND OUTCOMES FOR THE MODULE 

 

2.1 Purpose 

The purpose of this module is to give you knowledge of and insight into the next-generation 
management of supply chains (with a specific focus on the management of the most important 
operations, distribution and integration issues in the supply chain) in order to achieve sustained 
competitive advantage for individual organisations and the supply chain as a whole. 
 

2.2 Outcomes 

After studying this module you should be able to: 
 

 understand the origins and elements of supply chain management  

 match supply and demand by using forecasting techniques 

 fully explain the interdependence between collaborative planning, forecasting and 
replenishment 

 outline aggregate planning and inventory management 
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 fully explain enterprise resource planning systems 

 understand just-in-time issues in supply chain management 

 understand total quality management issues in supply chain management 

 summarise the most important aspects concerning domestic and international transport 

 make global location decisions 

 understand service response logistics 

 explain the supply chain process integration model in detail 

 identify the role, importance and metrics of performance measurement along the supply 
chain 

 

VERY IMPORTANT FOR ASSESSMENT PURPOSES 

For assessment, we expect you not only to discuss the theoretical principles but also to APPLY 

the principles that you have learnt to practice and/or case studies. 

 

3 LECTURER(S) AND CONTACT DETAILS 

3.1 Lecturer(s) 

You can contact me if you have any academic enquiries about the module. My contact details 
are: 
 

Name: Ms Winnie Dlamini 

Email: dlamiw@unisa.ac.za 

 

Please note that you should only contact the lecturer for academic enquiries about the 

content of the module. All administrative enquiries should be directed to the relevant 

administrative departments (refer to section 3.3). When you contact the lecturer, always include 

the module code and your student number in the subject line.  

 

VERY IMPORTANT  

Please note that the lecturer for this module will be available to take telephone calls on 

academic matters and/or to attend to students who may prefer to visit personally for academic 

engagement. However, personal visits must be strictly to discuss academic content-relates 

issues, which cannot be resolved via e-mail and telephone conversations.  

 

The lecturer will be communicate days and times of availability in the module page on myUnisa 

announcement from time to time. These days and times are subject to change in order to 

accommodate the lecturer’s work schedule and other commitments.  Students are advised to 

check the module page on myUnisa before making phone calls or visiting the lecturer’s office for 

academic enquiries/engagements.  

 

Please do not ask for answers to questions in previous examination papers or for the 

lecturer to provide you with previous examination papers. Your lecturer will not provide 

previous examination paper memorandums to you.  All the questions are based on the 

content of the module. 
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3.2 Department  

 

Should you wish to contact the lecturer telephonically or through e-mail, you may also do so via 

the Department of Entrepreneurship, Supply Chain, Transport, Tourism and Logistics helpdesk. 

By using this e-mail address your enquiry will be directed to the appropriate person. The details 

are as follows: 

 

Name: Department of Entrepreneurship, Supply Chain, Transport, Tourism 

and Logistics 

Postal address: PO Box 392, Unisa, 0003 

Email address: DESTTL@unisa.ac.za 

 

3.3 University 

Any enquiries about administrative matters at Unisa should be addressed to the section 

concerned with your problem.  Consult study @ Unisa brochure in this regard. You can contact 

Unisa in the following ways, namely: 

 

NATURE OF ENQUIRY CONTACT DETAILS 

General enquiries E-mail: info@unisa.ac.za 

SMS to 32695 

Study-related information http://www.unisa.ac.za  

Access own information  https://my.unisa.ac.za/portal 

Problems with access to myUnisa or myLife Email: myUnisaHelp@unisa.ac.za 

or email: myLifeHelp@unisa.ac.za 

SMS to 43582 

Submission and enquiries about assignments E-mail: assign@unisa.ac.za 

Enquiries about examinations Email: exams@unisa.ac.za 

Information about aegrotat examinations Email: aegrotat@unisa.ac.za 

Request to remark exam script Email: remark@unisa.ac.za 

Enquiries about FI Concessions Email: ficoncessions@unisa.ac.za 

 

PLEASE NOTE 

Remember to have your student number available when you contact the University. 

 

4 MODULE-RELATED RESOURCES 

4.1 Prescribed books 

The compulsory prescribed book for MNP3702 is: 
 

Wisner, JD. Tan, K. & Leong, KG. 2016. Principles of Supply chain management: A Balanced 
Approach. 4th edition, United States: South-West Cengage Learning. 
ISBN: 9781285428314 
 

mailto:bussen@unisa.ac.za
http://www.unisa.ac.za/
https://my.unisa.ac.za/portal
mailto:assign@unisa.ac.za
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Please consult the list of official booksellers and their addresses in study@ Unisa   brochure. If 
you have difficulty obtaining the prescribed book from these booksellers, please contact the 
Prescribed Book Section as soon as possible. 
 

4.2 Study material 

As indicated in the introductory remarks of this tutorial letter, this is an online module, therefore; 

all your study material will be available online.  

The following study material will be uploaded on myunisa:  

 Tutorial Letter 101  

 Study Guide 

 Tutorial Letter 201 (later during the semester) 

 

You can view and download all the tutorial letters for this module from myUnisa, at 

http://my.unisa.ac.za under the “Official Study Material” tab. You must be registered on myUnisa 

in order to use this site. Remember; only registered students may access study material on 

myUnisa.  

 

4.3 Library services and resources information  

 

 For, brief information on the library:http://www.unisa.ac.za/contents/studies/docs/myStudies-

at-Unisa2017-brochure.pdf 

 For more detailed information on the library:  http://www.unisa.ac.za/, click on Library. 

