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Dear students

 

General remarks
 

The exam is around the corner and I am sure most of you want to know if there are not any guidelines and/or demarcation of the work for the examination. It would obviously be virtually impossible and unwise of me to spell out what specific sections are included in the examination. The one reason is that a person should study a module to master it properly and to be able to apply it successfully in the practical field one day in a work environment. The other reason is that there are not many study units in the study guide and the volume is relatively low compared to modules in general. That led to the fact that almost all study units are covered in some or other way in the examination. Make the content your own and build confidence in the relevant topics.

 

But I have sympathy with the distance education students who are not, like the students at residential universities, exposed in face to face classes and a series of tests. I want, therefore to provide you in a way with some guidelines for the examination so that you can logically see where the natural emphasis would fall in every study unit. Some aspects are due to their nature just of more strategic and practical value to the marketer in his day to day operation. We will also try to reflect that emphasis in the selection of exam question.

 

Product management
 
Products management revolves primarily around product classification and brand management that entails management of products and brands over the total life cycle thereof, from the product development, through product/brand acceptance up to the decline phase of the products life cycle. The following are of special importance in this regard:

 

·           Branding and labelling: All brand related aspects. That includes aspects the meaning and advantages of branding and brand equity and brand positioning in te study guide as well as in the textbook.

·           Product positioning. Very little is given in the study guide. Please supplement that strongly with the  relevant part in the prescribed book. Everything from the meaning of product positioning to the steps of positioning a product.

·          Classification of products. All different classifications. Please study the relevant parts in the study guide as well as in the textbook.

·          Product portfolio and the BCG matrix. This part is only in the study guide.

·          Must be able to discuss any phase of the product life cycle with regard to the characteristics thereof as well as the applicable marketing strategy in that phase.

 

Pricing
 
You don’t have to study Study Unit 9 although the reading thereof will enhance your understanding of constraints on pricing and also the consumer’s price behaviour because the consumer’s reactions and behaviour is always important in price determination. This can especially be seen in aspects such as psychological pricing, discounts and consumer (demand) based pricing. You must therefore also study these topics very well. From the side of the business the basic constraints discussed in Study Unit 9 find expression in price aspects such as target profit objectives, cost based pricing, breakeven analysis and profit based price determination. These are basic components in the daily task of marketing management.

 

 

The examination
 

The examination will be formatted in the way it is explained in Tutorial Letter 101. The description thereof in Tutorial Letter 201 is not correct;

 

The examination is structured as follows:

 

10 multiple choice question (2 marks each)                  =             20 marks

3 essay type question out of which you must

do 2 counting 25 marks each.                                           =             50 marks

These questions will have sub sections to

broaden their scope and to spread the risk for

the student in the examination. Each question

will cover product and price management.

 

Total                                                                                        =             70 marks

 

This mark will be recalculated to a mark out of 90 to which your year mark will be added to get a mark out of 100.

 

I wish you every thing of the very best for the examination. Please don’t wait until the last moment to study earnestly and then contact me with problems. A big volume of enquiries over a short period before the examination will surely hamper the lecturers to give proper attention to your problem. The best solution is to notify be well ahead of time of any problems preferably by e-mail. Some of the questions and answers might be relevant to other students too and we can then place that on myUnisa, of course without identifying you.

 

Best wishes for a pleasant and successful examination

 

Dr J A R Botha


