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1. INTRODUCTION 
 
Dear Student 
 
This tutorial letter is very important; read it carefully. You are now busy with your studies in the 2018 
academic year. The Department of Marketing and Retail Management in partnership with Unilever is 
excited to introduce the Lifebuoy case study challenge. 
 
The lecturer for this module is Ms SLN Mosupyoe. Her contact details are as follows: 
 
Address: Room 5-57, AJH van der Walt Building  

Telephone: 012 429 8303 
Fax: 012 429 3759 
E-mail: marketing@unisa.ac.za 
 
Note that you should only contact your lecturers for academic enquiries, that is, enquires about the 
content of the module. Also, you may not include letters to lecturers with the project. 

 

 

2. BACKGROUND 
 

The Department of Marketing and Retail Management is trying to implement experiential learning; thus it 

has partnered with Unilever in order to achieve the efforts. The collaboration between Unilever and the 

Department of Marketing and Retail Management will add value to your learning through a live project. 

 

 

3. PURPOSE 
 

The purpose of Simulated Work Experience (SWE) is to empower you by providing an opportunity to 

participate in the live project facilitated by Unilever. Also, this live project is aligned to the module specific 

outcomes or learning areas. As Unisa students, you are geographically dispersed in terms of location and 

studying on your own, the simulated work experience will therefore provide a platform for you to work 

together as a team with other students. The team approach prepares you to be able to handle the work 

environment dynamics whereby teamwork is central to day-to-day work activities. Furthermore, you will 

have PowerPoint development skills, presentation skills and work as a productive team member. 

 

 

4. BRIEF OF THE LIFEBUOY CASE STUDY CHALLENGE 
 

A representative from Unilever will come to give a brief before you start with the project. This will add more 

value and get you excited and looking forward to the project and competition. The representative will reach 

all students, including those in the regions via satellite for the briefing session. We will communicate the 

date for the briefing session on myUnisa module site and send SMSes to you. We are excited already and 

looking forward to your presentations. We hope that you will respond with the same feeling. The 

PowerPoint slides will be uploaded on myUnisa module site.  

 

As mentioned, the Lifebuoy case study challenge serves as a live project from Unilever. There are slides 

that will be uploaded on myUnisa module site. The slides are a brief on their own although a few guidelines 

are added in section 5 below. Furthermore, here is a link that provides you with a background of the soap 

but most importantly the perceptions regarding the use of the soap in other countries, it is a valuable clip 

loaded with important information: https://www.youtube.com/watch?v=c64M1tZyWPM 

file:///C:/Users/Mosupsln/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/MNM3603/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/BYXK8L8Q/marketing@unisa.ac.za
https://www.youtube.com/watch?v=c64M1tZyWPM
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5. GUIDELINES 
 

 The lecturer will group students. The rationale for making the lecturer responsible for grouping is 

to ensure that all students belong to a group. Also, it is to ensure that friends do not choose each 

other as they have to experience team dynamics. Students will be grouped according to their 

geographic location. 

 Each group will consist of a maximum of 10 members.  

 After making allocations, each group will indicate its team leader and the work allocation for each 

member. This is to ensure that team members contribute equally towards the success of the 

project. 

 You will be notified of your group via SMSes, myUnisa portal announcements and the discussion 

forum. 

 You will receive Harvard referencing guidelines and word template for documenting the theoretical 

and practical application of the assignment and marking rubric that will guide you on how marks 

will be allocated. 

 You and your group will be expected to submit your project as a word document, which will link to 

your PowerPoint presentations. 

 We will communicate the due dates to you via myUnisa module site and SMSes. 

 The different groups will receive their timeslots for presentations and arrangements will be made 

to connect with you via satellite at the regional offices. The timeslots will be posted on myUnisa 

module site. 

 The lecturer(s) will assess students. 

 Unilever representative(s) will also participate in assessing the presentations. 

 Unilever would then decide on the group that has presented the best project and present the 

prizes/awards to the relevant students. 

 

 

6. REQUIREMENTS 
 

You and your group members are required to do tasks 1 and 2 as they are in the PowerPoint slides 

uploaded on myUnisa module site.  

 

Task 3 is for incorporating the brand equity aspect of your syllabus. How will you do that? You will address 

how Unilever can go about dealing with brand awareness, association, loyalty, perceived quality and other 

proprietary brand assets for Lifebouy soap. Furthermore, you also need to advise Unilever about choosing 

a name for a strong brand. You must provide theoretical discussions and practical application. 