 For research support and services of Personal Librarians: 

http://www.unisa.ac.za/Default.asp?Cmd=ViewContent&ContentID=7102 

 

The Library has compiled numerous library guides: 

 find recommended reading in the print collection and e-reserves 

http://libguides.unisa.ac.za/request/undergrad 

 request material - http://libguides.unisa.ac.za/request/request 

 postgraduate information services - http://libguides.unisa.ac.za/request/postgrad 

 finding , obtaining and using library resources and tools to assist in doing research 

http://libguides.unisa.ac.za/Research_Skills 

 how to contact the Library/find us on social media/frequently asked questions: 

http://libguides.unisa.ac.za/ask 

 

5 STUDENT SUPPORT SERVICES FOR THE MODULE 

5.1 Joining myUnisa 

If you have access to a computer that is linked to the internet, you can quickly access resources 

and information at the University. The myUnisa learning management system is Unisa’a online 

campus that will help you to communicate with your lecturers, with other students and with the 

administrative departments of Unisa – all through the computer and the internet. 

http://my.unisa.ac.za/
http://www.unisa.ac.za/contents/studies/docs/myStudies-at-Unisa2016-brochure.pdf
http://www.unisa.ac.za/contents/studies/docs/myStudies-at-Unisa2016-brochure.pdf
http://www.unisa.ac.za/
http://www.unisa.ac.za/Default.asp?Cmd=ViewContent&ContentID=7102
http://libguides.unisa.ac.za/request/undergrad
http://libguides.unisa.ac.za/request/request
http://libguides.unisa.ac.za/request/postgrad
http://libguides.unisa.ac.za/Research_Skills
http://libguides.unisa.ac.za/ask
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You can start at the main Unisa website, http://www.unisa.ac.za, and then click on the myUnisa.  

This will take you to the myUnisa website directly, go to https://my.unisa.ac.za.  When you are 

on the myUnisa website, click on the “Claim UNISA Login” at the right-hand side of the screen. 

You will then be prompted to give the student number to claim your initial myUnisa as well as 

myLife login details. 

 

Please consult the publication study@ Unisa that you received with your study material for 

more information on myUnisa. 

 

PLEASE NOTE 

It is very important that you log into myUnisa regularly.  We recommend that you should do this 

at least every week or every 10 days to check for the following: 

 Check for new Announcements. You can also set up your myLife email so that you 

receive the Announcement emails on your cell phone. 

 Check the Discussion forum.  For every study unit in this module, we want you to share 

with your fellow students, your experiences regarding this module and any questions. 

 Do other online activities.  There might be some extra unit activities.  

 

We hope that this system will help you to succeed in this online module by giving you extra 

ways to study the materials and practice with all of the activities and assignments.  At the same 

time, you MUST go online in order to complete the assignments on time. 

 
5.2 The myUnisa tools you will use 
 

There are various myUnisa tools available but we thought it was important to stress the tools 

that will be used for your formal Assignments.  

 

(1) Assignments 

Please refer to Addendum C for the instructions to submit both assignments on myUnisa. The 

assignments will be routed to your lecturer, who will mark it. 

 

(2) Discussions 

Inside the discussions tool, there may also be several other discussion forums where you can 

share ideas and post your discussions online. We also give you place to just socialise with the 

other students in the course -- we call this the "Social Indaba" because, in several African 

languages, the Indaba is a place where people gather to interact socially.  

 

(3) Questions and Answers 

You can also ask questions with the Questions and Answers tool. 

 

5.3 Discussion classes 

There will be no discussion classes for this module. 
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Please take note of the following: 

Predatory providers of classes and examination support 

Please be aware of the existence of multiple fraudulent and predatory providers of classes and 

examination guidance to Unisa students.  Please note that Unisa do not have agreements with 

any of these agencies/schools/colleges to provide tuition or support to our students. Unisa also 

do not provide these predators with study material, guidelines or contract information.  

These providers may not have the necessary expertise to assist you and often charge 

exorbitant fees.  If you receive an invitation from any agency or College, it is best to confirm 

with your lecturer if the provider is a legitimate Unisa partner.  

 

6 MODULE-SPECIFIC STUDY PLAN 

You have limited time at your disposal to work through the study guide, complete the 

assignments and prepare for the examination. Therefore, you have to plan your studies 

carefully. For this reason, we have drawn up a time schedule which you can use as a guideline 

to plan your studies.  However, you should always work at your own pace. Always keep the 

examination dates as well as the due dates for the assignments in mind (refer to section 8.3 and 

appendix A and B). 

 

Week Study related activities 

Week 1 Receive study material; Read through Tutorial Letters (101 & 301) 

Week 2 Study Unit 1; Prepare assignment 01 for submission 

Week 3 Study Unit 2; Prepare assignment 01 for submission 

Week 4 Study Unit 3; Prepare assignment 01 for submission 

Week 5 Study Unit 4; Prepare assignment 01 for submission 

Week 6 Study Unit 5; Prepare assignment 01 for submission 

Week 7 Study Unit 6; Prepare assignment 02 for submission 

Week 8 Study Unit 7; Prepare assignment 02 for submission 

Week 9 Study Unit 8; Prepare assignment 02 for submission 

Week 10 Study Unit 9; Prepare assignment 02 for submission 

Week 11 Study Unit 10; Prepare assignment 02 for submission 

Week 12+  Revision for the examination 

 

7 MODULE PRACTICAL WORK AND WORK-INTEGRATED LEARNING 

 

There are no practical workshops for this module. 

 

8 ASSESSMENT 

 

8.1 Assessment criteria 

 

When studying your prescribed material take note of the following: 

 

 The entire study guide is prescribed for examination purposes. 

 The multiple-choice questions can be from the entire study guide. 

 In assessments (assignments and examination), you can be asked to apply the principles 

that you have studied to either a case study or practice. 

 The assignments need to be studied for the examination as well. 
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 Do not focus on previous examination papers as part of your preparation.  Use these papers 

only for revision purposes.  

 Keep the outcomes of each study unit is mind.  

 

8.2 Assessment plan 

Unlike residential universities, Unisa does not require students to write tests to gain admission 

to the examination. Assignments are used for this purpose. 

 

The assignments serve as an important criterion to determine whether you have studied the 

prescribed material, in a systematic fashion and you are able to research certain prescribed 

objectives. At the same time, you become conversant with the standards applied at the 

University, broaden your knowledge of your subject and gain valuable practice in answering 

questions. 

 

Compulsory assignments 

There are TWO compulsory assignments for this module. Assignment 01 is in the form of 

multiple-choice questions while Assignment 02 in the form of essay-type questions. The two 

assignments submission deadlines are not negotiable these (refer to section 8.3 below). You 

have to submit Assignment 01 (the compulsory assignment) before the due date, in order 

to be admitted to the examination! 

 

You may submit written assignments and assignments completed electronically via myUnisa.  

Assignments may not be submitted by fax or email.  

 

You will receive the correct answers and guidelines for the assignment questions in Tutorial 

Letter 201. This letter will be uploaded on myUnisa after the due date of the second 

assignment.  

