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The 4 P’s OF MARKETING
The marketing mix is a set of tools that the business makes use of to implement its marketing strategy.  These marketing tools are also known as the 4 P’s

















Product Decisions


Key component  of marketing offering


Product Mix – what range of product the company will have


Product Range – extend, standardise or differentiate


Product and package design


Branding















Pricing Decision


Price makes revenue possible


Technology has an effect on pricing


Take into account costs, demand for product and competitor pricing


Establish market price sensitivity


Environmental effect on pricing




















Distribution  (place) decisions


Effective Distribution channel








What intensity of distribution is needed to meet market needs and establish it


Distribution intensities include intensive; selective; exclusive


What type of distribution channel should be used eg. Direct, intermediaries, retailers, agents etc.





Environmental effect


















Target Market


Product


Price


Promotion


Place








