Marketing Research 

Study Unit 4

Types of Research

4.1 Introduction

· Marketing research specifies what information is required, selects the collection methods, implements and manages the data collection process, analyses the results and communicates the finding and their complications to marketing management so that the marketing problem can be solved meaningfully

· There is no set procedure for a marketing research process because of the wide variety of possible research projects

The distinction between preliminary and formal marketing

· Preliminary marketing research is undertaken to establish whether there is need research and what type of research  is required as well as ascertain the feasibility and value of conducting a formal research project

Preliminary marketing research 

During the preliminary marketing, the following steps are formed:

· Define the nature and extent of the marketing problem or opportunity

· Develop hypotheses (depending on the nature of problem at hand)

· Formulate comprehensive research problem

· Set research objectives

· Determine the research design and prepare a research proposal

· Collect secondary data

The situational analysis gathers information about

· The marketing objectives and the strategies of the enterprise, the product distribution price and marketing communications strategy

· The resources of the enterprise more specifically its weakness and strengths 

· The enterprise  market, in other words, specific information about consumers, the market structure and competitors

· General situation in the external environment including the economic conditions, socio-cultural factors, technological developments and government action

Formal marketing research

· If the problem is not solved, formal marketing investigation must be conducted

· Before undertaking the formal marketing investigation, marketing management must decide whether the formal investigation is justified and whether they have the means to act accordingly

If the marketing management does decide to proceed with the formal marketing information investigation the following steps must be taken:

· Select the questionnaire 

· Design the sample 

· Conduct investigation 

· Process the data 

· Analyse the data

· Interpret the results and compile the research report

4.2 Types of research

After the research problem and objectives, the types of data required to realize the objectives and methods for collecting and analyzing the data must be determined

The steps of research design 

I. Define the research problem

Specify the information required to help respond to the management problem

II. Estimate the value of the information to be provided by research

Using either judgment or the expected value approach, estimate the value of the information with varying levels of accuracy

III. Select data collection methods

Determine whether secondary data, a survey or experimentation will produce the required data and choose the form of selected methods.

IV. Select the measurements techniques.

Determine whether and low to use questionnaires, attitude sales observation and/or projective techniques.

V. Select the sample.

Determine who and how many respondents or objects to measure.

VI. Select the analytic approach.

Determine the appropriate means of analyzing the data to provide the required information.

VII. Evaluate the ethics of the research

Review all the aspects of the research to be certain that it is ethically sound.

VIII. Specify the time and financial cost.

For each approach develop time and financial cost estimates and compare the estimated value of the information and time constraints imposed by the problem.

IX. Prepare the research proposal

Summarize the results of the preceding seven steps in the form of research proposal.

Research design

A research design is simple the outline, framework or plan for the research project that is used to guide data collection and analysis.

The design ensures that the study addresses the relevant problem in the most effective manner.

Exploratory Research

-May be defined as marketing research that is used to gather preliminary information to help write the formulation of marketing problem or opportunity.

-Exploratory research also helps to formulate hypotheses for research studies.

-The objective of an exploratory study are as follows:

(To acquire new insight into the phenomenon is what in fact being researched, for example consumer attitudes.

(To explain central concepts and constructs 

(To determine priorities for further research.

(To develop new hypotheses about and existing phenomenon.

Methods for conducting exploratory research include

· Secondary data analysis: a survey of existing relevant literate

· Experience research: a survey among people with practical experience of the problem

· Case studies: an analysis of examples that stimulate insight

· Pilot studies: information collected from the actual subjects of the research project that will serve as a guide for larger study.

Descriptive  Research

· Is marketing research that is used to describe the marketing project or opportunity in even more detail

· Descriptive research uses several approaches to collect and analyse information such as cross-sectional and longitudinal design

· Descriptive research is necessary when the knowledge of a particular market or marketing aspect is vague or where the nature of the competition in a particular industry is unclear

· Methods used for descriptive research include:

· Longitudinal studies:                                                                                                                                             involves a repetitive measurement of sample of elements overtime.                                           There are two types of longitudinal studies                                                                                          

· Continuous or true panel                                                                                                                           rely on the repeated measurement of the same variables. Each panel member is measured of the same characteristic or aspect at each time

· In discontinuous or omnibus panels                                                                                                             the information collected from the members of the panel varies. Each panel member is measured on a different characteristic aspect at each timed            

· Cross-sectional studies

Is the type of research design that involves collecting information from any given sample of population just once

Two characteristic distinguish cross function studies from longitudinal studies

· A snapshot of variable concerned is provided at a given point in time

· The sample of elements is representative of target population

Casual Research

Is  marketing research which examines whether one variable causes or determine the value of another variable

Descriptive research often reveals possible links between particular variable, while casual research either confirms and describes the relationship or show is to be false.

Casual research can be conducted by means of laboratory or field experiments

· Laboratory experiments

Researches created the exact conditions of the situation in an artificial environment in order to control and manipulate variables and investigate results

· Field experiment

Are conducted in natural setting, or real market conditions where complete control of extraneous variables is not possible

Casual research is directly linked to predictive studies 