 

Your final mark for this module will be obtained by means of a semester mark (year mark) and 

an examination mark. Your semester mark is determined by both assignments marks. These 

assignments contribute 100% towards your semester mark. Your semester mark contributes 

20% towards your final mark and your examination mark contributes 80% towards your final 

mark. The following provides an example of how your final mark is calculated: 

 

Final mark components Example 

Component Contribution to 
final mark: 

Marks obtained by a 
student: 

Contribution of marks 
towards the student's final 
mark: 

Assignment 01 mark 20% 60 (60 x 0,20) = 12 

+ Examination 80% 50 (50 x 0,8) = 40 

= Final mark 100%  52 

 
If you do not obtain a sub-minimum of 40% in the examination, your semester mark will 
not be taken into account to calculate your final mark. The combined weighted average of 
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your year mark and examination mark must be 50% or higher for you to pass the 
module/subject. 
 

8.3 General assignment numbers, unique assignment numbers and due dates 

 

Specific due dates have been set for the assignments. A few weeks after the due date of 
assignment 02 tutorial letter 201 will be uploaded on myUnisa with the answers and guidelines 
for dealing with each assignment. The due dates for the various assignments and their unique 
numbers (where applicable) are reflected here-under. 
 

Assignment 
number 

First semester Second semester 

Due date Unique number Due date Unique number 

01 29 March 2018 743741 10 August 2018 740640 

02   20 April 2018 851567 31 August 2018 741924 

03 Self-assessment n/a Self-assessment n/a 

 
Assignments 01 unique numbers differ for the two semesters. Please make sure that you 
provide the correct unique number when submitting assignments. 
 

8.4 Submission of assignments 

Students may upload all their assignments via the internet. MCQ assignments may be 

submitted in one of two ways: either via the Internet using myUnisa or via cellphone.  

 

Option 1:To submit an assignment via myUnisa: 

 Go to myUnisa at https://my.unisa.ac.za 

 Log in with your student number and password. 

 Select the module. 

 Click on assignments in the left-hand menu. 

 Click on the assignment number you want to submit. 

 Follow the instructions on the screen. 

 

Option 2:To submit an assignment by means of an sms from your cellphone: 

 Download and install the Unisa Mobile application from https://my.unisa.ac.za/portal/pda. 

 Install and start the application on your phone. 

 Select the “MCQ Assignment” option. 

 Login with your myUnisa credentials. 

 Select your module. 

 Select the appropriate unique assignment number. 

 Select appropriate answers to the assignment questions.  

 Send your answers. 

 Receive immediate onscreen confirmation. 

Option 3: To submit an assignment by post 

https://my.unisa.ac.za/
https://my.unisa.ac.za/portal/pda
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 You should only submit your assignment by means of a mark-reading sheet and post it to 

Unisa if you do not have access to the internet. If you are using a mark-reading sheet, 

remember to 

o use an HB pencil 

o indicate your student number and the above mentioned unique number on the mark-

reading sheet 

o follow the instructions for completing mark-reading sheets (incomplete mark-reading 

sheets will be returned to you unmarked) 

o submit the assignment in good time (it must reach Unisa’s Muckleneuk Campus by its 

due date; otherwise, it might not be in time to be marked.) 
 

 If you submit your assignment by post, address it to: 

The Registrar 

PO Box 392 

Unisa 

0003 

 

 
PLEASE NOTE: We strongly urge you to submit your assignments online (via myUnisa) and 
keep proof of your submission by printing (or saving) the successful submission screen. It 
remains the responsibility of the student to provide proof that the assignment was submitted (on 
time) in the event of a dispute regarding assignment marks. 
 

 

If you experience problems with the electronic submission of assignments, please contact 
MyUnisaHelp@unisa.ac.za or MyLifeHelp@unisa.ac.za and therefore do not contact the 
lectures. 
 
Please refer to section 3.2 if you have any administrative enquiries about your assignments 
(e.g. submission enquiries and marks obtained). 
 

8.5 Assignments 

There are three assignments for this module. The first two assignments are compulsory and 
they must be submitted before the stipulated due dates. Refer to section 8.3 of this tutorial letter 
for information on the submission of assignments. The third assignment (03) is a self-
evaluation assignment and it must not be submitted to the university. 
 
Refer to Appendix A for the case study for both semesters 
Refer to Appendix B: for assignments for semester 01. 
Refer to Appendix C: for assignments for semester 02 
Refer to Appendix D: for self-evaluation assignment (both semesters) 
Refer to appendix E: for guidelines to self-assessment answers 
Refer to Appendix F: for list of key terms 
 
Assignment 1 comprises of Multiple Choice Questions and assignment 2 is an essay- type. The 
answers to these assignments will be provided in tutorial letter 201 which will available on 
myUnisa. 
 

mailto:MyUnisaHelp@unisa.ac.za
mailto:MyLifeHelp@unisa.ac.za
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9 EXAMINATION 

9.1 General information 

The examination is your opportunity to demonstrate that you have achieved the outcomes of 

this module. You also have to submit Assignment 01 before or on its due date to gain admission 

to the examination. During the year, the Examination Section will provide you with information 

regarding the examination in general, examination venues, examination dates and examination 

times. If you are registered in the first semester, you will write the examination in May/June 

2018. If you are registered in the second semester, you will write the examination in 

October/November 2018.  

 

9.2 Format of the examination paper 

The duration of the examination is two hours and the format of the examination paper for this 
module is as follows:  
 
Section A is compulsory and consists of twenty multiple-choice questions counting one mark 
each. The total for this section is 20 marks.  
 
Section B is compulsory and may consists of one long essay question or shorter paragraph-

type questions, which add up to 25 marks. These questions are based on a case study. The 

total for this section is 25 marks. 

 
Section C consists of two essay-type questions of 25 marks each. You can answer any ONE of 
the two questions. The questions may consist of a long essay question or shorter paragraph 
type questions which add up to 25 marks each. The questions may be based on a case study. 
The total for section C is 25 marks. 
 
The total of the paper is 70 marks.  
 
Please note that the examination paper will be in a fill-in format.  Make sure to read the 

instructions for answering the questions.  Any changes in the format of the examination paper 

will be communicated to you clearly on myUnisa, and in tutorial letter 201. 

 

9.3 Previous examination papers 

 
Previous examination papers are available on myUnisa. However, we want to warn you not 
focus on old examination papers only. The reason for this is to give you an idea of how previous 
examination papers were compiled. Do not regard previous examination papers as an indication 
of questions that are likely to appear in your examination. Please do not contact us for copies of 
previous examination papers; the availability of examination papers on myUnisa; or the 
discussion of the examination questions.  
 

