Summary for study unit 1 (The role of Marketing research in marketing decision making)
Marketing is the social and management process whereby individuals and groups obtain what they need and want through creating and exchanging value and product/ services with others. There are two decisions within the marketing environment (also called SITUATIO ANALYSIS); they are THE MARKET SEGMENT (Who we plan to serve) and MARKETING MIX (With what kind of a product)

Marketing research is a marketing essential tool that links consumers, customers and the public to marketers` through information, this tool is used throughout the management process. Marketing research is a SYSTEMATIC and objective process of planning, gathering, analysing and reporting data which help solve a SPECIFIC problem or opportunity facing the organisation.
· It helps in drive for quality and customer satisfaction

· Necessary to keep existing customers

· Provides insight to an ever changing market

Marketing research has various characteristic.

Characteristics of marketing research

1 .Quantitative                                  OR                              Qualitative

Mathematical analysis



research data is not subjected to quantification

2. Applied

Versus



Basic 

Solves a SPECIFIC, pragmatic problem
undertaken to extend knowledge (helps us understand more about the world)
3. Marketing research can be inaccurate

Information gathered is not always foolproof because of our ever changing environment. 

4. It is shaped by time and budget constraints

Some decisions need to be made URGENTLY, leaving little time to conduct research.

 Insufficient funds to do the research properly

The benefits of marketing research:

· Helps managers in decision making

· Helps managers to present a more accurate definition of marketing problems and opportunities

· It offers reliable predictions

· It provides a competitive edge

· It results in more efficient expenditure of funds

· Business risks are reduced

· Effectiveness of the marketing plan can be monitored

The role of marketing research in the marketing management process is to provide marketing managers with accurate and relevant information for marketing decision making. The information collected by marketing research is used by marketing managers to determine the target market’s wants and needs, to analyse customers purchase patterns and to develop product strategies. 

Marketing plays 3 functional roles in marketing decision making:

· DESCRIPTIVE – gathering and presenting statements and facts

· DIAGNOSTIC- Explaining of data or actions

· PREDICTIVE – Specification of how to use descriptive and diagnostic
  Marketing research is important in all the phases. 
	 Strategic Marketing Plan 

· Organisational resources

· Objectives

· Marketing strategy-defining served market segments & establishing competitive advantages of the product
· Implementation- development of marketing mix programmes
· Control – Results of marketing programmes are evaluated against the objectives that were set for them.
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	Marketing Research
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	Marketing

Strategy/Marketing mix

· Product

· Price

· Promotion

· Distribution
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	Customer/society


