The marketing research industry- study unit 3


Conducting secondary research
Marketing research is a primary task of the marketing management

Secondary marketing research is the research which is carried out most often, with primary research being conducted only now and then.  This implies that most of an organisation’s information needs are satisfied through secondary research
Secondary vs. Primary research
Secondary information represents data that is available to the organisation but which was not collected for the sole purpose of the organisation.  This data must usually be adapted in order to be useful to the organisation

Primary information is collected by researching a specific problem, opportunity or situation in the marketing environment.  The best known research techniques for collecting such data are surveys, observation and experimentation

Another important difference between secondary and primary research is the phase in which each is conducted.  Conducting secondary research is step 4 in the research process while conducting primary research is shown as step 5-7 in the process
Advantages and disadvantages of secondary research
The data is not tailor made to meet the needs of the market researcher and that the accuracy of the data cannot always be verified.  Secondary information is sometimes only useful in highlighting a particular situation but is not adequate enough to fulfill all information needs in respect of the situation
Secondary data sources
The two basic sources of secondary data are internal and external sources

Internal records are cheaper, are much more accessible and are easier to come by.  

The internal sources focus mostly on the activities of a specific organisation, but information on the organization’s marketplace us also available

Secondary sources provide masses of information 

A systematic and thorough research for external sources of secondary information usually corrects this negative perception.  Three main sources of external data are available namely:
published sources

Syndicated sources

External databases

The information 