9.4 Alternative assessment to assist students who qualify for final year concessions. 

study@Unisa brochure contains important information on the Final Year Concession procedure 

to assist students with one or two modules outstanding. Note that there is only one special 

opportunity available to a student per calendar year.   
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The Department of Examination Administration (DEA) will inform all students who qualify for a 

Final Year (FI) concession per sms/e-mail. More information on the alternative method of 

assessment will be communicated directly to the qualifying students, once the student and the 

lecturer have made contact. 

 

VERY IMPORTANT: If you qualify for an FI concession, it is your responsibility to contact the 

lecturer to ensure that you have the correct prescribed work to study for the assessment.  

 

10 CONCLUSION 

We hope you will enjoy this module and we wish you success in your studies. May you have a 
fascinating and satisfying journey through the learning material, and complete the module 
successfully. 
 

Ms Winnie Dlamini 

Module Lecturer 

Department of Department of Entrepreneurship, Supply Chain, Transport, Tourism and 

Logistics Management  

UNISA 
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APPENDIX A – CASE STUDY 

 

WALMART LOCATION STRATEGY 

 

Walmart operates as a multinational retail chain, made out of hypermarkets, discount department 

stores and groceries stores. Sam Walton founded the company in 1962. His primary focus was 

on selling products at a low price to obtain higher sales volumes and attract more customers. 

The approach yielded returns as to date, the venture has expanded to 11 695 stores and 

warehouses located in 28 countries including 373 stores in South Africa. Walmart has four 

operating divisions, namely: Walmart U.S., Sam’s Club, Global e-commerce and Walmart 

international. Walmart international operations division’s sales netted $123 408 billion in the 2016 

fiscal year. The international division has 6 363 stores and approximately 800 000 workers in 26 

countries outside the United States. Walmart’s expansion into the world’s largest corporation 

was not easy journey as it faced numerous critics on issues such as effects of local 

communities, or their effect on economics of local businesses owning small stores, also local 

jobs and other critical location factors. Walmart also experienced setbacks of lawsuits, store 

closures, crime problems, and criticism from labour unions. 

 

Walmart owns a fleet of trucks and plans to double the fleet in the near future to improve its 

logistics services. In 2011, Walmart started “Walmart To Go” which is an online home delivery 

system used to deliver various products such as electronics, groceries and apparel. In 2016, 

Walmart acquired an e-commerce website called Jet.com into its existing US e-commerce 

operation. The acquisition came with the agreement that the CEO and founder of Jet.com; Marc 

Lore would be the head of this unit. Other recent developments are partnership formed with IBM 

and Tsinghua University to track pork supply chain in china. In addition, the rapid growth of 

Walmart brought developments in infrastructures, donations to local communities, a number of 

environmental measures for sustainable development and improved supply chains.  

Walmart in Africa 

 

In 2010, Walmart concluded a contract for the buying of Massmart Holding Ltd in South Africa, 

despite opposition from the South African government and labour unions. The South African 

government feared that jobs would be lost and Chinese goods forced into the country. However, 

the consulting firm Deloitte believed that the company might have a positive impact on the South 

African economy and generate jobs, while giving the consumer more places to shop. In addition, 

a global network of affiliates of Walmart might be an influential tool in the growth of the country’s 

economy. The stores owned by Walmart in South Africa comprise of Game, CBW, Builder’s 

Express, Builder’s warehouse, Builders Trade Depot, Builders Superstore, Cambridge, Dion 

Wired, Rhino, Makro, and Jumbo. Walmart also opened stores in Botswana, Ghana, Kenya, 

Lesotho, Malawi, Mozambique, Namibia, Nigeria, Swaziland, Uganda, Tanzania and Zambia. In 

South Africa, Walmart’s expansion brought quality goods and services closer to the 

communities, and they intend to enhance inroads in the food market as well. Since Walmart buys 

in bulk, they are able to offer goods at lower prices. However, sadly, Walmart’s offshore 

expansion growth has not inspired more American interest in the South African shores, because 

of the government’s stringiest foreign investment laws.  

 

Sources: http://www.news24.com/mynews24/walmart-in-south-africa-what-it-means-and-why-the-

government-has-done-its-best-to-interfere-20131211 

https://en.wikipedia.org/wiki/Walmart#Africa 

http://www.businessinsider.com/wal-mart-neighborhood-market-strategy-2014-8 
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APPENDIX B – ASSIGNMENT DETAILS: SEMESTER 01 

There are two assignments for this module. Both assignments are compulsory and they 

must be submitted before the due dates shown below. Refer to section 8.4 of this tutorial letter 

for information on the submission of assignments.  

 

Assignment 01 – COMPULSORY    

Due date Unique numbers 

29 March 2018 743741 

 

Learning outcomes: 
 
The purpose of this assignment is to determine your insight into supply chain alignment. It 
consists of fifteen (15) multiple-choice questions.  

 
Questions 1 to 5 are based on the case study (testing application and insight) while 
questions 6 to 10 will be basic theory questions and questions 11 to 15 will be testing 
terminology knowledge (see ANNEXUR F list of terminology).   
 
Read the case study in Annexure A and answer questions 1 to 5. Also, make sure you 
use the correct unique number when submitting this assignment via myUnisa. 
 
ASSIGNMENT QUESTIONS 
 
Question 1 

In the case study it is mentioned that “Deloitte believed that the company might have a positive 
impact on the South African economy and generate jobs meanwhile, giving the consumer more 
places to shop.” Which one of the following location factors would be influenced by this 
statement? 
 
[1] Utility availability 
[2] Quality of life  
[3] Currency stability  
[4] Government taxes  
 
Question 2 
 
The fact that Walmart has not inspired more American business interest in South African shores 
could be a result of which one of the following location factors. 
 
[1] Labour costs are competitive  
[2] South African currency is high 
[3] South African government is efficient 
[4] Regional trade agreements are toughest 
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Question3 
 
Most stokvel clubs and small shops buy in bulk from Makro to re-sell to their final customers; 
this makes Makro to be a … in this supply chain. 
 
[1] warehouse 
[2] wholesaler  
[3] third-tier customers 
[4] second-tier suppliers  
 
Question 4 
 
In the case study, it is mentioned that Walmart brought developments such as donations to local 
communities, thus complying with … practice. 
 