 

You are required to compile a document, which you must upload on myUnisa in the dropbox. You do not 

need to upload the PowerPoint presentations. 

 

7. DEPARTMENT’S ROLE 
 

The Department of Marketing and Retail Management will develop an assessment with guidelines and 

requirements for the project. All students are expected to participate in the project. In this manner all 

students will be afforded an equal opportunity to participate in the project. 
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8. UNILEVER’S ROLE  
 

The role of Unilever will be to provide live projects to the Department. The company will provide an 

incentive(s) to the team that delivers the best project. The module is a semester course, as such, Unilever 

will provide an incentive(s) for each semester. In the event that Unilever wants to employ the members or 

a member of a team, the concerned parties will have to agree between themselves. 

 

Important:  
 
1. The report requires you to critically discuss or evaluate. This entails judging the value and quality of 

theoretical content as well as its applicability to Unilever. Recommended actions should be well 

justified. 

 

2. Your report should start with an executive summary, explaining your approach and providing a 

condensed version of the content of the report. Your report should conclude with recommendations 

for Unilever.  

 

3. Note that the report requires you to show insight into the MNM3710 learning topics and demonstrate 

that you have mastered the applicable learning outcomes. DO NOT re-write the text of your 

prescribed study guide and textbook. Read the question carefully and make sure you understand 

what is required.  

 
Warning: 
 
 Do not commit plagiarism. Plagiarism is the act of taking the words, ideas and thoughts of others and 

passing them off as your own. It is a form of theft and involves a number of dishonest activities (kindly 

read the University’s Policy on Copyright Infringement and Plagiarism to obtain more information about 

plagiarism). 

copyrightinfringement

_and_plagiarism_policy_16nov05.pdf 
 You should paraphrase all sources and reference correctly (using the Harvard referencing method). 

 The report must be a group effort. Students within a group must work together to complete the report. 

If you merely rewrite theory from the learner guide or prescribed book, it will not suffice and your group 

will obtain a ZERO mark.  

 
 
9. CONCLUSION 
 
If you experience any problems with the subject matter and completing the project, you are welcome to 
phone me at 012 429 8303. However, I will not be able to provide you with any further information on what 
you should study for the examination. If you have any administrative enquiries about, for example, your 
year mark, examination dates and examination centres contact the relevant administrative department.  
 
We wish you success in the examination. 
 
Kind regards 
 
Ms SLN Mosupyoe 
Department of Marketing and Retail Management 
Unisa 
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APPENDIX A: MARKING RUBRIC 
 

QUESTION 
 

UNACCEPTABLE 
(FAIL) 
0-40% 

CLOSE TO FAIL 
40-60% 

GOOD PASS 
60-75% 

OUTSTANDING 
+75% 

 
MARK 

Executive 
Summary 

Incorrect format of 
executive 
summary. 
 
Does not contain 
the necessary 
elements. 

Poor overview of 
report.  
 
Incomplete overview 
of key ideas, largely 
incomplete summary 
of findings and 
recommendations. 

Good overview of 
report.  
 
Includes some key 
ideas, summary of 
some findings and 
recommendations. 

Very good overview of 
report. 
 
Includes key ideas, 
summary of findings and 
recommendations. 

 

0-2 marks 2-3 marks 3-4 marks 4-5 marks Max 5 

Task 1: Product 
launch 

Vague evaluation of 
the product launch. 
 

Some evaluation 
was done of the 
product launch. 
Copied mainly from 
the textbook. 
 
Few supportive and 
appropriate 
examples are given. 
 
No links are made 
between the theory 
on the product and 
application to the 
product launch. 
 

Good critical 
evaluation of the 
product launch. 
 
Some supportive and 
appropriate examples 
are given. 
 
Evaluation makes 
some links between 
the theory on the 
product and the 
application of the 
product launch. 

Very good critical 
evaluation of the product 
launch. 
 
Many supportive and 
appropriate examples 
are given. 
 
Evaluation makes use of 
a theory or framework 
that links very well to the 
product and product 
launch. There is a good 
balance between the 
theory and the 
application of the theory 
to the product launch. 

 

Common sense 
approach; very poor 
understanding of 
the product launch. 

Some understanding 
demonstrated of the 
product launch. 

Good understanding 
demonstrated of the 
product launch.  

Very good understanding 
demonstrated of the 
product launch. 

