Study Unit 1 (4-11) & 2 (12-20) – Chapter 1 (2-26)

It is important that you need to know and UNDERSTAND this chapter on perspectives of marketing as this is the basis of the entire module and all the other chapters will build on this chapter.
You must be able to:
· Understand why it is important that marketing information should be gathered.
· Know and understand the key roles of marketing (descriptive, diagnostic and predictive) you must be able to identify them and discuss them. 
· You must be able to define marketing
· You should be able to discuss the difference between basic research and applied research- you need to be able to give an example.
· Understand the scientific method of marketing research and know where it fits in- you must be able to:
· define a problem
· conduct the research
· test the hypotheses 
· report the results 
· define validity and reliability
(very important that you need to understand these terms and apply it to an example).
· Be able to discuss the THREE differences between scientific and non-scientific methods.
· Know the characteristics of good research.
· Discuss the five reasons when marketing research is necessary (time, availability of data, nature of decision, cost advantage and resources). 
· Know all info under “the relationship between marketing research and marketing information”
· Know the terms- be able to discuss them
· Understand the contribution of marketing research to the decision-making process.
· Know what is the marketing information system (MIS)
· Define and discuss it in detail
· What is its purpose
· Its value
· Its objectives
· The types
· Its components
· Understand the difference between the three types of information (recurrent, monitoring and requested information).
· Know and understand the marketing decision support system (define; characteristics; components- database, report and displays, modelling and analysis).
· Know the difference between internal and external research- you need to define each and discuss it, know the advantages and disadvantages. Be able to give examples.
· Ethics is a very important aspect of marketing. You must define it; you need to discuss the importance of ethics in terms of respondents (4 general guidelines) and internet-based marketing research. 
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This chapter is really important to know, as it forms the foundation of this module. You need to discuss the terms (do not only name them- you will get 0 marks- you need to discuss them at all times). 

Typical questions that can be asked is:

· Pick n Pay needs to conduct research on “the need to buy online” and you are appointed to explain to them the differences between internal and external research and then select the most important one.
· First you need to discuss what is internal and external research- give a definition of each.
· Focus on the factors- credibility, competence etc. in order to determine whether external research should be used.
· Discuss the advantages and disadvantages of each and based on the disadvantages of each you will indicate which one is the most important.
(Remember to base your answer on pick n pay. You need to know your theory in order to answer this question. 

· The manager of Q-photo is not sure if people are still using film-cameras and he needs to decide whether he needs to conduct research on this matter. Discuss to him the five key factors he needs to take in consideration when deciding if he needs to conduct the research.
· Name and discuss each factor in terms of the theory and apply it to the situation.
· Time limits, availability of data, nature of decision, resources and cost advantage.

· Explain to Sara the contributions of marketing research to the decision-making process. In order to explain your answer- focus on an example.
· Name and discuss each one by giving an example.
(This is a pure theory answer and you need to understand the theory in order to apply it to an example.)

· Discuss the characteristics of good research.
· Discuss each characteristic in detail.

· Explain the difference between validity and reliability to a class of marketing research students and indicated whether this is a scientific or a non-scientific method.
· Define validity and reliability
· It forms part of scientific method- discuss scientific research etc.

· Discuss the difference between scientific and non-scientific research. (this is a very straight forward question).
· Discuss each difference and give an example.

· Discuss the key roles of marketing research to the marketing manager of Edgars, as he needs to conduct research among their consumers purchasing power.
· Discuss each role in detail and apply it to Edgar’s (descriptive, diagnostic and predictive).

You need to know all the terms and discuss each one in detail. This is typical examples of long questions that you can expect. Make sure that you are able to discuss each one in detail. Focus on the theory, be specific and to the point and discuss in detail. 