[1] sustainable development 
[2] diversity management 
[3] monetary development 
[4] financial management 
 
Question 5 
 
The fact that Walmart owns retail stores and have a fleet of trucks and distributions centres 
exemplifies its success on a … strategy. 
  
[1] horizontal integration 
[2] vertical integration 
[3] diversification 
[4] distribution  
 
Question 6 
 
Encouraging or helping an organisation’s suppliers to perform in a desired fashion in called… 
 
[1] Progressive procurement 
[2] Supplier development 
[3] Supplier relationship management 
[4] Strategic sourcing management 

 
Question 7 
 
Which one of the following factors enables organisations to work together more effectively? 
 
[1] Improving communication and technology  
[2] Partnering with routine items suppliers 
[3] Sourcing from previously disadvantaged suppliers 
[4]       Encouraging silo mentality within the organisation 
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Question 8 
 
Which one of the following statement refers to the reverse logistics activity? 
 
[1] Delivering finished goods to customers on time 
[2] Developing a collaborative relationship with suppliers 
[3] Donating to the community needy soccer team 
[4] Recycling products and used components 
 
Question 9 
 
Which one of the following would be considered a third party logistics (3PL) provider? 
 
[1] A farmer selling wheat to the Sasko flour milling company 
[2] Bosch provides components parts to vehicle assemblers 
[3] Vodacom leases storage warehousing for finished cell phones 
[4] Makro retailer sells products to final customers 

 
Question 10 
 
Toyota assembles cars into a final product, ensuring that production meets demand needs; 
meeting customer specifications and quality, they are supporting which element of the supply 
chain? 
 
[1] Operations 
[2] Integration  
[3] Logistics 
[4] Supply 
 
Question 11 
 
What is the main difference between a supply chain and a value chain? 
 
[1] A supply chain is focused on the supply activity, whereas the value chain is focussed 

on value-adding activities.    
[2] A supply chain has different upstream and downstream linkages, whereas the value 

chain has only downstream linkages. 
[3] A supply chain consists of the value-adding activities of a network of organisations, 

whereas a value chain consists of the value-adding activities of a specific organisation.  
[4] A supply chain focuses its activities on satisfying the final consumer’s need, whereas a 

value chain coordinates the supply chain activities of different supply chain role 
players.  
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Question 12 
 
The difference between supply management and purchasing management lies in the 
following:   
 
[1] Purchasing management is an organisational function, whereas supply 

management is not an organisational function. 
[2] Supply management is strategic in nature, whereas purchasing management refers 

to performing purchasing activities at a tactical level. 
[3] Purchasing management refers to the actual purchasing process, whereas supply 

management refers to the distribution of requirements internally to different users.  
[4] Supply management activities are performed on tactical level, whereas purchasing 

management is performed on strategic level.   
 
Question 13 
 
A first tier customer would refer to the …  
 
[1] primary set of suppliers. 
[2] vendor to a first-tier supplier. 
[3] customer’s customer. 
[4] organisation’s direct customer. 
 
Question 14 
 
What is the main difference between logistics management and supply chain 
management?     
 
[1] The entire scope of supply chain management involves purchasing management 

and logistics management.     
[2] Logistics management mainly focuses on identifying third-party logistics service 

providers, whereas supply chain management mainly focuses on managing first- 
and second tier suppliers.   

[3] Logistics management is that subsection of supply chain management that is 
responsible for managing the different flows within a supply chain.  

[4] Logistics management focuses on managing first- and second-tier suppliers on the 
inbound side, whereas supply chain management focuses on managing first- and 
second-tier customers on the outbound side.   

 
Question 15 
 
In South Africa, the difference between procurement and purchasing usually lies in the 
following:   
 
[1] Procurement is the strategic focus of purchasing. 
[2] Procurement entails buying only from government suppliers, whereas purchasing is 

mainly made from small businesses.  
[3] Procurement is the purchasing function of government entities.  
[4] Procurement entails the distribution of the requirements bought by the purchasing 

function.   
_________________________________________________________________________ 
The answers to this assignment will be provided in tutorial letter MNP3702/201/1/2018 which 
will be available on myUnisa after the due date of assignment two. 
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ASSIGNMENT 02 – SEMESTER 01 

 

Learning outcomes 
 
The purpose of this assignment is to test your knowledge and insight on supply chain 
management practices (practical application). The assignment consists of a case study and 
contains four questions. The assignment answers must be limited to 3 to 4 pages. The technical 
presentation is important.  The due date for this assignment is 20 April 2018 and the Unique 
No is 851567. 

 
Read the case study in Appendix A and answer the questions that follow. 
 

Question 1                                            (50 Marks) 

1. Discuss the importance of efficiency and effectiveness of facilities decision that could 
affect Walmart expansion to Africa.                                                                               (8)                                                                      

2. What environmental issues should Walmart consider before expanding into Africa?   (10)                                                    

3. Discuss critical community and site decision factors Walmart should take into account before 
expanding into South Africa.                                                                                          (20) 

4. Describe the strategic roles of a foreign facility.                                                             (12) 

____________________________________________________________________________ 
 
The answers to this assignment will be provided in tutorial letter MNP3702/201/1/2018 which 
will be available on myUnisa after the due date mentioned above. 
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APPENDIX C – ASSIGNMENT DETAILS – SEMESTER 02 

 

Assignment 01 – COMPULSORY SEMESTER 02 

 

Due date Unique numbers 

10 August 2018 740640 

 

Learning outcomes: 
 
The purpose of this assignment is to determine your insight into supply chain alignment. It 
consists of fifteen (15) multiple-choice questions.  

 
Questions 1 to 5 are based on the case study (testing application and insight) while 
questions 6 to 10 will be basic theory questions and questions 11 to 15 will be testing 
terminology knowledge (see ANNEXURE F list of terminology).   
 
Read the case study in Annexure A and answer questions 1 to 5. Make sure you use the 
correct unique number when submitting this assignment via myUnisa. 
 
ASSIGNMENT QUESTIONS 
 
Question 1            

 
Which one of the following modes of transport can Walmart use to transport large consignments 
at a low price from China to South Africa?  
 