0-6 marks 6-9 marks 9-12 marks 12-15 marks Max 
15 

Task 2: 
Campaign 
design 

Vague explanation 
of a campaign 
design. 
 

Some explanation of 
campaign design. 
Copied mainly from 
the textbook. 
 
Few supportive and 
appropriate activities 
are given. 
 
No links are made 
between the theory 
on campaign design 
and application of 
the theory to the 
campaign.  

Good critical 
explanation of the 
campaign. 
 
Some supportive and 
appropriate activities 
are given. 
 
Explanation makes 
some links between 
the theory on 
campaign design and 
the application of the 
theory to the 
campaign. 

Very good critical 
explanation of the 
campaign. 
 
Many supportive and 
appropriate activities are 
given. 
 
Explanation makes use 
of a theory or framework 
that links very well to the 
campaign design. There 
is a good balance 
between the theory and 
the application of the 
theory to the campaign 
design. 
 

 

Common sense 
approach; very poor 
understanding of a 
campaign design. 

Some understanding 
demonstrated of 
campaign design. 

Good understanding 
demonstrated of 
campaign design. 

Very good understanding 
demonstrated of 
campaign design. 

0-6 marks 6-9 marks 9-12 marks 12-15 marks Max 
15 



MNM3710/102/2/2018 
 

7 

 
 

© 
UNISA 2018 

 

Task 3: Brand 
equity 

Vague explanation 
of the brand equity 
elements and 
choosing a name 
for a strong brand. 
 

Some explanation of 
the brand equity 
elements and 
choosing a name for 
a strong brand. 
Copied mainly from 
the textbook. 
 
Few supportive and 
appropriate advices 
are given. 
 
No links are made 
between the theory 
on the brand equity 
elements and 
choosing a name for 
a strong brand and 
application of the 
theory to the case 
study.   

Good critical 
explanation of the 
brand equity elements 
and choosing a name 
for a strong brand. 
 
Some supportive and 
appropriate advices 
are given. 
 
Explanation makes 
some links between 
the theory on the 
brand equity elements 
and choosing a name 
for a strong brand and 
the application of the 
theory to the case 
study. 

Very good critical 
explanation of the brand 
equity elements and 
choosing a name for a 
strong brand. 
 
Many supportive and 
appropriate advices are 
given. 
 
Explanation makes use 
of a theory or framework 
that links very well to the 
brand equity elements 
and choosing a name for 
a strong brand. There is 
a good balance between 
the theory and the 
application of the theory 
to the brand equity 
elements and choosing a 
name for a strong brand 
to the case study. 

 

Common sense 
approach; very poor 
understanding of 
the brand equity 
elements and 
choosing a name 
for a strong brand. 

Some understanding 
demonstrated of the 
brand equity 
elements and 
choosing a name for 
a strong brand. 

Good understanding 
demonstrated of the 
brand equity elements 
and choosing a name 
for a strong brand. 

Very good understanding 
demonstrated of the 
brand equity elements 
and choosing a name for 
a strong brand. 

 

0-14 marks 14-16 marks 16-18 marks 18-20 marks Max 
20 

Presentation 

Vague explanation 
of the 3 tasks.  
 

Some explanation of 
the 3 tasks.  
  

Good critical 
explanation of the 3 
tasks. 
 

Very good critical 
explanation of the 3 
tasks. 
 
 

 

Common sense 
approach; very poor 
understanding of 
the 3 tasks. Poor 
creativity. 

Some understanding 
demonstrated of the 
3 tasks. Some 
creativity. 

Good understanding 
demonstrated of the 3 
tasks. Good creativity. 

Very good understanding 
demonstrated of the 3 
tasks. Excellent 
creativity. 

 

0-4 marks 4-5 marks 6-7 marks 8-10 marks Max 
10 

Subtotal for questions marked /70 

Total /70 

Technical 
requireme
nts 

Table of contents and headings are 
used 

1 No table of contents and no headings are used 0 
 

In-text references included and 
correct referencing technique is used 

1 
In-text references are not acknowledged/Incorrect 
referencing technique used 

0 
 

Bibliography included and correct 
referencing technique is used 

1 
Bibliography not included/Incorrect referencing 
technique used 

0 
 

Introduction included 1 Introduction not included or very poorly done 0  

Conclusion included 1 Conclusion not included or very poorly done 0  

PERCENTAGE MARK FOR ALTERNATIVE ASSESSMENT  
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