17

MJ2014
DISCUSS THE TYPES OF DISTRIBUTION CHANNELS (20) SG29
[image: ]
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DISCUSS THE 5 TYPES OF PROMOTION ACTIVITIES SG 67 – (10) (also in ON2011)
[image: ]
DISCUSS 6 STEPS IN THE PRISA PUBLIC RELATIONS CAMPAIGN MODEL (10) – SG 77
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DISCUSS THE 4 MAJOR CATEGORIES OF LOGISTICS THAT I&J CAN USE (11) – SG35-37
[image: ]
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DISCUSS 3 CHANNEL OBJECTIVES IN DETAIL AND GIVE RELEVANT EXAMPLES FROM CASE STUDY (9) SG40
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ON2014
DISCUSS THE WAYS IN WHICH THE MARKETING MANAGER CAN MEASSURE RESULTS OF EMAIL MARKETING (5) Tb427
· Bounce rate
· View rate
· Click through rate
· Referral rate
· Opt-out rate

DISCUSS ALL THE ADVANTAGES AND DISADVANTAGES WHEN USING THE INTERNET TO MARKET ITS PRODUCTS (15) – SG104
[image: ]







EXPLAIN THE DIFFERENT TYPES OF ONLINE USERS (5)-SG 105
[image: ]
PHYSICAL DISTRIBUTION COSISTS OF NUMEROUS ACTIVITIES, EXPLAIN ALL THESE ACTIVITIES AND PROVIDE PRACTICAL EXAMPLES (20) TB316 – (ALSO IN MJ2014)
SEE TB 316
ADVERTISING PLAYS A SIGNIFICANT ROLE IN BUILDING BRAND EQUITY. DISCUSS HOW ADVERTISING COULD CONTRIBUTE TO THE NAARTJIE BRAND’S EQUITY (5) TB -365
· CREATE & BUILD BRAND AWARENES
· CAN BUILD BRAND ASSOCIATIONS
· CAN CREATE PERCEIVED TRUST IN QUALITY OF BRAND
· BUILD BRAND’S REPUTATION
· BUILD BRAND LOYALTY
DISCUSS 3 DISTRIBUITON STRUCTURE DECISIONS (12) SG31 & TB299 – (ON2012)
[image: ]
THERE ARE 4 TYPES OF COMPETITORS WITHIN THE MARKET ENVIRONMENT. DISCUSS AND PROVIDE AN EXAMPLE OF EACH AND IDENTIFY THE COMPETITIVE STRUCTURE OF CASE (13) – TB43
SEE DISCUSSION ON P43 TB
· Monopoly
· Oligopoly
· Monopolistic competition
· Perfect competition



MJ2013
DISCUSS 5 VARIABLES IN THE MICRO-ENVIRONMENT AND APPLY EACH VARIABLE TO CASE (15) –TB36
THERE IS A TABLE INOUR TEXT BOOK P 36!! Memorize this !!!
DISCUSS 5 FACTORS THAT NEED TO BE TAKEN INTO CONSIDERATION WHEN SELECTING A DISTRIBUTION CHANNEL (5)-SG31

[image: ]
DISCUSS 4 MAIN LOGISTICAL TASKS THAT A COMPANY LIKE GAME HAS TO PERFORM AND PROVIDE EXAMPLES (12) – SG35 – (SEE ALSO ON2013)
[image: ]
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DISCUSS 6 FACTORS THAT PR CANNOT CONTROL AND APPLY TO CASE (8) – TB392 (SEE ALSO ON2013)
SEE OUR TEXT BOOK PAGE 392 !!
DISCUSS 7 DIFFERENCES BETWEEN DIRECT RESPONSE MARKETING AND GENERAL MARKETING (7) –TB376
SEE TABLE IN OUR TEXT BOOK P 376 – MEMORIZE !!!
DISCUSS 6 BENEFITS OFFERED BY DIGITIAL MEDIA AND APPLY EACH OF THESE BENEFITS (13) – TB371
SEE OUR TB PAGE 371 !!


















ON2013
DISCUSS 5 TYPES OF INNOVATIVE RETAIL THEORIES (10) – SG19-21 (ALSO SEE MJ2012)
[image: ]
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DISCUSS 5 WAYS THAT RETAILERS CAN CLASSIFY IN-STORE RETAILING (10) – TB349 (ALSO SEE MJ2012)
SEE TB PAGE 349
DISCUSS 4 MAIN LOGISTICAL TASKS (12) – SG35 (ALSO SEE MJ2013)
DISCUSS 6 FACTORS THAT PR CANNOT CONTROL AND APPLY (8) – TB392 (ALSO SEE MJ2013)
DISCUSS 5 ELEMENTS OF AN ADVERTISING STRATEGY (10) – SG58 (ALSO SEE ON2012)
[image: ]
[image: ]
[bookmark: _GoBack]DISCUSS 5 TYPES OF POWER IN A DISTRIBUTION CHANNEL (10) – SG45 (ALSO SEE ON2012)[image: ]
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