[1] Air 
[2] Rail 
[3] Motor 
[4] Water   
 
Question 2  
 
Walmart operates as a multinational retail chain corporation made out of hypermarkets, 
discount department stores and groceries stores. Considering the generic supply supply chain 
model of Walmart, small retailers buying supply from Walmart to sell directly to their end-
customers would thus be considered a …?   
 
[1] second-tier suppliers 
[2] first-tier customers  
[3] second-tier customers 
[4] third-tier suppliers  
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Question 3  
 
Which one of the following options would be responsible for the downstream distribution 
network in the Walmarts’supply chain?   
 
[1] Suppliers 
[2] Customers 
[3] Producers 
[4] Logistics  
 
Question 4  
 
Walmart focuses on selling products at a low price to obtain higher sales volumes and attract 
more customers using a/an … strategy.   
 
[1] cost leadership 
[2] return on investment 
[3] differentiation 
[4] profit leverage 
 
Question 5  
 
When Walmart acquired Jet.com website, part of the agreement was that the CEO and founder 
of Jet.com Marc Lore would head the e-commerce unit. Which location decision factor was 
fulfilled by this agreement? 
 
[1] Quality of life 
[2] Right to work laws 
[3] Labour issues 
[4] Utility availability 
 
Question 6 
 
When the speed of delivery is an important factor for the organisation, which one of the 
following approaches will be suitable to select a delivery location? 
 
[1] Sourcing center 
[2] Air and track 
[3] Hub and spoke 
[4] Truck load 
 
Question 7 
 
Which one of the following strategic foreign facilities could be set-up primarily to avoid tariff 
barriers, minimise exchange risk, and/or take advantage of government incentives?   
 
[1] Offshore factory 
[2] Source factory 
[3] Outpost factory 
[4] Server factory 
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Question 8 
 
Enterprise resources planning (ERP) has grown and developed rapidly since the early 1990s. 
Which one of the following options explains its rapid growth?  
 
[1] The need for organisations to compete among each other. 
[2] The extensive modifications to the legacy systems made them to be too expensive to 

maintain.  
[3] The need to integrate supply chain partners. 
[4] The need for proper supply chain training. 

 
Question 9 
 
If international organisation want to import its components duty-free, use those components in 
the production of their end products, and then export them, it would most likely utilise… 
 
[1] foreign trade zone 
[2] duty-free Territory 
[3] international Cross Docking Zone 
[4] international Processing Center 
 
Question 10 
 
Which one of the following issues is an important factor to consider when determining the 
location of facilities? 
 
[1] The stability in the location considered. 
[2] Determining the price of the product to be produced. 
[3] The key abilities of its suppliers. 
[4] Determining the level of trust within supply chain partners. 
 
Question 11 
 
In a typical supply chain, an upstream linkage will be on the … side of the supply chain.    
 
[1] supplier  
[2] end consumer  
[3] focal firm 
[4] outbound 
 
Question 12 
 
Distribution management entails managing the outbound … processes in a basic supply chain.   
 
[1] downstream  
[2] upstream  
[3] purchasing 
[4] focal firm’s 
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Question 13 
 
If a retailer in Soshanguve buys merchandise from a Makro to resell in his general store to final 
consumers, the retailer is the wholesaler’s … in a supply chain. 
 
[1] first-tier customer 
[2] first-tier supplier  
[3] second-tier customer 
[4] second-tier supplier  
 
Question 14 
 
Supply management can best be defined as a …  
 
[1] process of planning, implementing, evaluating and controlling strategic and operating 

decisions to direct all the activities of the purchasing function towards opportunities that 
are consistent with the organisation’s capabilities in order to achieve its long-term goals. 

[2] process of identifying, conducting negotiations with and forming supply agreements with 
vendors of goods and services. 

[3] strategic process of identifying, acquiring, accessing, positioning and managing the 
resources that the organisation currently or potentially needs to achieve its mission and 
strategic goals. 

[4] strategic management process whereby commodities (materials and services) and 
suppliers are analysed, and relationships are formed and managed according to best 
practices and appropriate strategies in support of long-term organisational goals. 

 
Question 15 
 
Third-party logistics services (3PLs) are for-hire outside agents to which all or much of an 

organisation’s logistics activities can be outsourced. Which one of the following would be 

considered a logistics activity that a 3PL could provide? 

[1] Labelling 

[2] Manufacturing 

[3] Technological development 

[4] Purchasing 

________________________________________________________________ 
The answers to this assignment will be provided in tutorial letter MNP3702/201/2/2018 which 
will be vailable on myUnisa after the due date of assignment 2. 
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ASSIGNMENT 02 –   SEMESTER 02 

Learning outcomes 
 
The purpose of this assignment is to judge your knowledge and insight into purchasing and 
supply chain management practices (practical application). The assignment consists of a case 
study and contains four questions. The assignment answers must be limited to four to five 
pages. The technical presentation is important. The due date for this assignment is 31 
August 2018 and the Unique number is 741924. 

 
Read the case study in Appendix A and answer the questions that follow. 
 
Question 1                                                                                          (50 Marks) 
 

1 What is cloud-based forecasting, and explain how Walmart can use it to solve                     
supply chain forecasting problems?                                                                   (15) 

  
2 Explain why it is important for Walmart to embrace lean and Six Sigma to for successful 

supply chain management.                                                                (20) 
 
3 Describe reverse logistics and explain how it may affect Walmart supply chain 

management if not properly monitored?                                                                     (15)    
                                 

_________________________________________________________________________ 
The answers to this assignment will be provided in tutorial letter MNP3702/201/2/2018 which 
will be available on myUnisa. 
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APPENDIX D – SELF- ASSESSMENT ASSIGNMENT – SEMESTER 01 AND 02  
NOT TO BE SUBMITTED 

 
Guidelines for the self-assessment assignment will be provided after the assignment. Please 
attempt this assignment first before consulting the answers.   
 
Try to answer this assignment without consulting the study guide and prescribed book.  
This will be a good exercise for preparation for the examination. 
 
The purpose of this assignment is to evaluate your insight into supply chain alignment. This 
assignment consists of two questions. This self-assessment assignment should NOT be 
submitted for assessment. 

 
SELF-ASSESSMENT ASSIGNMENT  QUESTIONS 
 
1 List and describe any three of the eight key supply chain business processes. (20 marks) 
 
2 List the four foundational elements of supply chain management and give a short 

description of each. What types of failures can each of these elements create in the supply 
chain? Why can the results be linked to errors in a particular element?  (20 marks) 

  
 
Total: 40 marks 
 

This is a good exercise for the examination and you should, therefore, make sure that you cover 
all the relevant work. Use it to practice for the examination and use headings and subheadings, 
where possible, to structure your answer. You should also make sure that you cover the whole 
question. 
 
The answer to this assignment is provided below. Please attempt these assignments first before 
consulting the answers.  

Have you attempted to answer these questions before looking at the 
guidelines? 
 
Self-assessment means that you need to answer the questions and then 
assess your answers by means of the guidelines provided.  

 
Do not read the answers if you have not yet attempted to answer the questions yourself 
this will be a good exercise for preparation for the examination. 
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APPENDIX E – GUIDELINE FOR SELF-ASSESSMENT  

It is important to determine what is required in each question and exactly how much each 
question is worth. If theory is required, you should give an answer that is based on the theory. 
However, it is important that you justify your answer where possible.  
 
ANSWERS:  
 
(1) List and describe any three of the eight key supply chain business processes.  (20 

marks) 
 
(You can find the information on pages 464-468, chapter 13) 
 
1. Customer Relationship Management- A process which seeks to identify and segment 

customers so that new products and services will meet their ever-changing needs.  Also, it 
allows organizations to measure customer profitability and target very small customer 
segments such that they will be able to market to the small customer segments in more 
meaningful ways. 

2. Customer Service Management-this process seeks to aid the customer by providing them 
information about order status, shipping dates, product availability, and other common 
customer service needs.  In addition, this process seeks to find new ways to service 
customers in the future. 

3. Demand Management -This process attempts to balance customer demand with the 
organization’s capacity.  This is done through demand forecasting and coordination of 
production, purchasing, and distribution. 

4. Order Fulfillment -Meeting customer requirements by synchronizing the firm's marketing, 
production, and distribution plans. 

5. Manufacturing Flow Management -a process that attempts to satisfy customer demand by 
determining the required levels of flexibility and velocity from the manufacturing process.  

6. Supplier Relationship Management -this process seeks to develop relationships with key 
suppliers.  Modern supply chains say this is an important step in operating efficiently, and 
ultimately meeting the needs of the customer.   

7. Product Development and Commercialisation - ineffective and efficient product development.  
Looking to suppliers and customers for information that will allow good products to get to 
market quickly. 

8. Returns Management - the management of material usage, product recalls, packaging 
requirements, and returned product.  This process is responsible for both managing those 
things in the present as well as trying to achieve related organizational effectiveness and 
efficiency in the future. 

            (20 marks) 
      
(2) List the four elements of supply chain management and give a short description of each. 

What types of failures can each of those elements create in the supply chain? Why can the 
results be linked to errors in a particular element? 

 
(You can find the information on pages 14–20 in the prescribed book.) 
 
Please note: While the descriptions of each of the four elements are relatively general 
and accurate, the types of failures that each element might be responsible for are in 
rather long lists. Therefore, in many cases it is important that you explain why one 
element can ultimately result in a certain problem. The four elements can be explained as 
follows: 
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1. Supply element. The purchasing element of the supply chain involve the process of 

finding suppliers; developing supplier alliances; managing suppliers; strategic sourcing; 
supplier certification; and purchasing the correct amounts of products with the proper 
balance of quality, speed and flexibility at a price that will still provide acceptable return. 
Some of the mistakes in purchasing can result in low quality end items, high inventories, 
stock outs, excessive costs of goods sold, interruptions in production or excessive 
operational costs. 

 
2.    Operations element. The operations element of the supply chain involve the assembly or 

processing of materials and components into finished products or services. Operations is 
also responsible for creating the right amount of products within an appropriate period of 
time that will meet the demands of customers while still satisfying their specific needs in 
terms of quality, cost, customisation and timely delivery. Mistakes in operations can cause 
shortages, stock outs, high inventories, low inventories, excessive operational costs, late 
deliveries, low quality end items, defects or dangerous end items. 

 
3.  Logistics element. The logistics element of the supply chain focus on delivering products 

to customers at the right time with the right quality and volume. They include 
transportation, warehousing, break-bulking, packaging, containerisation and any services 
that relate to developing and keeping a distribution itinerary. Mistakes in distribution can 
cause shortages, stock outs, excessive operational costs, damaged end items, high 
pilferage rates, delivery errors (the wrong item to the wrong destination) and lost inventory. 

 
4.   Integration element. The integration element involve the planning and coordination that 

are required to create a seamless supply chain. Supply chain integration requires 
management to inform all supply chain parties of how important it is for them to share 
information, articulate their needs and develop relationships. Poor supply chain integration 
will cause conflict between supply chain partners, late deliveries, tardy production, 
overproduction, under-production, poor forecasting, over purchasing, material shortages, 
long lead times, high operational costs, excessive waiting times and excessive inventory. 

 (20 marks) 
  

Total: 40 marks 
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APPENDIX F: LIST OF DEFINITIONS 

 
See below a list of definitions that can be used for defining concepts in all Purchasing and 

Supply Chain Modules throughout your studies at Unisa.  

 

Definitions of key terms used in all Purchasing and Supply Chain Management modules 

 

Please note: The definition of the key term is presented in a block and explanatory notes follow, 

if applicable.  

 

Value chain 

The value chain (developed by Michael Porter) comprises primary and support activities that 

can lead to a competitive advantage for an organisation when they are configured properly. 

The value chain is also seen as a management philosophy. 

 

Explanatory notes on the term "value chain": 

 Primary activities include inbound logistics, operations, outbound logistics, marketing and 

sales, and customer service. 

 Support activities include purchasing, human resource management, technological 

development and infrastructure. 

 

 

Supply chain 

The supply chain is a network of organisations that is involved, through upstream and 

downstream linkages, in the different processes and activities that produce value in the form of 

products and services that satisfy the ultimate customers’ needs. 

 

Explanatory notes on the term "supply chain": 

 The upstream and downstream linkages are the different flows of products, services, 

finances and information that begin with sourcing raw materials and extend to the delivery of 

end items to the final consumer or end user. The upstream linkages are on the supplier side 

of the supply chain, whereas the downstream linkages are the physical distribution of 

products/services and customer service to the end consumer.  

 The activities are performed by all the organisational functions that enable the production, 

delivery and recycling of materials, components, end-products and services. 

 

Supply chain management (SCM) 

SCM is a management philosophy aimed at proactively integrating and coordinating a network 

(or web) of upstream linkages (sources of supply), internal linkages (inside the organisation, 

according to the value chain approach) and downstream linkages (distribution and ultimate 

customers) in performing specific key business processes and activities that will ultimately 

create and optimise value for the customer in the form of products and services specifically 

aimed at satisfying customer demands and expectations. 

 

Explanatory notes on the term "supply chain management": 
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 This management philosophy is based on a systems approach to manage the different 

flows. 

 The flows extend across organisational boundaries to form networks. 

 In SCM, "linkages" refer to the two-way movement and coordination between the different 

flows. 

 The key business processes are sourcing and procurement, conversion, all logistics 

management activities, and the coordination and collaboration between channel partners.  

 

 

Supply management  

The supply management function is responsible for the strategic process of identifying, 

acquiring, accessing, positioning and managing the resources that the organisation currently or 

potentially needs to achieve its mission and strategic goals. 

 

Explanatory notes on the term "supply management":  

 Supply management as an organisational function not only refers to performing typical 

purchasing activities, but also to performing supply activities due to a broader, more long-

term focus which includes performing additional supply activities. Thus, supply management 

is not just another name/term for purchasing management, but is a strategic, progressive 

version of basic purchasing.  

 The strategic process to achieve the organisation's mission involves effectively managing 

the supply base (by managing supplier relations) and using a process orientation (to 

maintain the lowest total cost of ownership) together with cross-functional teams.  

 

Purchasing (management) (used as a noun and a verb)  

The activities and processes (as well as the organisational function) of deciding what, when 

and how much to purchase; responding to requests for material by user departments; sourcing 

material and services by identifying and selecting suppliers; negotiating terms and availability 

agreements and contracting with suppliers; performing the act of purchasing the required items 

or services; communicating order status and actual or potential supply disruptions; and 

ensuring that what is required is received on time in the quantity and quality specified. 

Furthermore, supply market research, supplier measurement and improvement, and 

purchasing systems development have to be managed. 

 

 

Purchasing and supply management 

This combined term is used in module MNP2601, but the difference between purchasing 

management and supply management is still acknowledged. 

 

 

Strategic purchasing 

The process of planning, implementing, evaluating and controlling strategic and operating 

decisions to direct all the activities of the purchasing function towards opportunities that are 

consistent with the organisation’s capabilities to achieve its long-term goals.  
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Procurement 

This term is used most often when referring to the purchasing function of government entities. 

 

 

Sourcing (used as a noun and a verb) 

Sourcing (also known as purchasing) refers to the process of identifying, conducting 

negotiations with and forming supply agreements with vendors of goods and services. 

 

 

Strategic sourcing 

In a broad sense, strategic sourcing refers to all the issues that are of strategic importance in 

the supply of materials and services to a modern organisation. In a narrow sense, strategic 

sourcing is the strategic management process whereby commodities (materials and services) 

and suppliers are analysed, and relationships are formed and managed according to best 

practices and appropriate strategies in support of long-term organisational goals. 

 

Explanatory note on the term "strategic sourcing":  

Best practices and appropriate strategies include identifying opportunities (e.g. cost reductions, 

new technology advancements and supply market trends) to improve quality, delivery, 

performance and competitive advantage. 

 

 

First-tier suppliers 

These are an organisation's direct suppliers, or the immediate or primary set of vendors 

directly used by an organisation.  

 

 

First-tier customers 

These are an organisation's direct customers. 

 

 

Second-tier suppliers 

These are a supplier's suppliers; a second-tier supplier is a vendor to a first-tier supplier. 

 

Second-tier customers 

These are a customer's customers. 

 

 

Logistics 

The practice of physically moving and storing goods during purchasing and supply chain 

activities to meet customer requirements at minimum cost. 

 

 

 

Third-party logistics services (3PLs) 
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3PLs are for-hire outside (external) agents (or specialised organisations) to which all or much 

of an organisation’s logistics activities can be outsourced. 

 

Explanatory note on the term "third-party logistics services":  

These logistics activities include transportation, warehousing, document preparation, customs 

clearance, packaging, labelling and freight bill auditing.  

 

 

Logistics management 

The part of supply chain management that plans, implements and controls the efficient and 

effective forward and reverse flow and storage of goods, services and related information 

between the point of origin and the point of consumption to meet customers’ requirements. It 

includes inbound, outbound, internal and external movements, and is relevant in both 

manufacturing and service organisations and in both private and public sector organisations. 

 

Explanatory note on the term "logistics management":  

The logistics management function is an integrated function, which coordinates and optimises 

all logistics activities in the function (internally), and integrates logistics activities with other 

organisational functions (externally).  

 

 

Transportation 

Transportation is a central part of logistics and distribution management. It refers to the 

movement of products (e.g. cargo, supplies, people and equipment), by any mode of transport, 

from one place to another. 

 

 

Distribution management 

Distribution management entails managing downstream processes (or outbound logistics) and 

activities to deliver and thus physically distribute the product or service from the end of the 

production line to the ultimate (or end) customer. 

 

 

Distribution channels 

A network of organisations and institutions that together perform all the functions required to 

link producers with end customers to accomplish the marketing task of delivering products and 

services in the hands of the final consumer for need satisfaction.  
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The definitions were compiled from the following sources: 

 

Boateng, D. 2014. An executive compendium of supply chain management terms. (A Panavest 

supply chain management reference guide, in partnership with Sasol.) 

 

Hugo, WMJ, Badenhorst-Weiss, JA & Van Biljon, EHB. 2004. Supply chain management: 

logistics in perspective. Pretoria: Van Schaik. 

 

Hugo, WMJ & Badenhorst-Weiss, JA. 2011. Purchasing and supply management. 6th edition. 

Pretoria: Van Schaik. 

 

Johnson, PF, Leenders, MR & Flynn, AE. 2011. Purchasing and supply management. 

14th edition. New York: McGraw-Hill.  

 

Monczka, RM, Handfield, RB, Guinipero, LC & Patterson, JL. 2016. Purchasing and supply 

chain management. 6th edition. Manson, OH: South-Western Cengage Learning.  

 

Wiid, J. 2013. Distribution management. Cape Town: Juta.  

 

Wisner, JD, Tan, KC & Leong, GK. 2012. Supply chain management: a balanced approach. 3rd 

edition (student edition). Manson, OH: South-Western Cengage Learning. 
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